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ACRONYMS AND ABBREVIATIONS
SVEEP

Systematic Voters’ Education and Electoral Participation

KABBP

Knowledge, Attitude, Belief, Behaviour and Practices

NVD

National Voters’ Day 25th January

IEC

Information, Education and Communication

IMF

Information, Motivation and Facilitation

CEO

Chief Electoral Officer

DEO

District Election Officer

RO

Returning Officer

ARO

Assistant Returning Officer

ERO

Electoral registration Officer

AERO

Assistant Electoral Registration Officer

PS

Polling Station

EP Ratio

Electors to population ratio

MT

Master Trainers

VR

Voter Registration

CAs

Campus Ambassadors
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1.1 PREFACE
1.1.1. Background
Voter is the central actor in democratic election. Voters’ Participation in the democratic
and electoral processes is integral to the successful running of any democracy and
the very basis of wholesome democracy. Thus, it becomes an integral part of election
management. In India and across the world, the imperative of enhanced voters’
participation in Elections is no more a matter of debate, but a serious assignment. In
recent decades however, the world has seen a decline in Voter’ participation in elections,
which would inevitably point to a democracy deficit.
In India, the constitutional mandate of the ECI for ‘Superintendence, Direction
and Control’ of elections contains the in-built high responsibility to have every eligible
Indian on the electoral roll and get everyone on the electoral roll to voluntarily vote.
Several million voters not turning out at polling booth, elections to election, and large
number of eligible citizens still missing from the Electoral Roll do not fetch credit to the
great Indian democracy.
Experience showed that even greater awareness does not necessarily get
converted into greater participation. Question arose as to how to improve or enhance
the participation? The answer has been found in Voters’ education.
There is lot of gap between what the voters ‘should know’ and what they ‘actually
know’ in important areas like registration, EPIC/ identity proofs, Polling Station
location, use of EVMs, timings of the poll, do’s & don’ts with regard to Model Code
of Conduct, use of money/ muscle power or inducements by some candidates or their
associates to influence vulnerable sections of electorate. These knowledge needs have
also to be addressed by election managers with a sense of urgency.
Voters’ education is not only the correct but also the most appropriate way to
improve enlightened participation in a democracy compared to any other alternative.
Realising this several countries in fact have voters’ education as part of their constitutional
mandate. In India, this is implicit in the overall mandate of ECI.

1.1.2. ECI’s Initiatives
The theme chosen for the Diamond Jubilee Year of the ECI in 2010 was “Greater
Participation for a Stronger Democracy”. ECI realized that it needed to tread the last
mile, where issues like healthy and complete electoral rolls, urban apathy, gender gap
and youth indifference were to be tackled. Participation based on voluntary inclination/
motivation of the individual voters needed to be encouraged. For this to happen,
voter education held the key, backed by higher levels of facilitation. The Commission
thus decided to bring Voter education to the center table of election management and
allocated it necessary attention and resources.
To improve participation of all sections of the electorate, awareness levels needed
to be enhanced, especially amongst the newly eligible youth, the uneducated, residents
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of inaccessible and remote areas, socially and economically weaker/ deprived sections
of society.
ECI envisaged systematic, strategic and scientific processes in understanding
the voter participation and engagement dynamics so as to facilitate the processes of
increased and informed participation. It was felt that Voter education needed to be
imparted through specific and targeted interventions, backed by scientific research
carried out by professional agencies/ institutes.
There was a strongly felt need for a scientifically designed policy frame-work, clear
guidelines, and effective implementation combined with widespread dissemination
and importantly a well established feedback mechanism for assessment of the impact
made by the interventions. This would help in suitably modifying future strategies,
programmes and interventions to educate the voters.
Effective partnerships with educational institutions like Universities, Colleges,
Senior Secondary Schools, Vocational Institutes etc. needed to be carefully built in
order to educate the students on subjects related to democratic electoral practices and
participation.
Large segments/ sections of the electorate who were not covered by the formal
educational system or those who had developed an apathetic attitude or those who
were physically cut-off from the mainstream due to various reasons needed to be
brought under the ambit of focused voter education. Such segments/ sections needed
to be reached through civil society organizations, special agencies of volunteers,
govt. departments working for the welfare of deprived and vulnerable sections or
marginalized groups etc.

1.1.3.	Systematic Voters’ Education And Electoral
Participation (SVEEP)
ECI’s decision to adopt a sustained and systematic Voters’ Education and Electoral
Participation strategy to increase people’s participation in the electoral process got reflected
in a range of policy initiatives, programmes and activities, by now known as SVEEP.
There were planned IEC (Information, Education and Communication) interventions
in the Jharkhand elections of end-2009 and subsequently carried forward in the form of
SVEEP (Systematic Voters’ Education and Electoral Participation) in subsequent elections.
Since the introduction of the programme, elections to the State Assemblies of 23 States
have taken place till December 2013. (Jharkhand – 2009; Bihar – 2010; Tamil Nadu, Kerala,
Assam, West Bengal, Puducherry – 2011; Uttar Pradesh, Goa, Punjab, Uttarakhand,
Manipur, Himachal Pradesh, Gujarat – 2012; Tripura, Meghalaya, Nagaland, Karnataka,
Delhi, Mizoram, Madhya Pradesh, Chhattisgarh, Rajasthan – 2013).
The second phase of SVEEP, SVEEP-II, has been rolled out from 2013, based on the
learnings of Phase-I and the identified tasks ahead and allocation of Rs 18.50 crores in
the FY 2013-14. The programme has evolved with every election. Innovative practices
that bore results got integrated in the programme as policy directive.
2
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1.2. DECODING SVEEP
1.2.1. Situation Analysis
The systematic assessment of current and previous electoral data is carried out to guide
the interventions. The assessment is done based on data Population, Elector-population
ratio, gender ratio on roll as against census figures, EPIC Coverage, Age Cohort, etc.
Gaps are identified category wise( i.e. gender and age- wise, urban-rural, nonincluded groups etc based on statistics of past elections and registration data. State
wise, district wise and also polling station wise analysis is done to formulate targeted
interventions. Evidence based analysis of various gaps are conducted to find reasons
for non-participation.
Survey agencies were also engaged for carrying out baseline and endline survey
to find the underlying reasons for under registration, last mile problems in updation of
electoral rolls, EPIC off take and low voter turn-out and to identify the demographics
of elector-segments with lower electoral participation so that suitable interventions
can be mounted and their impact assessed. The nomenclature of Voters’ Behaviour
Survey was changed to Survey of Knowledge, Attitude, Behaviour, Belief and Practices
(KABBP) of Voters.
The Commission has engaged Tata Instituite of Social Sciences TISS to compile
and analyse the survey reports from the States (Jharkhand to Karnataka) and the report
is expected to be released in Februray 2014.

1.2.2. Planning and Strategy
Targeted approach is adopted towards meeting the various gaps in registration
and voting which are identified through situation analysis and strategy is drawn uo
based on the analysis of the underlying reasons for the gap. Also the mandate is to
spread awareness about informed, un-intimidated and inducement free voting under
the broader framework of civic education.
The strategy used is IMF i.e. Information, Motivation and Facilitation. Information
and Motivation generate demand and the Facilitation part of SVEEP has to go hand in
hand with demand generation.
Working with partners is an important part of the strategy and partnership with
various agencies and departments is developed and nurtured for strengthening SVEEP
planning and implementation.

1.2.3. Implementation and Execution
Team formation
The formation of Core teams at State HQs and District level is critical to planning
and implementation of the SVEEP programme. The training and capacity building of
the team is carried out ahead of the roll out of the plan.
Greater Participation for a Stronger Democracy
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Partnerships
SVEEP is a programme that is initiated, anchored, coordinated and monitored
by ECI, but is not implemented by itself alone. It is done in partnership with a host of
organizations, some of them national with deep presence across the country and some
are state specific. Partners are identified on the basis of their competence, credibility
and contact with the community. The partner agencies mostly work for within their
own resources; while the outreach material used by them are created and distributed
under the supervision of the Chief Electoral Officer. Government departments, CSOs,
Voluntary Organisations, Media Houses and now Corporates are partnering ECI in the
field of voter education and electoral participation. For these collaborations, Commission
has approved frameworks in place separately for CSOs, Media and PSUs/Corporates.
ECI signed a MoU with National Literacy Mission Authority, NLMA in 2013
under which ‘Electoral literacy’ was included in the Sakshar Bharat programme of
the Government of India. Voter Education and Electoral Participation is also the main
components of the ECI-UNDP MoU.
A national level partnership was taken up within the framework of collaboration
with PSUs/Corporates with federations FICCI, CII, NASSCOM, ASSOCHAM and
Corporate House like TATA Global, for registration of its employees and in the area of
voter awareness and participation. Commission is receiving enthusiastic collaboration
offers in the run-up to Lok Sabha elections 2014.

Campus Ambassadors
Campus Ambassadors are being appointed from among the students in recognised
Colleges and Universities to bridge the gap in youth electoral participation. The Campus
Ambassadors will be emissaries of the ECI in the campus and facilitate registration
among students and the faculty and staff in coordination with the ERO’s office. They
will organise programmes in coordination with the DEO’s office on voter awareness and
participation and include voter education into the various extra-curricular activities of
the Campus. An orientation of the Campus Ambassadors shall be held by CEO/DEO
on appointment. An honorarium of Rs 2,000/- per annum shall be given to the Campus
Ambassadors.

Media & Communication Plan
Communication campaigns are carried out through mass media, folk media and
other media vehicles besides direct people-to-people contact.
The choice of media vehicle depends on the target identified. While rural women
are targeted through inter-personal communication through Anganwadis and ASHA
workers, Social media and internet is used to reach out to the urban population and
youth. Posters and pamphlets and folk media including street plays are widely used to
reach out to rural population. Mass media is used to reach out to wider audience faster.
Direct invitation letters to vote from DEO’s and CEOs have been used to engage
people. Sankalp patras or pledge letters have been issued by DEOs through the school
4
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students to their families who sign and pledge to vote in elections. Such signed pledge
letters to the tune of crores have been successfully collected in various states.
Special campaign are carried out for promoting informed and inducement free
voting

Physical Events and Activities
Competitions like drawing, debates, declamations, quiz are used in educational
institutions to mobilise the students. Activities like rangoli and folk art competitions
are used for targeting rural women. Song competitions and Rock festivals have been
used successfully to interest urban youth. Sporting events like kite flying, motor rallies,
cricket tournaments, wrestling events have been attracting people. Mass mobilisation
events like rallies, human chains, prabhat pheries have also been used successfully
to draw people towards electoral participation themes. In organising these events as
well in communication campaigns, creativity, innovation and local ethos have played
a major role.

Voter Facilitation
i.

Forms 6, 7, 8 and 8A are made available at prominent places including Banks and
Post Offices having large footfall besides in all Colleges and Universities, and also
in High Schools for newly eligible electors.

ii.

Special registration camps are conducted in weekly haats, during festivals and
through mobile vans.

iii.

Voters’ Facilitation Centres facilitate voters and provide requisite information and
services like display of Voter lists, issue of duplicate EPIC etc. Facilitation Booths
are also set up at strategic locations to assist voters.

iv.

Voters’ Helplines are launched in districts to facilitate the voters in getting right
information on the electoral processes.

v.

Search facility in Voter List is provided through CEO’s website and also through
SMS. Similarly facility for searching location of the polling station is also provided
on the CEO’s website.

vi.

EVM awareness/familarisation camps are conducted at Village Panchayats, Haats,
Bazaars, community Centres etc.

vii. Voter Slip is distributed among all electors close to the polling day providing key
information to electors and also serving as a reminder as well as an invitation.
viii. Apart from EPIC other identity proofs are allowed for voting and a list of such
documents is released by the Election Commission of India well before the date of
polling.
ix.

Polling hours are extended to facilitate voters based on requirements

x.

Polling Stations are made voter friendly through setting up of ramps, separate
queue for women, facility like drinking water, toilets, shade and adequate lighting
etc.
Greater Participation for a Stronger Democracy
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xi.

The Commission has identified the list of Basic Minimum Facilities (BMF) which
every DEO shall provide at each PS in the district and get physically verified by
field officials.

1.2.4. Monitoring and Review
Mid period review and constant monitoring of SVEEP programme in the districts
is conducted to assess the efficacy of the interventions including about the timely and
proper utilisation of funds. Regular Video Conferences is organised by CEO with all
DEOs for review of implementation. The programme is reviewed at the national level
by the Commission.

1.2.5. Evaluation and Documentation
The DEOs are required to evaluate the interventions carried out in their district
and submit a report to the CEO within a month of closing of polls. CEO submits a
documented report to the Commission analysing registration data, comparative turnout
among women, urban voters and youth, turnout of the identified excluded groups/
communities at specific polling stations and the comparative turnout in the identified
lowest turnout polling stations for the entire state.

1.2.6. National Voters’ Day
ECI decided to celebrate its foundation day, i.e., 25th January every year, as the
“National Voters’ Day”, with the objective to increase enrolment of voters, especially
of the newly eligible ones to make universal adult suffrage a complete reality. 25th
January, 2011 was celebrated as the first “National Voters’ Day”. The Booth Level
Officers (BLOs) in over 8.5 lakh Polling Station areas felicitate the newly registered
voters on NVD in a ceremony/ public function. The new voters are handed over their
EPICs and all present are administered the NVD pledge. The newly enrolled electors
are also given a badge with the slogan “Proud to be a voter - Ready to vote” during the
felicitation ceremony along with their EPIC.
The 4th National Voters’ Day was celebrated in over 6.53 lakh PS areas and more
than 2.77 lakh educational institutions across the country. Honourable President was
the Chief Guest at the national level function at New Delhi. Over 3.90 crore new electors
were enrolled in the Electoral Rolls ahead of the NVD and around 1.27 crore out of
these were the newly eligible voters of the 18-19 year age group.

1.2.7. National & State Icons
Dr. A P J Abdul Kalam, Shri M S Dhoni, Ms Saina Nehwal and Ms M C Mary
Kom are the national Icons for promoting People’s participation in Electoral process.
There are also state icons who are identified by CEOs to spread the message of Voter
participation both for registration and for elections. The list of personalities from all
walks of life joining to promote the cause of voters’ participation is increasing all the time.
Expansion of the list of national icons is under active consideration of Commission.

1.2.8. Outcome of SVEEP initiatives
Since the launch of SVEEP, there has been a consistent increase in Voter turnout in
all elections since 2009 with record Voter turnout in Assembly Elections of Tamil Nadu,
6
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West Bengal, Punjab, Uttarakhand, Uttar Pradesh, Goa, Gujarat, Himachal Pradesh,
Tripura, Mizoram, Delhi, Rajasthan, Madhya Pradesh and Chhattisgarh besides higher
women turnout in the six states of Bihar, West Bengal, Tamil Nadu, Uttar Pradesh,
Chhattisgarh and Rajasthan for the first time ever in their history. There has been
significant increase in enrolment of electors and notable progress in bridging gender
gap and the gap in the newly eligible youth category in registration on electoral roll,
more specifically in the electoral roll w.r.t. 1.1.2014. Considering the focus of SVEEP in
registration of the newly eligible category, it is significant that 2.35 crore of the 81 crore
electorate of India as on 31.01.2014 are in the 18-19 yr age-group.
In the Lok Sabha 2014 elections, the programme has set itself the goal of a national
voters’ turnout much beyond the stagnating 60 percent level.

1.2.9. Some innovations in recent elections
DELHI
l

45 Model Polling Stations were introduced in Delhi to enhance and improve the
overall voting experience of citizens with wheel chair/e-rickshaws facility, red
carpet welcome, waiting areas for voters, well lit interiors and good quality furniture,
queue managers and professional voter assistance booths..

l

Live voting update with real time information on voting progress was made
available for people and election officials

l

413 special camps were held for women registration in view of the gender
gap in the electoral roll in the state; Special registration drive for homeless and
transgeneders also undertaken.

l

In NW Delhi, on 11.11.13 at 11.11 am 11 lakh pledges were taken in the district; on
30.10.2013, 30 thousand women formed a human chain.

l

More than 8 hundred 80+ yrs senior were felicitated at their homes by BLOs to
encourage other voters.

l

DTC bus conductors requested passengers on poll day to vote, similarly petrol
pump attendants requested visitors to vote.

l

Colleges like IIT and others were covered in SVEEP programmes, music shows
are organized to motivate people to vote, bike rally by filmstars to attract people,
national sport persons of Delhi were roped in certain functions for attracting
youth.

RAJASTHAN
l

1000 E-Mitra Kiosks, 4000 Common Service Centres besides online application
facility and SMS based query was introduced to facilitate citizens.

l

SMS based query system for name search in voter list was introduced at the state
level and around 80 lac total queries were received on SMS.

l

To rope in left out electors working as labourers and in industries, workers under
NREGA were covered in special focused programmes; Industries owners were
directed to provide paid holiday to workers on poll day.
Greater Participation for a Stronger Democracy

7

Election Commission of India
l

Special message carrying T-Shirts for BLOs and election officials was introduced
in the state.

l

Vishwas Nirman Abhiyan for inducement free voting, saw oath taking in
government department.

l

‘Festival of democracy’ week was celebrated in the state ahead of poll day in
which several activities like Vote-marathon, matdata deepak, jagrukta rally etc
were carried out.

l

SVEEP messages appeared as pop-up on all Government websites in the state
during the election period besides as welcome message on ATMs of major banks.

l

Yellow rice used as an invitation in weddings was used widely to invite voters to
the polling booth.

l

‘Count down to poll day’ clock was prominently placed in the heart of the city.

MADHYA PRADESH
l

Innovations in sensitizing people saw stickers about date and time of polls on
food items, electricity bills, hospital slips, gas bills etc.

l

Special helpdesks in colleges, 7221 voter awareness rallies organized with help of
schools and colleges

l

Multiple Voter Facilitation Centers facilitated in 231 Matdata Sahayta Kendras
(MSKs) and 11,000 plus Common Service Centres (CSCs) across the State

l

Made it mandatory to produce receipt of Form-6 or EPIC with new driving license’s
application through RTO

l

Complaint monitoring portal

CHHATTISGARH
l

Haat bazaars were extensively utilized in rural areas to inform and engage people
with the electoral process.

l

Micro level planning was carried out at Polling Station level in prominently LWE
affected district to facilitate people to vote

l

Steps like shifting of Polling stations, use of local informers and alternate routes to
polling stations to enhance participation

MIZORAM
l

Community gatherings were used for disseminating SVEEP messages on
participation and also ethical voting

l

Many Church based CSOs contributed to the SVEEP programme of the state,
particularly focusing on ethical and inducement free voting.

8
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
491/IEC/2010

dated: 7th April, 2010

To,
The Chief Electoral Officer
Bihar,
Patna.

Subject- Setting up of IEC (Information, Education & Communication) Division in the
States/UTs– Regarding.

Sir,
This is with reference to the discussions/deliberations made during the CEOs
conference on 4th February, 2010 at Jaisalmer. The Commission desires that a Joint Chief
Electoral Officer/ Deputy Chief Electoral Officer may be identified and designated in
your office to plan, implement and coordinate all IEC related programmes. In case this
is not possible, an Officer may be identified and taken on deputation specifically for
the purpose. You are, therefore, requested to make suitable arrangements urgently on
priority basis in view of the forthcoming assembly elections in Bihar with a confirmation
to the Commission.

Yours faithfully,
Sd/(SUMIT MUKHERJEE)
UNDER SECRETARY
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ELECTION COMMISSION OF INDIA
Nirvachan Sadan, Ashoka Road, New Delhi-110001
491/IEC/2010

Dated: 6th May, 2010

The Chief Electoral Officer
1.
2.
3.
4.
5.

Tamil Nadu, Chennai
Kerala, Thiruvananthapuram
West Bengal, Kolkata
Puducherry, Puducherry
Assam, Dispur

2.1 Appointment of Jt/Addl CEO (SVEE P)

To,

Subject- Appointment of Joint CEO for the IEC (Information, Education & 			
Communication) Division in the States/UTs– Regarding.
Sir,
This is with reference to the discussions/deliberations made during the
conference of the Chief Electoral Officers on 4th February, 2010 at Jaisalmer.
The Commission desires that an exclusive Joint Chief Electoral Officer may be
identified and designated in your office to plan, implement and coordinate all
IEC related programmes. In case this is not possible, an Officer may be identified
and taken on deputation especially for the purpose taking into consideration
some desirable qualifications annexed with this letter.
You are requested to make suitable arrangements on priority basis in view
of the forthcoming assembly elections in your State/UT with a confirmation to
the Commission.
Yours faithfully,
Sd/(SUMIT MUKHERJEE)
UNDER SECRETARY

Greater Participation for a Stronger Democracy
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Following will be desirable:
1.

Work experience in social sector especially in social campaigns and social
marketing.

2.

Experience in development communication/ information dissemination.

3.

Experience in working with civil society groups.

4.

Knowledge of AV Media, advertising & Media relations.

5.

Experience in project handing and quantitative monitoring and reporting.

6.

Good overall communication skills and oral & computer skills.

7.

Ph. D/ PG degree in Social Sciences/Mass communication.

12
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BY- Fax/Email/Speed Post

ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
S. K. DAS
UNDER SECRETARY
No. 491/SVEEP/1/2013(EGS)

E-mail – sumands34@gmail.com
Tel/Fax – 011-23052091
Dated: 6th February,2013

To
The Chief Electoral Officers of
all States &U. Ts.
(Except Madhya Pradesh, Mizoram, NCT of Delhi, Rajasthan and Chhattisgarh)
Subject-

Appointment of Add. /Joint CEO or Equivalent Officer for the SVEEP
Division in the States/UTs– Regarding.

Sir/ Madam,
I am directed to say that the commission has directed that an exclusive Addl. / Joint
Chief electoral Officer may be identified and designated in your office to plan, implement
and coordinate all SVEEP (Systematic voters’ education and Electoral Participation)
related programme in view of the forthcoming elections in your States / UT. In case this
is not possible, an Officer may be selected and taken on deputation especially for the
purpose and designated Additional CEO / Joint CEO taking into consideration some
desirable (not compulsory) qualification for the purpose annexed with this letter.
You are requested to make suitable arrangement on priority basis with a
confirmation to the Commission.

Yours faithfully,
(S. K. DAS)
Encl: As above.

Greater Participation for a Stronger Democracy
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Following will be desirable:
1.

Work experience in information / development communication / social sector
campaign / social marketing.

2.

Experience in project handing and quantitative monitoring and reporting.

3.

Good overall communication skills & computer skills.

4.

Ph. D / PG degree in social sciences / Mass Communication.

5.

Knowledge of A V Media, advertising & Media relations.

14

Greater Participation for a Stronger Democracy

Election Commission of India

ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi -110001
No.491/IEC/2010-BR

Dated 11th September, 2010

To,
The Chief Electoral Officer,
Bihar,
Patna.
Sub.:

Comprehensive Plan of Action for Enhanced Electoral Participation in
Bihar Assembly Elections, 2010

The Election Commission of India has decided that a Comprehensive Plan
of Action may be taken up for enhanced electoral participation in the ensuing
elections to the Legislative Assembly of Bihar, starting 21st October, 2010, and the
same would be implemented by the CEO, Bihar.
Based on the findings of the Baseline Survey of Voters’ Knowledge,
Attitude, Behaviour and Practices in Bihar, conducted by the A.N. Sinha Institute
of Social Studies, Patna; the Best Practices adopted in other States/ UTs; the
experience of interventions made in the Jharkhand Assembly elections held in
November-December, 2009; the discussions held with select DEOs and senior
officials of Bihar and inputs from various professional sources/ agencies, the
following Plan of Action is to be implemented, immediately:

2.2 Elections

Sir,

A.	Focus Areas:
l
Registration of eligible voters;
l
Photo inclusion in Electoral Roll;
l
Issue of EPIC; and
l
Voters’ turnout
B.

Main Target Population:

Agricultural and other Labour; Households (mainly Women); Poor and Low
Income people; Illiterate people; Youth; Socially backward people; and Urban class.
C.	Strategy:
i.

To overcome the huge gap in awareness of voters, as brought out in the Baseline
Survey, basic information to voters should be disseminated through all types of
media, covering all aspects of election management and answering questions related
Greater Participation for a Stronger Democracy
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to what, when, where & how of the technical details of these elections.
ii.

Extensive Motivation Campaigns aimed at Education & Awareness of Voters should
be strategically planned and implemented focusing more on the ‘why’ part of the
voting, as follows:
(a) Inter-personal communication (i) Through Govt. of India Media units – Song &
Drama Division, Directorate of Field Publicity; Directorate of Audio Visual Publicity,
etc. (ii) Government of India Non-Media Departments – Nehru Yuva Kendra
Sangathan, National Service Scheme volunteers, National Cadet Corps, Scouts &
Guides etc. to be extensively used for mobilizing youth and creating awareness.
Mass Media – All India Radio, Doordarshan to be main vehicles combined with a
good measure of private channels, FM Radio and Print Media.
iii. Exclusive Youth-specific Campaign to be designed and rolled out for getting them
registered as voters, photo inclusion in electoral rolls, getting the EPIC and to
exercise their franchise on the date of poll.
iv. Exclusive Women-specific Campaign to be designed and rolled out for their
registration, inclusion of photo in the roll, issue of EPIC and to exercise their right to
vote.
v.
Exclusive Urban-specific campaign – in Patna and other selected districts, where
urban participation is very poor/ low, to overcome the urban apathy, if any.
D. Voters’ facilitation:
i.
Registration of left-out Voters to continue till the last date of filing of nominations of
candidates.
ii.
The EROs and AEROs to ensure that EPIC are issued to all applicants.
iii. Deletion of names of out-migrants, wherever confirmed that they are registered
elsewhere.
iv. To expand the I-Card basket - apart from EPIC other identity proofs also to be valid,
for which a list would be released by the Election Commission of India well before
the date of polling in the first phase.
v.
Setting up of more numbers of Polling Stations – preferably one in each village to
enable voters to exercise their franchise without travelling to other nearby villages,
which has been found to be a deterrent in the Survey.
vi. Voters’ Facilitation Booths to be set up at strategic locations. Similar Booths to be set
up outside every Polling station on the day of the poll also.
vii. DEOs to ensure that suitable and adequate arrangements are made for provision of
drinking water, sheds, toilets for women at all Polling Stations.
E. Software/ Material Development:
i.
CEO, Bihar would take all necessary steps for Inventory Building on Voters’ Education
and Awareness software from Jharkhand & elsewhere for suitably replicating it in
Bihar.
ii.
For preparation of software to be used in the Bihar elections, the office of CEO would
set up an expert Committee at State level for Quality Check and Control of content
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comprising of AIR & DD among others.
iii. The office of the CEO would give timely and elaborate briefing to Agencies on
Production, Distribution and Broadcast/ Telecast/ Publicity
F.	Structure of Implementation:
l
Commission will formulate the overall plan, monitor implementation and the Govt.
of India level coordination would be done at the level of the Commission.
l
State Level Plan to be implemented under the overall supervision and coordination
of the CEO.
l
CEO would also coordinate with all State Government Departments/ Agencies
concerned, for timely and proper implementation of the Plan
l
Each DEO to formulate a District Level Plan, to be drawn from the State Plan
and covering District-specific interventions, based on local customs/ traditions,
language, Festivals/ Events, geographical terrain etc.
l
DEOs will involve the SPs in drawing up the District Plan so that the environment
of confidence and fearlessness can be built into the awareness campaign as has been
successfully done in many parts of the country.
l
CEO would ensure formation of State-level Committee (with Youth representatives)
for overseeing the proper implementation of the Plan.
l
DEOs would take necessary action for formation of Distt. Level Committees (in all
Distts.) to oversee the time-bound and effective implementation of the Plan.
l
A ‘Think-tank’ at the CEO’s Office comprising selected DEOs and CEOs from outside
Bihar will be set up in the CEO’s office to provide handholding in matters of voters’
education and awareness.
l
Regular Video Conferencing would be organized with all DEOs, by the CEO and at
the Commission for review of implementation.
G. Immediate Action:
i.
Dissemination of outreach material used in Jharkhand election, after approval from
the Commission, including the promo carrying Sh. Dhoni’s message.
ii.
Development and distribution of additional outreach material.
iii. Mobilisation and briefing of partner agencies and providing them requisite
resources.
iv. Coordination with GoI Media Units to ensure their optimal output.
v.
Distribution of the compilation of best practices on voters’ education and youth
involvement as made available to them from the Commission.
3.
The action taken may be intimated to the Commission, at the earliest.
Yours faithfully,
Sd/(Yashvir Singh)
Greater Participation for a Stronger Democracy
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
No. 491/IEC/2010 (BR)

Dated: 20th October, 2010

To
The Chief Electoral Officer,
Bihar,
Patna
Subject : Bihar Legislative Assembly Election, 2010 - VEEP (Voters’ Education and
Electoral Participation) campaign – regarding
Sir,
I am directed to refer to your letter no. B1-3-250/2009(Part) dated 6th October, 2010
on the subject cited and to clarify that the Field extension workers of Bihar State Govt.
may not be utilised for VEEP as already decided by the Commission. Further, it is stated
that the campaign material produced using State IPR resources etc. for election purposes
will have credit of CEO, Bihar, if necessary. Regarding name to be used for release of
publicity material, it is clarified that the campaign material produced by Govt. of India
media units/Agencies will carry their names along with the name of Election Commission
of India.

Yours faithfully
Sd/(SUMAN KUMAR DAS)
FOR UNDER SECRETARY
By Fax/ Speed Post/ e-mail
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
491/IEC/2011-WB

Dated: 11th April, 2011

To
The Chief Electoral Officer,
West Bengal,
Kolkata
Subject-

West Bengal Legislative Assembly Election, 2011- Video conferencing
relating to VEEP (Voters’ Education and Electoral Participation) reviewregarding.

Sir,
I am directed to say that the Commission has decided to hold a Video Conference
with the District Election Officers of Districts which are going to polls in 1st and 2nd
phase of West Bengal Legislative Assembly elections, 2011, between 9:30 AM to 11:30AM
on.13th April, 2011 in the above cited matter. The review would be done by Sh. Akshay
Rout, Director General, Election Commission of India. In this connection, the DEOs may
be asked to report on the following:i)

Whether the VEEP audio/ video/ print material received from the CEO’s office
has been disseminated in all blocks of the District, so as to reach every village and
hamlet?

ii)

Whether the rolled out audio/ video/ print campaign are visible at regular times/
high visibility positions in the District, on the relevant media?

iii)

Whether the Voters’ Helpline was working in the Districts? If yes, how many calls
had been received from citizens, so far?

iv)

What has been the response to the all India Helpline no. set up by the Commission,
1965? How many queries/ complaints have been received on this helpline?

v)

Whether the promos of Dr. A.P.J. Abdul Kalam, and Sh. M.S. Dhoni and the local
icons were being telecast/ broadcast in their Districts on private media channels,
both video and audio?

vi)

Whether Voters’ slips have been distributed to all registered Voters? What is the
awareness being created amongst voters, on this facility?

vii) Whether widespread publicity of the list of documents (Identity Cards) to be
produced in lieu of EPICs, approved by the Commission, was being done?
viii) Whether widespread publicity of the timings of the poll in different ACs, approved
by the Commission, was being done adequately?
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ix)

What District-specific events/ activities had been organized by them, for Voters’
Education and Awareness, so far?

x)

Whether the Govt. of India non-media units active in the Districts? Whether all
relevant material has been provided to them for maximizing the outreach of the
VEEP Campaign?

xi)

Whether Awareness Observers had been appointed in all Districts? Have they been
briefed on their role in a Workshop or Training Session organized by the CEO’s
office?

xii) Whether sufficient no. of outdoor hoardings have been displayed throughout the
ACs for Voters’ Awareness? What is the total no. of such hoardings in the District?
xiii) Any other item, with the permission of DG, reviewing the progress.

Yours Faithfully,
Sd/(SURESH CHAND)
UNDER SECRETARY
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
RAHUL SHARMA
UNDER SECRETARY

491/SVEEP/AO/2011

E-mail–rahulsharma.eci@gmail.com
Tel/Fax – 011-23052070

Dated: 27th January, 2012

To,
The Chief Electoral Officers of
Uttar Pradesh, Uttarakhand, Punjab, Goa & Manipur
Sub- General Election to the Legislative Assemblies of Uttar Pradesh, Uttarakhand,
Punjab, Goa & Manipur – Appointment of Voters’ Awareness Observers-reg.
Sir / Madam,
I am directed to refer to the Commission’s letter of even dated 13th December, 2011
on the subject cited and to request you to furnish the following information.
1.
2.
3.
4.

Whether Awareness Observer have been appointed, as instructed by Commission?
Whether the Awareness Observers were duly trained / briefed ?
Whether these Awareness Observers have visited the Districts allotted to them?
What has been the feedback of these Awareness Observers ?

Kindly furnish the information urgently.
Yours faithfully,
Sd/(RAHUL SHARMA)

Greater Participation for a Stronger Democracy

21

Election Commission of India

ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
No 491/SVEEP/EGS/2011

Dated: 21st February 2012

To
The CEO
Manipur
Subject:- Voter Turnout in Assembly Election 2012-reg
Sir,
It has been noted that the Voter turnout in Manipur during the general elections
to the Legislative Assembly, 2012 has been lower than the turnout recorded in the last
Assembly Elections of 2007, though it is higher than the Lok Sabha election of 2009.
You are requested to give a report on the possible reasons for the decrease in the
Voter’ turnout in 2012 compared to the turnout in 2007. The same may be e-mailed
to rahulsharma.eci@gmail.com or faxed to 011- 23052070, latest by 27th February 2012
for submission to the Commission.

Yours Sincerely
Sd/(Rahul Sharma)
Under Secretary
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
No 491/SVEEP/EGS/2011

Dated: 21st February 2012

To
The CEOs of
Punjab, Uttarpradesh, Uttrakhand, Goa and Manipur
Subject:- Highlights of SVEEP activities prior to the Assembly Election- 2012.
Sir/Madam
With the continuing trend of increase in the Voters’ participation, reflected in the
registration of new Voters during Summary Revision 2012 and the Voters’ turnout in
the Assembly Elections 2012, the Commission has sought a comprehensive report on
the SVEEP activities conducted in the five States where elections took place or are under
way.
You are therefore requested to give the details of the SVEEP activities carried out
in your State prior to elections that facilitated the increase in the Voters’ turnout. The
report may be e-mailed to rahulsharma.eci@gmail.com or faxed to 011- 23052070, latest
by 27th February 2012 for submission to the Commission.

Yours Sincerely
Sd/(Rahul Sharma)
Under Secretary
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
RAHUL SHARMA
UNDER SECRETARY

E-mail – rahulsharma.eci@gmail.com
Tel/Fax – 011-23052070

F.No.491/SVEEP/ 2012(EGS)				

Dated: 31st July, 2012

To,
The Chief Electoral Officers of
Uttar Pradesh, Uttarakhand, Manipur, Punjab and Goa
Subject:

General Election to State Legislative Assembly , 2012 – Systematic Voters’
Education and Electoral Participation (SVEEP) campaign – regarding

Sir/Madam,
I am directed to refer to the subject cited and to request you that all the materials
(audio/video/print) used for Systematic Voters’ Education and Electoral Participation
(SVEEP) campaign in your State/UT during the recently held general election to the State
Legislative Assembly, 2012 may be documented and consolidated in DVD format and
sent to the Commission alongwith printed copies immediately, for its information and
use in future for the campaign in the States going for election at the end of the year, 2012
and first half of the year, 2013, latest by 7th August, 2012.						

Yours faithfully,
Sd/(RAHUL SHARMA)
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
RAHUL SHARMA
UNDER SECRETARY
F.No.491/SVEEP/EGS/2012

E-mail – rahulsharma.eci@gmail.com
Tel/Fax – 011-23052070
Dated: 10th October, 2012

To
The Chief Electoral Officers of
Gujarat & Himachal Pradesh
Subject: -	Systematic Voters’ Education & Electoral Participation (SVEEP) campaign
for General Election to State Legislative Assemblies of Gujarat &
Himachal Pradesh - regarding
Sir/Madam,
I am directed to refer to the review of SVEEP plans by DG (AR) on his visits in
August & October, 2012 and to request that the Comprehensive SVEEP Plan of Action
may be implemented for enhanced electoral participation in the ensuing elections in your
State. Accordingly, you are requested to constantly monitor & review the SVEEP plan of
Districts & State.
The SVEEP Plan may be taken up based on (i) the findings of the Baseline Survey of
Voters’ Knowledge, Attitude, Behaviour and Practices in your State, (ii) the Best Practices
adopted in other States/ UTs; (iii)the experience of ( IEC/SVEEP) interventions made
in the other States like Jharkhand, Bihar, Tamil Nadu, West Bengal, Kerala, Assam, UT
of Puducherry, Uttar Pradesh, Uttarakhand, Punjab, Goa and Manipur, (iv) the inputs
during review meetings taken by Sh. Akshay Rout, Director General during his visit to
your State and (v) discussions / deliberations made during the meeting of the Commission
with the election going States on 10th September, 2012.
As part of the plan, you are also expected to have finalize all communication
material as per the approval of the Commission and ensure their timely dissemination.
The Commission also desires that the promos involving national icons prepared and sent
to you by the Commission should be utilized, along with the regional icon proposed by
you and approved by Commission.
Besides, it may also be noted that separate instructions have been issued vide
Commission’s letter No. 491/SVEEP/EGS/2011 dated 18th September, 2012 w.r.t
communication plan for combating money power in elections as part of the overall SVEEP
programme.
Yours faithfully,
Sd/(RAHUL SHARMA)
Greater Participation for a Stronger Democracy
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi -110001
No.491/SVEEP/09/2013-KT(EGS)

Dated 28th February 2013

To,
The Chief Electoral Officer,
Karnataka,
Bangalore
Sub.: Comprehensive SVEEP Plan of Action for Enhanced Electoral Participation in
General Elections to Karnataka State Assembly
Sir,
The Election Commission of India has decided that a Comprehensive SVEEP Plan
of Action may be taken up for enhanced electoral participation in the ensuing elections
to the Legislative Assembly of Karnataka, and the same would be implemented by the
CEO, Karnataka.
2.
Based on the findings of the Baseline Survey of Voters’ Knowledge, Attitude,
Behaviour, Belief and Practices in Karnataka, the Best Practices adopted in other States/
UTs; the experience of interventions made in the Gujarat and HP Assembly elections held
in October-November 2012; the discussions held at the ECI on 27th February 2013, the
following Plan of Action is to be implemented, immediately:

A.	Focus Areas:
l

Registration of eligible voters;

l

Photo inclusion in Electoral Roll;
Issue of EPIC; and
Voters’ turnout
Meeting gaps in gender, youth and urban participation
Ethical Voting

l
l
l
l

B.

Main Target Population:

Households (mainly Women); Poor and Low Income people; Illiterate people;
Youth; Socially backward people; Urban population; Agricultural and other Labour;

C.

Strategy:

i.

To overcome the gap in awareness of voters, as brought out in the Baseline Survey,
information to voters should be disseminated through all media, covering all aspects
of election management and answering questions related to what, when, where &
how of the technical details of these elections.

26

Greater Participation for a Stronger Democracy

Election Commission of India
ii.

Extensive Motivation Campaigns aimed at Education & Awareness of Voters should
be strategically planned and implemented focusing more on the ‘why’ part of the
voting, as follows:
(a) Inter-personal communication (i) Through Govt. of India Media units – Song
& Drama Division, Directorate of Field Publicity; Directorate of Audio Visual
Publicity, etc. (ii) Government of India Non-Media Departments – Nehru Yuva
Kendra Sangathan, National Service Scheme volunteers, National Cadet Corps,
Scouts & Guides etc. to be extensively used for mobilizing youth and creating
awareness.
(b) Mass Media – All India Radio, Doordarshan to be main vehicles combined with
a good measure of private channels, FM Radio and Print Media.

iii.

Exclusive Youth-specific Campaign to be designed and rolled out for getting them
registered as voters, photo inclusion in electoral rolls, getting the EPIC and to
exercise their franchise on the date of poll.

iv.

Exclusive Women-specific Campaign to be designed and rolled out for their
registration, inclusion of photo in the roll, issue of EPIC and to exercise their right to
vote.

v.

Exclusive Urban-specific campaign – in Bengaluru and other selected districts, where
urban participation is very poor/ low, to overcome the urban apathy, if any.

D.

Voters’ facilitation:

i.

Registration of left-out Voters to continue till the last date of filing of nominations of
candidates.

ii.

The EROs and AEROs to ensure that EPIC are issued to all applicants.

iii.

Deletion of names of out-migrants, wherever confirmed that they are registered
elsewhere.

iv.

Ensuring that Voters’ Slips are distributed on time as per directions of the
Commission.

v.

Adequate early publicity to alternative I Cards for identity proof, to be decided by
the Commission.

vi.

Setting up of more numbers of Polling Stations –to facilitate voters to exercise their
franchise without much inconvenience.

vii. Voter Registration and Education centres to be set up at strategic locations for
facilitation and awareness generation as well. The Centers should be supplied
education and awareness material in good quantity.
viii. DEOs to ensure that suitable and adequate arrangements are made for provision of
drinking water, sheds, toilets for women at all Polling Stations.

E.	Software/ Material Development:
i.

CEO, Karnataka would take all necessary steps for Inventory Building on Voters’
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Education and Awareness software for the state. A CD of the material used by other
states has already been shared with the CEO.
ii.

For preparation of software to be used in the State elections, the office of CEO would
set up an expert Committee at State level for Quality Check and Control of content
comprising of AIR & DD among others.

iii.

The office of the CEO would give timely and elaborate briefing to Agencies on
Production, Distribution and Broadcast/ Telecast/ Publicity.

iv.

Any new communication message would require clearance of the Commission.

F.	Structure of Implementation:
l

State Level Plan to be implemented under the overall supervision and coordination
of the CEO.

l

CEO would also coordinate with all State Government Departments/ Agencies
concerned, for timely and proper implementation of the Plan

l

Each DEO to formulate a District Level Plan, to be drawn from the State Plan
and covering District-specific interventions, based on local customs/ traditions,
language, Festivals/ Events, geographical terrain etc.

l

DEOs will involve the SPs in drawing up the District Plan so that the environment
of confidence and fearlessness can be built into the awareness campaign as has been
successfully done in many parts of the country.

l

CEO would ensure formation of State-level Committee (with Youth representatives)
for overseeing the proper implementation of the Plan.

l

DEOs would take necessary action for formation of Distt. Level Committees (in all
Distts.) to oversee the time-bound and effective implementation of the Plan.

l

A ‘Think-tank’ at the CEO’s Office comprising selected DEOs and experts may be
set up in the CEO’s office to provide handholding in matters of voters’ education
and awareness.

l

Regular Video Conferencing would be organized with all DEOs, by the CEO and at
the Commission for review of implementation.

G.

Immediate Action:

i.

Dissemination of outreach material used in other election, including messages by
the national icons, after local consideration and adoption.

ii.

Development and distribution of additional outreach material, specific to local
needs.

iii.

Mobilisation and briefing of partner agencies and providing them requisite
resources.

iv.

Coordination with GoI Media Units to ensure their optimal output.
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v.

Distribution of the best practices in Uttar Pradesh, Gujarat and other States on
voters’ education and women and youth involvement as made available to them
from the Commission.

3.

The action taken may be intimated to the Commission, at the earliest.
Yours sincerely,
Sd/(Padma Angmo)
Deputy Secretary
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi – 110001
SUMAN KUMAR DAS

E-mail – sumands34@gmail.com

UNDER SECRETARY

Tel/Fax – 011-23052082

No. 491/SVEEP/2013 (UNDP)

		

Dated: September 2, 2013

To,
The Chief Electoral Officers of
Bihar, Jharkhand, Tamil Nadu, Kerala, West Bengal, Assam, Puducherry, Manipur,
Punjab, Uttar Pradesh, Goa, Uttarakhand, Gujarat, Himachal Pradesh, Tripura,
Karnataka, Meghalaya and Nagaland
Subject: SVEEP in General Elections 2009-2013- national documentation
Sir/Madam,
Election Commission of India is bringing out a national document in coordination
with UNDP, showcasing the best practices in SVEEP during the Assembly Elections
from 2009 to 2013. This shall include planning, implementation, partnerships,
evaluation and analysis of the SVEEP programme besides the various innovations in
the outreach activities. This prestigious document is expected to be shared with other
Election Management Bodies (EMBs) and international Agencies working in the field
of elections besides getting distributed among election managers across the country
for necessary learning, adaptation and replication in forthcoming elections.
Ms Nidhi Tewari has been engaged as a Consultant by UNDP to compile this
document. She has been handed over the SVEEP reports on elections from Bihar,
West Bengal, Tamil Nadu, Uttar Pradesh, Gujarat and Karnataka besides the preelection report of Meghalaya (West Garo Hills district report) and the NVD report of
Delhi, Sikkim, Puducherry. The remaining states are requested to extend all related
documents, reports, data, pictures and other information to the Consultant so that
the SVEEP programme carried out in your state for the Assembly elections, including
NVD, is suitably showcased in this important document. CEOs of Bihar, West Bengal,
Tamil Nadu, Gujarat, Karnataka and UP may also like to provide additional updated
information to the Consultant for the document.
The contact details of the CEO’s office have been shared with the Consultant
and she would be contacting your office for related information and other queries. A
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nodal officer may be nominated to coordinate with her for any information/updation.
The Consultant is also expected to tour some states to produce a correct and well
developed document.

Yours faithfully,
(Suman Kumar Das)
Copy to
Ms Nidhi Prabha Tewari,
Email: npt@democracyconnect.org,

Greater Participation for a Stronger Democracy

31

Election Commission of India

ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi – 110001
SUMAN KUMAR DAS
UNDER SECRETARY

E-mail–sumands34@gmail.com
Tel/Fax – 011-23052082

491/SVEEP/87/2013(NOTA)

Dated: 28.10.2013

To
The Chief Electoral Officer Madhya Pradesh, hhattisgarh, Rajastan, Mizoram, NCT
Subject: Dissemination of information regarding ‘None of the Above’NOTA’ option on
the EVM
The Hon’ble Supreme Court, in its judgment dated 27th September, 2013, in Writ
Petition(C) No 161 of 2004 has directed that the Commission should make necessary
provisions in the ballot papers/EVMs for ‘None of the Above (NOTA)’ option so that
electors who do not wish to vote for any of the candidates can exercise their right not to
vote for any candidate without violation of the secrecy of their decision. The Supreme
Court also directed the Election Commission to undertake awareness programmes to
educate the masses about NOTA.
2. Accordingly, I am directed to say that the following steps may be taken to create
awareness about the NOTA option among the people:
a.

All communication material/creatives displaying EVM or EVM message should
mandatorily have information about NOTA.

b.

Similarly, EVM familarisation Camps should display NOTA button.

c.

Other print creatives may carry at the bottom, information about NOTA in a font
which is atleast two points smaller than the font size of the remaining message font
size.

d.

AV spots may not specially include NOTA option.

e.

There should be no information regarding NOTA on Voter slip.

3.

The information about NOTA should be as follows:

i.

The last button of the EVM is NOTA, which a voter can opt for if none of the
candidate name displayed on the EVM is of the choice of the voter.

ii.

Electors who do not wish to vote for any candidate can still exercise their right to
vote by choosing NOTA.
Yours faithfully
(Suman K Das)
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ELECTION COMMISSION OF INDIA

NirvachanSadan, Ashoka Road, New Delhi -110001
No.491/SVEEP/2013(LS)

Dated: 11th November, 2013

To,
The Chief Electoral Officers of
All States and UTs
Sub.: Comprehensive SVEEP Plan of Action for Enhanced Electoral Participation in
General Elections to the LokSabha, 2014 and National Voters’ Day 2014 - reg
Sir/Madam,
I am directed to refer to the aforesaid subject and to convey that the Election
Commission of India has directed that the comprehensive State SVEEP Plan for enhanced
electoral participation in the forthcoming LokSabha elections 2014, including the action
plan for National Voters’ Day 2014 may be submitted by 15th December 2013 for the
approval of the Commission. The election going states of Madhya Pradesh, Rajasthan,
Chhattisgarh, Mizoram and Delhi may send the State Plan latest by 31st December 2013.
2. A national document on SVEEP is being released by January 2014, documenting the
experience/best practices in the 23 State Assembly Elections since 2009. Besides, the
compendium of SVEEP instructions-2013 has already been shared with all States/UTs.
Baseline Survey of Voters’ Knowledge, Attitude, Behaviour, Belief and Practices have
been conducted in most states ahead of the Summary Revision/Assembly Election. The
SVEEP Action Plans of some states and districts have been put up on the ECI website.
Also SVEEP officials from various states were sent on field visits to the five election going
states in Oct-Nov 2013.
3. The Commission has directed that based on these documents, experience sharing and
best practices of election gone states, the State SVEEP Plans for 2014 have to be drawn up
on the following lines:

I. Overall Objectives:
a.

To target an increase in voter turnout in the identified low turnout polling stations and
an overall increase in turnout by atleast 10-15% over the 2009LokSabha Election

b.

To remove the gender gap in enrolment and turnout

c.

Inclusion of excluded groups/communities in electoral roll and in turnout for
voting

d.

Visible enhancement in the quality of electoral participation in terms of informed,
ethical and inducement free voting in tandem with supply side expenditure control
measures
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e.

Increase in postal ballot voting by facilitating and educating service voters and
employees

II.	Situation Analysis
a.

Identification of 10% of Polling Stations in each district with lowest turnout in
lastLokSabha election and reasons thereof

b.

Identification of overall 10% lowest turnout Polling Stations in the State and reasons
thereof

c.

Identification of lowest turnout Parliamentary Constituencies and reason thereof

d.

Identification of reasons for drop in turnout (if any) between last Assembly election
and last LS election in the state.

e.

Identification of excluded groups, communities at each Polling Station, if any

III. Strategy
a.

The State and District plan shall include situation analysis, outputs/activities,
monitoring and evaluation mechanism keeping in mind the Indicators as given in
the reporting format(annexure)

b.

The Survey findings may be suitably utilized while formulating State and District
plan. The survey data relating to the AC/PS within a district may be shared with the
concerned DEO for fine-tuning the district plan.

c.

Targeted campaign on major gaps like Women, Urban, Youth, weaker sections,
Physically challenged etc shall also be a part of the State and District plan

d.

To overcome the gap in turnout, targeted interventions have to be carried out at
polling station level

e.

DEOs shall innovate at their level and prepare specific operational plan after
identifying excluded communities/groups in each polling station. The district plans
shall flow out of the broad State plan, and also contribute to it

f.

Emphasis on informed and inducement free voting

g.

Appropriate information dissemination on NOTA, continuous EVM awareness
combined with VVPAT information, wherever applicable

h.

Facilitation of the Voter will be a key component besides the range of Information
and Motivation measures.

IV. Planning & Implementation
a.

The State SVEEP Core Committee headed by the CEO shall supervise the
implementation of the SVEEP Plan in the entire state. The Committee shall have
representation from various Department, Agencies and organisations.

b.

The District Core Committee shall be chaired by DEO/CEO(ZP) to supervise the
implementation of the SVEEP Plan in the district. Each district shall appoint a
Nodal Officer incharge of SVEEP. S/he will functions as the Member Secretary of
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the District Core Committee. The Core Committees should be set up sufficiently in
advance, not later than 30th November 2013.
c.

The network of partnership should be developed at State level and also at District
level for strengthening the SVEEP programme. In this connection, the frameworks
of partnerships already issued by the Commission in relation to CSOs, OSU/
Corporates and Media and also the scheme of Campus Ambassadors may be
optimally harnessed.

d.

CEO and DEO will mobilise and brief partner agencies and provide them requisite
resources and outreach material at state level and district level respectively.

e.

DEOs in Naxal affected districts and other violence affected areas will involve the
SPs in operationalizing SVEEP programme so that the environment of confidence
and fearlessness against intimidation can be built into the programme.

A.

Outreach Activities: The activities should be planned based on the situation
analysis

i.

Forms 6, 7, 8 and 8A be made available at all prominent places including Banks and
Post Offices having large footfall besides in all Colleges and Universities, and also
in High Schools for newly eligible electors.

ii.

Special registration camps in weekly haats, during festivals and through mobile
vans may be conducted.

iii.

Corporates need to be contacted so as to ensure registration of their employees.
Alternative registration hubs for corporate employees to be established.

iv.

Mass mobilization activities may be taken up close to elections to motivate people
to participate in the electoral process

v.

Communication campaigns shall be carried out through mass media, folk media
and other mediavehicles besides direct people-to-people contact.

vi.

Special campaign shall be carried out for promoting informed and inducement free
voting

vii. EVM familarisation activity combining with NOTA and VVPAT familarisation,
where necessary
viii. Copies of Electoral Rolls may be to be provided to SLMA workers at Gram Panchayat
besides partner CSOs and political parties.
B.	Outreach Material Development
i.

In material development, CEO and her/his team will first consider the archive of
approved material compiled by the SVEEP Division of the Commission. This is
available on the ECI website.

ii.

CEO would take necessary steps for further Inventory Building on Voters’
Information and Awareness software for the state; outreach material developed
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for Special Revision, National Voters’ Day are to be extensively used, after suitable
modification.
iii.

For preparation of software to be used in the LokSabha elections, the office of CEO
would set up an expert Committee at State level for quality check and control of
content comprising of Heads of AIR & DD among others.

iv.

Survey findings may be utilized for designing the campaign material and deciding
the media vehicles for dissemination

v.

Regional and/or local icons may be identified by each State/UT and promotional
material for voting may be prepared availing their services, after getting approval
of Commission on the content (messages), in addition to the national icons of ECI,
viz. Dr. A. P. J. Abdul Kalam, former President of India, Sh. M. S. Dhoni, Cricketer,
Ms Saina Nehwal and Ms Mary Kom, Olympic Medallists and the regional icons
already approved by the Commission.

vi.

Material on voter awareness may be given to partner CSOs/ media houses for wider
dissemination.

vii. Under ECI-NLMA MoU, Sakshar Bharat workers (NLMA) shall carry out electoral
literacy programmes besides helping BLOs for enrolment during continuous
updation. DEOs may also disseminate their outreach material through these Literacy
workers.
viii. All messages used in the elections shall require approval of the Commission, if these
are not earlier vetted.

C.

Voters’ Facilitation:

i.

Voter Registration and Education centres to be set up at strategic locations for
facilitation and awareness generation as well. The Centers should be supplied
education and awareness material in good quantity.

ii.

Registration of left-out Voters to continue till the last date of filing of nominations of
candidates under the provision of continuous updation.

iii.

The EROs and AEROs are to ensure that EPIC are issued to all those enrolled.

iv.

Ensuring that Voters’ Slips are distributed on time as per directions of the
Commission.

v.

Adequate early publicity to alternative I-Cards, if any, for identity proof, to be
decided by the Commission.

vi.

Setting up of more numbers of Polling Stations to facilitate voters to exercise their
franchise without much inconvenience.

vii. DEOs to ensure that suitable and adequate arrangements are made for provision
of drinking water, sheds, toilets for women and other facilities at all Polling
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Stations as directed by the Commission from time to time, to make voting a
friendly experience, including setting up of model polling stations equipped with
necessary facilities.

V.

Monitoring & Review

a.

Mid period review and constant monitoring of SVEEP programme in the districts
shall be conducted to assess the efficacy of the interventions including about the
timely and proper utilisation of funds.

b.

Regular Video Conferences to be organised by CEO with all DEOs for review of
implementation.

c.

The programme shall be reviewed at the national level by the Commission. The
reporting format has already been shared and is annexed herewith for reference.

VI.	Evaluation& Documentation
a.

b.

The DEOs shall evaluate the interventions carried out in their district and submit
a report to the CEO within a month of closing of polls. They shall focus on the
following in their report besides an analysis of the overall turnout:
i)

analysis of the registration ahead of polls

ii)

analysis of the comparative turnout among women, urban voters and youth

iii)

analysis of the turnout of the identified excluded groups/communities at
specific polling stations

iv)

analysis of the comparative turnout in the identified 10% of the lowest turnout
polling stations

The CEO shall submit a documented report to the Commission within two months
of closure of polls. The CEOs report shall also focus on the aforesaid points for the
entire state.

4.
National Voters’ Day 2014 shall help to maximize enrolment of voters, especially
the newly eligible ones, ahead of the LokSabha elections. The activities for theNVD
shall be carried out as per the ECI’s instructions vide letter no 491/SVEEP/2011(NVD)
dated 1st November 2011 and the reporting format for the NVD is as per annexure.
Also, the Commission has directed that all States/UTs should have a Tableau in
the Republic Day function at the State HQs with ‘LokSabha elections 2014’ as the theme.
5.
A template for the State SVEEP Plan 2014 is enclosed for reference. The format
in which the States shall be required to report once the elections are announced, is also
enclosed.
Accordingly, all States and UTs are required to prepare the State SVEEP Plan in
respect of the LokSabha election 2014 and submit the same latest by 15th December 2013.
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Madhya Pradesh, Rajasthan, Chhattisgarh, Mizoram and Delhi may send the State Plan
latest by 31st December 2013.
Annexures:
i.

Template Action Plan – SVEEP-II for Lok Sabha Elections 2014 (including NVD
2014)

ii.

Reporting Format for NVD

iii.

Election Reporting Format (SVEEP)

Yours faithfully,

(Suman Kumar Das)
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Templatefor Action Plan- SVEEP-IIfor LokSabha Elections 2014
(including NVD 2014)
A.	Objectives

(Please specify the objectives of the State SVEEP Plan & also the specific goals to be achieved
in preparation for the LokSabha elections 2014)

B.	Situation Analysis
(Systematic Assessment of current and previous electoral data to guide the interventions)

B1. Electoral Profile
B1.1. Electoral Profile of the entire state in brief
(Total Population, Electors-Male, Female, Others, EP Ratio, EPIC Coverage, Age Cohort, Districts, Assembly
and Parliamentary Constituency, Polling Stationsetc)

B1.2.
Socio-Cultural Profile of the State
B2. Identification of Gaps
B2.1. Category wise (e.g. Gender, youth, Urban, Excluded group etc, give statistics of past elections and
registration data)

B2.2. District wise (e.g. statistical analysis, category, if any, in each district etc)
B2.3. Polling Station wise (Identification of 10% of the lowest turnout Polling Stations)
B3. Analysing Gaps
B3.1. Analysing underlying reasons for the gaps (Evidence based analysis of various gaps given
in B2)

B3.2. Survey findings regarding reasons for non-participation (salient findings of the
Survey reports of past election/registration survey)

C.	Building Strategy

(includes IMF-Information, Motivation and Facilitation)

C1.Common Strategy (Overall Voter education and awareness)
C1.1. Information and Motivation
C1.2. Facilitation
C2. Targeted approach (targeted interventions for specific identified gaps)
C1.1. Information and Motivation
C1.2. Facilitation

D.

Implementation

(Systematic planning and roll out of plans to achieve objectives given at A)
D1. Team formation at District and State Hqs
D2. Training & Capacity Building of SVEEP Teams
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D3. Building Partnerships
(partners at State level and partners at district level)

D4. Resource Mobilisation
(Human resource likemessage carriers, content developers, cultural troupes etc, Partner Agencies like
Doordarshan/AIR for content creation, PSUs/Corporates for sponsorships and financial resources, Departments
like Railways, Airports, Banks etc for providing infrastructure for dissemination and display , Private Media
Houses for providing print space, airtime, content etc.)

D5. Media & Communication Plan
(Insertions in Media like Electronic, Print, outdoor, internet-based, IVR, SMS, callertunes etc)

D5.1. Overall approach
D5.2. Targeted approach (e.g. Special messages for youth, women centric messages, urban targeted
messages etc)

D5.3. Content Development (e.g. generation and sharing of content between districts and with HQs)
D5.4. Summary of Media Insertions for proposed target audience
Target

S.No.
1.

Women

2.

Urban

3.

Youth

4.

Identified community

5.

Any other group

6.

Any other group

Media

Partner Agencies to be
associated (if any)

D6. Physical Events and Activities
(National Voters ’Day, Youth Voter Festival and other activities like competitions,
debates, quiz, rallies, meetings, human chains, rangloi competitions, street plays etc in which
target audience is directly engaged with)
D6.1.Overall approach
D6.2.Targetedapproach
(e.g. NVD and Youth Voter Festival shall target the newly eligible voter of 18-19yr, rangloi competitions shall
be organised specifically targeting women, etc)

D6.3.SankalpPatras/Pledge Letters and Invitation letters from CEO/DEO and other
innovations
D6.4.Summary of proposed Events/Activities
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S.No.

Target groups
(identified in B2.1.)

1.

Women

2.

Urban

3.

Youth

4.

Identified community

5.

Any other group

6.

Any other group

Events

Partner Agencies to be
associated (if any)

D7. Voter Facilitation
(Interventions to facilitate voters like helpline numbers, name search facilities in Voter list, reminder smses,
polling station search facility, online registration, Voter Facilitation centres, voter slipsetc)

D7.1.VoterFacilitation Centres
(display of Voterlist, issue of EPICs and duplicate EPICs, search facility, interactive voter education etc)

D7.2. Helpline Numbers/Name Search on Internet and SMS etc/Polling Booth
location search on google map etc
D7.3. PS specificfacilitation initiatives planned
(like display of Voter list outisde PS, proper lighting, ramps etc)
D7.4. Any other target specific Facilitation measure planned
(like special registration desks in Anganwadi for rural women, registration camps
for students etc)
D7.5. Voter Slip
(numbers and day of distribution, details on Voter slip etc)

E.

Monitoring Mechanism
(Mechanism formonitoring of implementation at District and Hqs and
correctiveactions whenever required e.g. VC with DEOs, regular meetings with
Partner agencies, communication mechanism with partners and field, mandatory
reporting formats or any other tools)

F. 	Evaluation & Documentation
(Mechanism for post election assessment of the targeted interventions at PS level
and for various identified gaps, besides documentation at district /state level;
evaluation in view of indicators like overall increase in turnout, turnout at identified
PS, women turnout, turnout in urban centres, postal ballots, EP Ratio, Gender Ratio
on rolls, Registration of NRIs, Inclusion of excluded groups, etc)

G.

Calendar

(Details of activities with time lines)
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Action Points

Start Date

End Date

Start Date

End Date

Team Formation
Training & Capacity Building
Building Partnerships
Resource Mobilisation
Monitoring
Evaluation
Documentation
Facilitation Measures
Helpline numbers activation
Name Search Facility on SMS
PS location on google map
Special registration drives for women
Polling Station Facility
Any other facilitation measure
Any other facilitation measure
Communication and Activity Plan
Sub-Theme

Theme

Registration

Activity
(Event and
/or Media
insertion)

Why register
Where and When
How to register
Documents reqd

Voting

Why Vote
How to Vote
Check names on Voter list
Identification documents
Dos and Donts
Inducement Free Voting
Informed Voting
NOTA
Pledge Letter/Sankalp Patras to students
Voter Slip ahead of poll day

Electoral
Education
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Election Reporting Format (SVEEP)
(Fortnightly)

State:
S No

Topics

1.

Number of Voter Facilitation Centres/CSCs operational in the
state as on date

2.

Number of identified low turnout PS

3.

Physical events organised in these PS area
a.
Special Camps for registration
b.
Street Plays/Folk art competitions etc
c.
Rallies/Runs
d.
Special event with Icon
e.
Other events

4.

Number of media insertions in these PS areas
a.
Posters, pamphlets, banners
b.
Radio spots/pgm
c.
Television spots/pgm
d.
Newspaper advertisements
e.
Outdoor Hoardings/Bus panels etc
f.
SMS/Caller tune etc
g.
Internet insertions

5.

Number of excluded groups/communities identified

6.

Physical events organised for meeting gender gap
a.
Meetings (with functionaries like AWW/ASHA, CSOs
etc )
b.
Special Camps
c.
Street Plays/Folk art competitions etc
d.
Rallies/Runs
e.
Special event with Icon
f.
Other events

7.

Number of gender specific media insertions
a.
Posters, pamphlets, banners
b.
Radio spots/pgm
c.
Television spots/pgm
d.
Newspaper advertisements
e.
Outdoor Hoardings/Bus panels etc
f.
SMS/Caller tune etc
g.
Internet insertions
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8.

Youth specific physical events organised
a. Number of events like competitions, festivals, street
playsetc
b. Number of Educational Institutions that participated in
events
c. Special registration camps in educational institutions
d. Special camps for youth outside the educational system
e. Special event with Icon
f. Rallies/Runs
g. Any other initiative

9.

Number of youth specific media insertions
a.
Posters, pamphlets, banners
b.
Radio spots/pgm
c.
Television spots/pgm
d.
Newspaper advertisements
e.
Outdoor Hoardings/Bus panels etc
f.
SMS/Caller tune etc
g.
Internet insertions

10.

Physical events organised for fighting urban apathy
a.
BLO/RWA meetings
b.
Special Camps
c.
Rallies/Runs
d.
Appeal Letters (from DEOs/CEO)
e.
Press Notes
f.
Special event with Icon
g.
Other events

11.

Number of urban specific media insertions
a.
Posters, pamphlets, banners
b.
Radio spots/pgm
c.
Television spots/pgm
d.
Newspaper advertisements
e.
Outdoor Hoardings/Bus panels etc
f.
SMS/Caller tune etc
g.
Internet insertions

12.

Number of media insertions on informed and inducement free
voting
a.
Posters, pamphlets, banners
b.
Radio spots/pgm
c.
Television spots/pgm
d.
Newspaper advertisements
e.
Outdoor Hoardings/Bus panels etc
f.
SMS/Caller tune etc
g.
Internet insertions
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13.

Number of Partner Agencies
a. Government Departments/Govt Media
b. CSOs
c. Private Media
d. PSUs/Corporates
e. Organisations like NYKS, NSS, Cooperative Societies,
RWAs etc
f. Others

14.

Postal Ballot Voters
a. Number of Postal Ballot Voters (including polling officials
and service voters) identified
b. Number of meetings/event/facilitation events held for
these people
c. Number of media insertions for these voters (incl
advertisements, sms, letter, orders, circulars etc)

15.

How many users availed search facility in voter list offered
through SMS

16.

Number of Pledge letters issued by DEOs

17.

Number of Pledge Letters received back after signature

18.

Letters of invitation for polling issued by DEOs

19.

Two most innovative intervention taken till date

Signature:								
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INDICATORS FOR TURNOUT (within 1 week after poll day)
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i.

Average turnout in the identified low turnout PS in last
election
Average turnout in these PS in current elections

ii.

Turnout (average) among identified excluded groups in
last election
Turnout among these groups in current election

iii.

Women turnout percentage in last election
Women turnout percentage in current election

iv.

Turnout in urban centres in last election
Turnout in the same urban centres in the current
election

v.

Number of postal ballots received (incl proxy voting) in
last election
Number of postal ballot in current election

vi.

Youth turnout ( media or independent reports)
Pl quote the source
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Reporting Format for National Voters’ Day
(prelim report h by 20th December/by 5th February)

State:
Date:
Number of PS locations where NVD will be/
was organised
Total electors to be/was distributed EPIC on
NVD
(includes those given EPIC between final publication
of ER and NVD)
Of these, how many in 18-19 yr age group
(newly eligible)

Male:
Female:
Others:
Male:
Female:
Others:

Number of badges to be/was distributed to
new electors
Number of Educational Institutions organising
NVD function
Scale for each PS:
Funds distributed to the DEOs for NVD
Total fund disbursed to districts:

No of Training programmes to be/was
organised for BLOs for NVD
Chief Guest proposed for the State NVD
function
Name of Partner Agencies being/were roped
in for NVD
Are CDs of national Icons made available in
Districts
How many Youth Voters’ Festivals being/were
organised in the state
Is a NVD Tableau proposed/displayed in the
State Republic Day parade, if not give reasons
(this time mandatory with LS 2014 as theme)
Any online event like Quiz, Discussion, etc
planned/held
Concurrent activities proposed/taken up as
part of NVD at
a. State level
b. District level
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi – 110001
No. 491/SVEEP/36/2013(RJ)

Dated: 22.01.2014

To
All Chief Electoral Officers,
Subject: Engaging children under 18 years of age for Voter Awareness programmes
Madam/Sir,
I am directed to say that in view of certain requests received by the Election
Commission of India for issuing guidelines on engaging children under 18 years in any
Voter Education activity, the following is directed:
i.

School children under 18 years shall not be engaged for any rallies, human chains
or similar mass mobilisation activities outside the school in relation to any electoral
awareness campaign. However any rally or other extra-curricular activity relating
to voter education within the school premises shall be encouraged.

ii.

Similarly, children under 18 years shall not be sent door-to-door for creating
awareness on elections or electoral registration under the SVEEP programme.

The following is the framework within which children under 18 years shall be engaged
in SVEEP programme:
a.

National Voters’ Day (if it is not a holiday for the school) may be celebrated in
Schools for making children under 18 yrs aware about their right to Vote on
attainment of 18 years of age.

b.

Extra and co-curricular activity, including sports competitions, races etc on voter
education and electoral participation themes within school premises.

c.

Drawing, debate, quiz or similar competitions organised specially for children on
electoral literacy in and outside the school premises.

d.

Any marathon runs or similar competition for children on Voter Education and
electoral participation outside school premises.

e.

Any school project for school children on electoral literacy that may involve
collecting information from family or neighbourhood as part of academic
curricula.

f.

Any event organised by School as its own initiative for children and not as a
directive from election machinery.
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g.

Engaging school children for getting signatures from their parents on the
sankalp patras/pledge letters pledging to enrol/vote, as already instructed by
Commission.
The same may be circulated to districts and compliance sought.

Yours sincerely,

(Padma Angmo)
Deputy Secretary
Copy to : Chairperson, Rajasthan State Commission for Protection of Child Rights
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
491/SVEEP/07/2014 (checklist)

Dated : 23.01.2014

To,
The Chief Electoral Officers of
All States/ UTs.

Subject :- Checklist for SVEEP for Lok Sabha, 2014 – regarding

Sir/Madam,
I am directed to forward herewith a checklist approved by the Commission for
Chief Electoral Officers for SVEEP in preparation for General Election to Lok Sabha,
2014. Chief Electoral Officers may monitor the work to be completed in a time bound
manner.

Yours faithfully,

(T.C.KOM)
UNDER SECRETARY
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CEO’s CHECKLIST FOR SVEEP
I.

Planning

1.

Ensure that the State SVEEP Plan is submitted to Commission by stipulated time.
Get the District SVEEP Plans from all districts and review their implementation
with the DEOs

2.

Ensure periodic meetings of the State SVEEP Core Committee to review the district
SVEEP plans and its implementation.

3.

Check that the SVEEP Core Committee is in place is the district and are meeting
regularly on SVEEP planning and implementation. Ensure that SVEEP nodal
officers are appointed in all districts.

4.

Hold a meeting been the Partner Departments/Agencies in the State and check
if a similar exercise has been done in the district by February. Update the list of
Partner departments and agencies on the PGR portal of ECI.

5.

Ensure coordination with SLMAs for capacity building and training of Adult
education workers in electoral literacy at state and district level.

6.

Check that the Campus Ambassadors are in position in identified Colleges/
Universities in the state, and necessary capacity building, monthly reporting
format and material sharing with them has been completed.

7.

Get partners from Media and Corporate to contribute to the SVEEP programme in
the state.

8.

Check that the latest list of State Icons is updated on the PGR portal.

9.

Check that the 10% lowest turnout Polling Stations in last LS elections is identified
in the district along with the reasons thereof for targeted interventions

10.

Ensure that the overall lowest 10% turnout PS and PC of the state are identified
and reasons thereof determined

11.

Check that districts identify excluded communities and groups and make targeted
interventions for their inclusion.

12.

Check that DEOs issue necessary communications to the owners/incharges of the
factories in their district to extend paid holiday to their employees on polling
day.

13.

Get similar communication sent to HQs of factories, corporate houses and similar
establishments to ensure that electors get an off on poll day so that they can cast
their vote.

14.

Also get instructions issued by Labour departments to private contractors to strictly
comply with directions of Commission regarding paid leave to their workers on
poll day.
Greater Participation for a Stronger Democracy

51

Election Commission of India

II.

Information & Motivation

1.

Check that Sankalp patras have been issued by DEOs through school students
to their parents and collected back with signature. A consolidated figure for the
entire state should be made available to the CEO by the districts.

2.

Ensure that good quality Voter awareness material is created at state level.

3.

Ensure that there is specific material on inducement free voting.

4.

Ensure that the content is approved by the Commission before roll out.

5.

Check that all the outreach material prepared at district level has been approved
by CEO’s office before roll out in the district.

6.

Check that mobilization and outreach events like runs, competitions, plays, women
centric events, youth voter festivals etc are suitably planned and organized at
district and state level to motivate people to vote.

7.

Check that adequate camps are held for EVM familarisation. Wherever possible,
identified EVMs may be provided/displayed at VFCs for the visitors.

8.

Check that the audio spots prepared through ECI- NLMA MoU and those through
ECi-UNDP MoU are suitable inserted in radio channels, community radio and
other platforms for dissemination.

9.

Check that the capacity and resources of AIR and Doordarshan have been
optimally utilized to extensively disseminate election information to people
through discussions, phone-in programmes, spots etc.

10.

Check that specific material is created for checking names on electoral roll.

11.

Check that the date and time of polls are widely publicized alongwith the alternate
identity documents that can be used for voting.

12.

Check that DEOs issue appeal letters in leading dailies in the district on the polling
day for people to come out and vote.

13.

Check that for single phase poll in the state SMS reminder on poll day is sent by
CEO’s office while for multi-phase poll in the state, concerned DEOs send the SMS
reminder on the poll days.

III.	Facilitation
1.

Check that Voter Facilitation Centers are set up in the districts. Compile a list of
such centers in each district and ensure that the basic services are provided here
i.e. timely issue of duplicate EPIC, searching name in voter list, filling of forms for
enrolment and display of Voter List.

2.

Check that VFC display voter awareness material specifying steps for getting
registered, proof required for registration, procedure to get duplicate EPIC,
identity documents that can be used for voting in absence of EPIC besides the
Date and time of polls.
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3.

Check if the Polling Stations have the facilities of ramps, drinking water and
adequate lighting and toilet facility. District should be able to list the PS where
these facilities have been extended.

4.

Get model polling stations set up in the identified districts.

5.

Check if Voter Slips are issued to all electors. Check that the voter slip contains all
requisite information including dos and don’ts in polling station.

6.

Check that the name search facility in the voter list is available on CEO’s website
and also through SMS, and the same is widely publicised.

7.

Check that people have access to Voter list and it is displayed at sufficient
locations.

8.

Check that the helpline numbers 1950 - is operational and equipped to handle
queries from the people on all election related matters. Similarly ensure that DEOS
check that the district helpline numbers are similarly operational.

9.

Keep a record of the number of calls received on 1950 and check that districts keep
a record of number of calls received on the local helpline number.
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi 110001
No. 491/SVEEP/29/2013/KT(AO)

Dated: September 27, 2013

To
The Chief Electoral Officer,
Madhya Pradesh, Rajasthan, Chhattisgarh, Delhi and Mizoram.
Subject: Central Awareness Observers for General Elections to the State Assemblies
2013-reg
Sir,

2.3 Awareness Observers

I am directed to say that the Election Commission of India under article 324 of
the Constitution of India and Section 20B of the Representation of People Act, 1951
has appointed central Awareness Observers for the Assembly Elections to the States of
Madhya Pradesh, Rajasthan, Chhattisgarh, Delhi and Mizoram. They will be on observer
duty in two phases of 7 days each (excluding travel time) and cover ACs in upto 3 districts
in each phase.
1.
The Awareness Observers will oversee the efficient and effective management
of the electoral process at the field level mainly in the field of Voter education
and facilitation besides Media related aspects of RP Act and ‘Paid News’. For all
purposes, they will act as the eyes and ears of the Commission during the period of
the election and provide direct inputs to the Commission from the field about the
steps taken up to provide information and facilitation to the people so that they can
participate in the electoral process. Their inputs/observations are confidential and
solely for the use of the Commission and not for any other agency including media.
It is clarified that while the formal report/input/observation sent by the observers
are meant for the use of the Commission, the observers will discuss with the CEO/
RO/DEO about their observation in order to facilitate mid-course corrections.
2.
The Addl/Joint CEO(SVEEP) shall be the nodal officer to ensure smooth
flow of communications between the Commission and the Awareness Observers
deployed in the state so as to ensure the presence of Observers in the assigned
districts as per the schedule laid down by the Commission and smooth flow of
information among Observers, district level authorities, State level authorities and
the Commission.

3.	ARRIVAL OF OBSERVERS IN THE CONSTITUENCIES
a) The observer is mandated to report in the first district on the specified date before
forenoon. The deployment details and duration of stay in each district shall be
shared subsequently.
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b) The DEO shall appoint an English knowing officer as the liaison officer for the
observer and the liaison officer shall receive the observer at the point of his arrival
in the state and escort him to the place of stay.
c) The DEO has to make arrangements for accommodation, vehicle and
communication modes like SIM card, internet, fax, etc.
d) The DEO and RO shall compile information/particulars as enumerated in the
check list (Annexure-I) and furnish the same to the Awareness Observer on his/
her arrival alongwith the District SVEEP Plan and a map.
4.

INTERFACE OF DEO WITH THE AWARENESS OBSERVER: The DEO will
organize a structured meeting with the Awareness observers as early as possible.
a) All the Nodal Officers and MCMC members should be present in the meeting to
apprise the Observer about the specific issues needing his special attention. The
observer should proactively use this meeting to familiarise himself/herself of
the state of preparedness of the district with regards to SVEEP and Media related
matters.
b) After reviewing the check list (Annexure-I), the Observer shall take up the matter
with the ECI, if any deficiency is found in the election preparedness.

5.

ROLE OF AWARENESS OBSERVERS: The Awareness Observer (AO) arrives within
7 days of announcement of the date of elections by the Election Commission of India
in the first phase and completes the second phase of tour before the day of poll.
a) Targeted Approach in Planning: S/he may observe that the DEO has identified
the 10% lowest turnout Polling Stations (PS) in the district and also the excluded
groups and communities at the PS level for making suitable interventions.
b) Partnerships: The Awareness Observer may observe that a network of partners
have been developed for carrying out the outreach programme. S/he may also
observe that educational institutions and state departments besides GoI Media
departments are roped in. In view of the signing of MoU between ECI and
National Literacy Mission, Department of Adult Education, Ministry of HRD,
GoI coming the Awareness Observer may observe if the State Literacy Mission
are partnering the DEO for electoral literacy among the rural population.
c) District SVEEP Core Committees: The Awareness Observer may observe that
meetings of the Core Committee are held periodically. The Core Committee shall
ensure quality production and monitor timely distribution of the material. The
Observer shall see if the communication/outreach material has been produced/
received on time, stored properly and distributed well ahead of the polling date
right upto the polling station areas.
d) Nominations: The Awareness Observer may observe that the affidavit submitted
by the candidates to the RO regarding criminal background, assets, liabilities and
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educational qualifications is suitably displayed by the RO outside his/her office
and also given to those who ask for it free of cost. S/he may also observe that
the affidavits are updated on the CEO’s website and the details regarding the
government dues as given in the affidavit (under the heading ‘liabilities’) is also
published in two newspapers with local circulation.
e) Roll Related: The Awareness Observer may observe that the citizens are
facilitated at Matdar Sahayata Kendras/Voter Facilitation Centres/Common
Service Centers for issue of EPIC, duplicate EPICs, display of Voter List and
Voter Education material. The observer should visit some of the VFCs. The
Awareness Observer may observe that DEO has carried out awareness campaign
informing people that having name in the Voter List is a pre-requisite for casting
a vote. The Awareness Observe may observe that DEO has extended facilities for
searching name in the Voter List and locating polling station through internet,
SMS, telephone and other means. S/he may also observe that the Voter Helpline
number 1950 and the local helpline number is functional and widely publicized.
f) Informed and Inducement Free Voting: The Awareness Observer may observe
that campaign has been taken up to inform the people that under Section 123 of
RPA 1951, giving as well as taking of bribe is deemed a corrupt practice and can
invite disqualification from voting. S/he may observe that ethical and inducement
free voting forms a vital part of the campaign carried out for promoting electoral
participation among people.
g) Dos And Don’ts For Electors: The Awareness Observer may observe if the DEO
has adequately disseminated to the people the aspects that are considered as
corrupt practices or electoral offences.
h) Media Certification and Monitoring Committee (MCMC): The Awareness
Observer may observe that the MCMC is set-up and its members are imparted
training specially regarding ‘paid news’. S/he may see the paid news register to
monitor the cases of paid news referred to the MCMC and action taken thereafter.
The Observer may extend help in way of advice and suggestions to the desired
functioning of the MCMC.
i) District Media Cell: The Awareness Observer shall also observe that the District
Media Cell is active and functioning. The Observer shall also observe that the
election machinery at district level has proper communication established with
the public through media.
j) Electronic Voting Machine: The Awareness Observers will check if adequate
EVM awareness has been undertaken in the district to familarise electors with
the operation of the EVM. S/he may also observe if an EVM is also displayed at
the Voter Facilitation Centre or Common Services Centre. It may be observed if
the DEO has undertaken special camps at rural hamlets to display and provide
hand-on experience to people on the EVM.
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k) Preparations for Poll day: The Awareness Observer may observe if adequate
information is disseminated at public places regarding alternate identity
documents that can be used for voting. S/he may also observe that voter
awareness and motivational messages are displayed at major public places
and through mass media. The Awareness Observer may see that Voter Slip is
distributed timely ahead of poll day and also observe that facilities exist at PS for
proper lighting, drinking water, toilets, sheds, ramps etc
6.

VISIT OF AREAS IN THE CONSTITUENCY AND POLLING STATIONS: The
Awareness observer should visit the constituencies to understand the constituency
in social, economical and political context. During their visits, the Awareness
Observer shall definitely visit some of the Voter Facilitation Centers /Common
Service centers in the district where citizens are extended facilitation for making
their EPICs, checking their names in the Voters’ List etc. S/he shall interact with the
public and gauge the level of awareness among people regarding various aspect
that would relate to their participation in the polls.
I.

The checklist and Awareness Observers Reports are enclosed for reference.

II.

The provision of facilities for Observer shall be as per the Commissions letter
No 464/OBS/2009/EMS dated 4th March, 2009 (encl).

III.

The number of Awareness Observers being deployed is Madhya Pradesh is
17, Rajasthan-11, Chhattisgarh – 9, Delhi – 3, Mizorm – 2. CEOs are required to
identify slots (group of ACs for each Observer) and send it to the undersigned
urgently through mail/fax latest by 29th September 2013.

IV.

The sim card number for local telephone facility to the Awareness Observer
against each slot may also be provided for updation in the ECI data bank, by
7th October 2013.
Yours sincerely,
(Padma Angmo)
Deputy Secretary
Tel: 011-23052008
Fax: 011 23052072

Copy to:
PPS to CEC/EC(B)/EC(Z)
PS to all DECs/DGs
Zonal Sections, Observer Planning Section, IT Division
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Annexure-I

CHECK LIST
INFORMATION/PARTICULARS TO BE PROVIDED BY THE DEO TO THE
AWARENESS OBSERVER ON ARRIVAL.
a.	Name of the District : ………………………………….
i. Map of the district and map of the constituency highlighting less than 50% turnout
polling station areas
b.

DEO
i. Name
ii. Batch of service
iii. Date of posting

c.	SP/Commissioner for a city
(Please indicate the names as per jurisdiction. If the constituency involves more
than two districts - both the officers should be mentioned)
i. Name
ii. Batch of service
iii. Date of posting
d.	List of ACs and name of RO against each AC:

e.

…………………………………..

								

…………………………………..

								

……………………………………

								

……………………………………

								

……………………………………

								

……………………………………

Population
i. Male
ii. Female
iii. Total

f.	Electorate details of the district
EPIC

ELECTORS
Male

58

Female

Others

Service

Proxy

Overseas

Total
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g.	Electoral roll details (of district)
i.

Date of publication of revised electoral roll (revised w.r.t 01-01---)
___ ___/___ ___/___ ___ ___ ___

ii.

iii.

Addition since the last publication date:
Male

: ………………….

Female

: …………………..

Others

: ………………….

Total

:………………………

Date of printing of supplementary electoral roll (on account of continuous
updation)
__ __/__ __/__ __ __ __

h.

Polling Stations
i. No of polling stations in the district

………………..

ii. Details of 10% Polling stations with lowest turnout in last Assembly election
S Name of
No Polling
Station

Name
of AC

Voter
turnout
% in last
AE

Male
Electors

Female
Electors

Others

Total
Electors

Biggest
gap*
identified

Reasons
thereof

* gap in a particular segment or group

i.	Assembly Constituencies
Male
Female
Total
Biggest gap
S
Name of
Male
Female
Total
(gender/
No Assembly turnout % turnout
turn- Electors Electors Electors
urban youth/
Constitu- in last AE % in last out% in
any other)
ency
AE
last AE

Greater Participation for a Stronger Democracy

59

Election Commission of India
j.

SVEEP Core Committee (CEO ZP as chair)
i. Members

………………………………………………………….

		

………………………………………………………….

k.

Partner Departments (Govt) identified:

I.

Non-government partners

:

m.

State Icon			

:

n.

MCMC (DEO as chairperson)
i. Names of members

…………………………………………………..

		

……………………………………………………

		

…………………………………………………….

ii. Training done on (date)

__ __/__ __/__ __ __ __

iii. Number of member trained

…………………………………

iv. Last meeting (date)		__ __/__ __/__ __ __ __

o.

v. Number of cases reported

………………………(as on date:………………..)

vi. Number of notices issued

………………….. (as on date:……………………)

Important Media present in the district :
i. Print:
ii. Electronic:

p.

Media sensitization on paid news and other media related provisions of the RP Act
on
_ _/_ _/_ _ _ _

q.

60

Political party sensitization on paid news and other media related provisions of the
RP Act on _ _/_ _/_ _ _ _
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AWARENESS OBSERVER REPORT – 1

(in first phase of observation)

Awareness Observer’s Name:
Observer Code:
District:
Constituencies visited:
State:

Sl No Subject

Observer’s Report

1.

Has DEO identified 10% lowest turnout PS and Yes/No
reasons thereof for targeted interventions in the
District Plan?

2.

Name of groups/communities were identified
as excluded

3.

Number of Voter Facilitation Centres/CSCs in
the district

4.

Number of VFCs visited by AO

5.

Avg time taken at VFCs to issue duplicate
EPICs

6.

Is adequate publicity given about VFCs and Yes/No
services offered there?

7.

Are search facility in Voter List offered through a) Yes/No
a)SMS
b) Yes/No
b) internet

8.

Has Core committee produced some Voter
awareness material?

9.

Has material been distributed to ACs

10.

Is there specific material on inducement free Yes/No
voting

11.

Names of govt partner departments in the
district

12.

Names of Non-government partner agencies in
the district

Yes/No
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13.

Are National Icons messages available in Yes/No
District

14.

Are state icons promos/messages disseminated Yes/No
in media/cable TV

15.

Are the two Helpline numbers functional

16.

After interaction with public:
a. Are the respondent aware of the special
awareness programmes launched in their AC for
registration, EPIC etc.?
b. Whether the people were aware that names in
roll are must for voting?
c. Whether they are aware that voting is allowed
even in absence of EPIC

17.

Frequency of meeting of District MCMC

18.

Has the MCMC
adequately

19.

Media sensitization on paid news and other
media related RPA provisions (date)

20.

Political parties briefing on paid news and media
related provisions of RPA done on (give date)

members

been

Yes/No

l

Mostly Yes

l

Mostly No

l

Mostly Yes l Nearly Equal

l

Mostly No

l

Mostly Yes l Nearly Equal

l

Mostly No

trained

Signature of the Observer:

Date
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AWARENESS OBSERVER REPORT – 2

(in second phase of observation)

Awareness Observer’s Name:
Observer Code:
District:
Constituencies visited:
State:
Sl No Subject

Observer’s Report

1.

When was Voter Slip distributed (date)

2.

Reminder message one day ahead of poll and
on poll day planned through which media

3.

Number of mass mobilization events held in
rural areas

4.

Number of mass mobilization events held in
urban areas

5.

Has DEO written letters to electors inviting
them to vote?

6.

Number of Sankalp-patras or pledge Issued/Collected back
letters issued and collected through school
students?

7.

Number of locations where Voter list
physically displayed for public?

8.

Number of
conducted

9.

Are date and timings of polls widely Yes/No
publicized ?

10.

One most striking information dissemination
initiative

11.

One most striking motivation initiative

12.

One most striking facilitation initiative

13.

Number of calls received on local helpline
number

EVM

familarisation

_ _/_ _/_ _

camps
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14.

Number of PS visited

15.

Are voter facilities like proper lighting, drinking
water, toilets, shed and ramps provided at these
PS ?

16.

After interaction with public:
a. Are the respondent aware of the special
awareness programmes launched in their AC
for voting?

lMostly

Yes lNearly Equal

lMostly

No

b. Whether the people were aware of the
location of their Polling Station?

l

Mostly Yes l Nearly Equal

l

Mostly No

c. Whether people are aware of alternate l Mostly Yes
identity documents that can be used for Equal
voting
lMostly No
d. Whether people are aware of date and
lMostly Yes
timings of voting?
l

17.

Number of notices issued by RO for paid
news

18.

No of cases decided as Paid News by District
MCMC

Mostly No

Signature of the Observer:

Date:
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
DARSUO THANG
UNDER SECRETARY

E-mail – darsuo.thang@eci.gov.in
Tel/Fax – 011-23052062

F.No. 491/IEC/CP/2011

Dated:2nd February, 2011

To,
The Chief Electoral Officers of all States and Union Territories
(Kind attention: Chief Electoral Officers of Assam, West Bengal, Tamil Nadu, Kerala and
Puducherry States/ UTs where general election to Legislative Assembly is due in 2011)
Subject: Communication policy/plan for combating role of money power in elections

I am directed to refer to the subject cited and to say that the Commission has
evolved the following Information, Education and Communication (IEC) plan to
be made operational during the forthcoming general election to the five Legislative
Assemblies for the specific purpose of dealing with money power in elections by (i)
informing facts and provisions of Law (information) (ii) Underlining importance
of values and ethics in elections (motivation) and (iii) Identifying and engage
Agencies and Partners (collaboration)
While developing the content for communication, the highlight may be on
election rules & regulations and various criminal laws, which forbid misuse of
money and material in election and prescribe punishments for violation. The other
highlights should be in favour of ethical voting and for not falling into inducements
etc. Some of the provisions, which are to be taken up for message development,
are the following:

2.4 Ethical Voting

Sir/ Madam,

1.

Distribution of money, liquor, food or any other item among the electors is a crime. Both the
giver and the taker are punishable with imprisonment upto one year and imposition of fine.

2.

Anybody who promises to give or anybody who agrees to take any gratification as a reward
to cast his/her vote is punishable, as per Law.

3.

Any free transport or entertainment provided to the electors is also punishable upto
imprisonment of one year and imposition of fine.

4.

Any bribe offered/given to the voter is a corrupt practice.
Following Mode of Awareness Campaign may be taken up:
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A.

B.

For voters:
l

For informing about provisions of law and punishment – mass media.

l

For awareness about ethical voting - interpersonal communication (Will include
academic institutions, youth organizations, SHGs etc.-students can be assigned a
stellar role) and mass media.

For Political Parties/Candidates:
l

DEOs to hold meetings/workshops with Political Parties/ Candidates.

l

Returning Officer to hand over printed copies of relevant instructions and
provisions of law to Candidates, at the time of nomination.

l

Mass Media may be used for highlighting the legal provisions and
punishments.

As regards Collaboration with NGOs/Agencies etc., in the IEC campaign against money
power in elections, the following may be observed:
l

The Commission will do no funding of the NGOs/ Agencies.

l

The Commission will not enter into any formal arrangement with the NGOs/
Agencies.

l

NGOs will have Commission’s general goodwill and support to fight the menace
of money power in elections.

l

Willing NGOs can be given out-reach material and messages as produced by
State CEOs under the guidance of the Commission which would also be made
available to youth organizations, academic institutions, media units, etc.

Yours faithfully,
Sd/DARSUO THANG
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
J.K.RAO
UNDER SECRETARY
No. 491/IEC/CP/2011					

E-mail – jkrao@eci.gov.in
Tel/Fax – 011-23052062
Dated:25th March, 2011

To,
The Chief Electoral Officers of Assam,
West Bengal, Tamil Nadu, Kerala and Puducherry
Subject: VEEP campaign based on Expenditure Monitoring Guidelines-regarding.
Sir/Madam,
I am directed to refer to the Commission’s letter of even no. dated 24th February,
2011 and to say that scripts of messages ( audio, video and print) based on the contents
and instructions for combating money power in elections, as contained in the above
referred letter, should be prepared for VEEP campaign in your State/UT. The Script
should specifically refer to the following:1.

Addressing the role of money power and other inducements.

2.

That offering as well as accepting anything in cash or kind is a punishable offence
under the law.

3.

That incase, anybody comes across any such instances, he/she may report the matter
on the 24x7 toll free helpline no. 1965 or to the nearest District Complaint No.

4.

The complaints can also be registered online on the URL of the State/UT on the
link provided on the CEO’s website.The drafts of the script may be submitted to the
Commission latest by 28th March, 2011 positively, for their approval.

Yours faithfully,
Sd/-

(J K Rao)
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
RAHUL SHARMA
UNDER SECRETARY

E-mail–rahulsharma.eci@gmail.com
Tel/Fax – 011-23052070

F.No.491/SVEEP/EGS/2012

Dated: 18th September,2012

To,
The Chief Electoral Officers of Gujarat and Himachal Pradesh.
Subject:

Communication policy/plan for combating role of money power in
Elections-regarding.

Sir/ Madam,
I am directed to refer to the subject cited and to say that the Commission has
evolved the following Voters’ Education and Electoral Participation (SVEEP) plan to be
made operational during the forthcoming general election to the Gujarat and Himachal
Pradesh Legislative Assemblies for the specific purpose of dealing with money power
in elections by (i) informing facts and provisions of Law (information) (ii) Underlining
importance of values and ethics in elections (motivation) and (iii) Identifying and
engaging with Agencies and Partners (collaboration).
2.
While developing the content for communication, the highlight may be on election
rules & regulations and various criminal laws, which forbid misuse of money and material
in election and prescribe punishments for violation. The other highlights should be in
favour of ethical voting and for not falling into inducements etc. Some of the provisions,
which are to be taken up for message development, are the following:
i.

Distribution of money, liquor, food or any other item among the electors is a crime.
Both the giver and the taker are punishable with imprisonment upto one year and
imposition of fine.

ii.

Anybody who promises to give or anybody who agrees to take any gratification as
a reward to cast his/her vote is punishable, as per Law.

iii.

Any free transport or entertainment provided to the electors is also punishable upto
imprisonment of one year and imposition of fine.

iv.

Any bribe offered/given to the voter is a corrupt practice.

3. I am further directed to convey that the Following modes of awareness campaign may
be taken up:

A.	For voters:
l
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l

Awareness about ethical voting by engaging academic institutions (schools &
colleges), youth organizations, SHGs and mass media etc.

B.	For Political Parties/ Candidates:
l

DEOs to hold meetings/workshops with political parties/ candidates.

l

Returning Officer to hand over printed copies of relevant instructions and
provisions of law to Candidates, at the time of nomination.

l

Mass Media may be used for highlighting the legal provisions and
punishments.

4.
As regards Collaboration with NGOs/Agencies etc., in the SVEEP campaign
against use of money power in elections, the following may be observed:
l

NGOs will have Commission’s general goodwill and support to fight the menace
of money power in elections.

l

Willing NGOs can be given out-reach material and messages as produced by
State CEOs under the guidance of the Commission which would also be made
available to youth organizations, academic institutions, media units, etc.

l

Commission will do no funding of NGOs/ Agencies.

l

Commission will not enter into any formal arrangement with the NGOs/
Agencies.

Yours faithfully,

Sd/(RAHUL SHARMA)
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BY FAX/SPEED POST

ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
491/IEC/2010

Dated: 13th September, 2010

The Secretary,
Ministry of Youth Affairs and Sports,
Shastri Bhawan, New Delhi.
Subject-	General Election to the Legislative Assembly of Bihar, 2010 – voter
awareness–regarding.
Sir,
I am directed to refer to the subject cited and to state that as you may be
aware that the process for Bihar Assembly Election is already under way. The
Commission is focusing its effort to maximize voter’s participation particularly
among the youths, urban voters and socio-economically deprived sections. There
is a definite need to spread awareness amongst the electors about Registration,
EPIC, Polling Station, Time of Poll, use of EVMs and also to instill confidence
about security of the voters.
The Commission desired that community based campaigns through youth
volunteers of NYKS may be planned & carried out as was done during the
Lok Sabha elections, 2009 and more remarkably during Assembly Elections to
Jharkhand State in Nov-Dec, 2009. The need for well-planned voter’s education/
awareness campaign in Bihar is even more, in view of the challenging ground
condition. In view of short time available for this, the Commission desires for an
urgent response from your Ministry under intimation to us. The concerned officials
may be directed to coordinate with Shri Akshay Rout Director General ECI & Shri
Sudhir Kumar Rakesh, CEO, Bihar in the matter
Kindly acknowledge receipt.
Yours faithfully,
Sd/(YASHVIR SINGH)
DIRECTOR

2.5. Communication to Ministries/Departments

To,

Copy to – Chief Electoral Officer, Bihar for information and necessary action
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
491/IEC/2010/BR

Dated:21st September, 2010

To,
Sh. Vivek Kumar Singh,
Secretary, Deptt. of Art, Culture and
Youth Affairs, Govt. of Bihar,
Patna.
Subject- Bihar Legislative Assembly Election, 2010- VEEP (Voters’ Education and
Electoral Participation) -regarding.

Sir,
Please refer to the review meeting taken by Sh. Akshay Rout, Director General,
Election Commission of India on 9th September, 2010 at Patna, wherein you were also
present. In this connection, please find enclosed herewith a copy of the letter written to the
Secretary, M/o Youth Affairs and Sports, Govt. of India for necessary action at your end,
to mobilise the local NYKS and other social organisations, in your State, for the activities
related to VEEP (Voters’ Education and Electoral Participation) to be undertaken for the
forthcoming elections to the Legislative Assembly of Bihar.
2. The next review meeting would take place in the office of the Chief Electoral Officer,
Bihar on 23rd September, 2010 by Sh. Akshay Rout, Director General. You may please
make it convenient to attend.

Yours faithfully,
Sd/(DARSUO THANG)
UNDER SECRETARY
Encl: As above
Copy for information to:-Sh. Arvind Kumar Chaudhary, Addl. CEO, Bihar
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
491/IEC/2010/BR

Dated:21st September, 2010

To,
Sh. Rajesh Bhushan,
Secretary, Deptt. of Information and Public Relations,
Govt. of Bihar, Patna.
Fax-0612-2212390
Phone-0612-2215926
Subject- Bihar Legislative Assembly Election, 2010- VEEP (Voters’ Education and
Electoral Participation)-regarding.
Sir,
Please refer to the review meeting taken by Sh. Akshay Rout, Director General,
Election Commission of India on 9th September, 2010 at Patna, wherein you were also
present. In this connection, please find enclosed herewith a copy of the letter written to
the Secretary, M/o Information and Broadcasting, Govt. of India for necessary action at
your end, to mobilise the media units like Doordarshan, All India Radio, Directorate of
Field Publicity, Directorate of Advertising & Visual Publicity, Song and drama Division
and Press Information Bureau in your State, for the activities related to VEEP (Voters’
Education and Electoral Participation) to be undertaken for the forthcoming elections to
the Legislative Assembly of Bihar.
2. The next review meeting would take place in the office of the Chief Electoral Officer,
Bihar on 23rd September, 2010 by Sh. Akshay Rout, Director General. You may please
make it convenient to attend.
Yours faithfully,
Sd/(DARSUO THANG)
UNDER SECRETARY

Copy for information to:-Sh. Arvind Kumar Chaudhary, Addl. CEO, Bihar
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
DARSUO THANG
UNDER SECRETARY

E-mail – darsuo.thang@eci.gov.in
Tel/Fax – 011-23052062

No.491/IEC/2010						

Date: 3rd February, 2011

To
Ms. Noreen Naqvi
Director General,
All India Radio
Akashvani Bhawan , Sansad Marg
Delhi - 110001
Ph. +91-11-23710300, +91-11-23421061
Sub:

Strengthening of Voters’ Education and Electoral Participation ( VEEP ) Campaign
in all five election going States- regarding.

Madam,
I am directed to refer to the subject cited and to say that the Union Minister for
Information & Broadcasting had assured all support to the Election Commission of India
to enhance electoral participation while participating in the Valedictory function of the
Diamond Jubilee Celebrations of the Commission and launch of National Voters’ Day on
25th January, 2011 at Hotel Taj Palace.
In this context, Secretary, Ministry of Information & Broadcasting had also written to
the Commission vide letter No. 197/Secy (I&B) 2010 dated 16th December,2010 extending
the whole-hearted support to the Commission in all possible ways in the ensuing Assembly
elections in 5 States/UTs, viz. Assam, Kerala, Puducherry, Tamil Nadu, and West Bengal
(copy enclosed herewith for reference).
You are, therefore, requested to direct the field units of All India Radio in these
States/UTs to coordinate with the Chief Electoral Officers respectively to take necessary
outreach measures and ensure enhanced participation of the electorate in the forthcoming
Assembly elections.
Yours Faithfully,
Sd/(DARSUO THANG)
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
DARSUO THANG
UNDER SECRETARY
No.491/IEC/2010

E-mail – darsuo.thang@eci.gov.in
Tel/Fax – 011-23052062
Date: 3rd February, 2011

To
Ms. Aruna Sharma,
Director General,
Doordarshan, Doordarshan Bhawan,
Copernicus Marg, New Delhi- 110001
Sub:	Strengthening of Voters’ Education and Electoral Participation (VEEP) Campaign
in all five election going States- regarding.
Madam,
I am directed to refer to the subject cited and to say that the Union Minister for
Information & Broadcasting had assured all support to the Election Commission of India
to enhance electoral participation while participating in the Valedictory function of the
Diamond Jubilee Celebrations of the Commission and launch of National Voters’ Day on
25th January, 2011 at Hotel Taj Palace.
In this context, Secretary, Ministry of Information & Broadcasting had also written to
the Commission vide letter No. 197/Secy (I&B) 2010 dated 16th December,2010 extending
the whole-hearted support to the Commission in all possible ways in the ensuing Assembly
elections in 5 States/UTs, viz. Assam, Kerala, Puducherry, Tamil Nadu, and West Bengal
(copy enclosed herewith for reference).
You are, therefore, requested to direct the field units of Doordarshan in these
States/UTs to coordinate with the Chief Electoral Officers respectively to take necessary
outreach measures and ensure enhanced participation of the electorate in the forthcoming
Assembly elections.

Yours Faithfully,
Sd/(DARSUO THANG)
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
DARSUO THANG
UNDER SECRETARY

E-mail – darsuo.thang@eci.gov.in
Tel/Fax – 011-23052062

No.491/IEC/2010

Date : 3rd February, 2011

To
Mr. Mohan Chandok,
Director General,
DFP, East Block-IV, Level-III,
R K Puram, New Delhi.

Sub:	Strengthening of Voters’ Education and Electoral Participation ( VEEP ) Campaign
in all five election going States- regarding.
Sir,
I am directed to refer to the subject cited and to say that the Union Minister for
Information & Broadcasting had assured all support to the Election Commission of India
to enhance electoral participation while participating in the Valedictory function of the
Diamond Jubilee Celebrations of the Commission and launch of National Voters’ Day on
25th January, 2011 at Hotel Taj Palace.
In this context, Secretary, Ministry of Information & Broadcasting had also written to
the Commission vide letter No. 197/Secy (I&B) 2010 dated 16th December,2010 extending
the whole-hearted support to the Commission in all possible ways in the ensuing Assembly
elections in 5 States/UTs, viz. Assam, Kerala, Puducherry, Tamil Nadu, and West Bengal
(copy enclosed herewith for reference).
You are, therefore, requested to direct the field units of DFP in these States/UTs
to coordinate with the Chief Electoral Officers respectively to take necessary outreach
measures and ensure enhanced participation of the electorate in the forthcoming Assembly
elections
Yours Faithfully,
Sd/(DARSUO THANG)
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
DARSUO THANG
UNDER SECRETARY
No.491/IEC/2010

E-mail – darsuo.thang@eci.gov.in
Tel/Fax – 011-23052062
Date : 3rd February, 2011

To
Shri. Vishwanathan,
Director,
Song & Drama Division
New Delhi.
Sub:	Strengthening of Voters’ Education and Electoral Participation (SVEEP)
Campaign in all five election going States- regarding.
Sir,
I am directed to refer to the subject cited and to say that the Union Minister for
Information & Broadcasting had assured all support to the Election Commission of India
to enhance electoral participation while participating in the Valedictory function of the
Diamond Jubilee Celebrations of the Commission and launch of National Voters’ Day on
25th January, 2011 at Hotel Taj Palace.
In this context, Secretary, Ministry of Information & Broadcasting had also written to
the Commission vide letter No. 197/Secy (I&B) 2010 dated 16th December,2010 extending
the whole-hearted support to the Commission in all possible ways in the ensuing Assembly
elections in 5 States/UTs, viz. Assam, Kerala, Puducherry, Tamil Nadu, and West Bengal
(copy enclosed herewith for reference).
You are, therefore, requested to direct the field units of Song & Drama Division
in these States/UTs to coordinate with the Chief Electoral Officers respectively to take
necessary outreach measures and ensure enhanced participation of the electorate in the
forthcoming Assembly elections

Yours Faithfully,
Sd/(DARSUO THANG)
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
DARSUO THANG
UNDER SECRETARY

E-mail – darsuo.thang@eci.gov.in
Tel/Fax – 011-23052062

No.491/IEC/2010				

		

Date:3rd February, 2011

To
Shri. AP Frank Noronha,
Director General of DAVP,
DAVP, Room No. 641,
6th Floor, Soochna Bhawan,
CGO Complex, Lodhi Road, New Delhi-110003.
Sub:	Strengthening of Voters’ Education and Electoral Participation (SVEEP)
Campaign in all five election going States- regarding.
Sir,
I am directed to refer to the subject cited and to say that the Union Minister for
Information & Broadcasting had assured all support to the Election Commission of
India to enhance electoral participation while participating in the Valedictory function
of the Diamond Jubilee Celebrations of the Commission and launch of National Voters’
Day on 25th January, 2011 at Hotel Taj Palace.
In this context, Secretary, Ministry of Information & Broadcasting had also written
to the Commission vide letter No. 197/Secy (I&B) 2010 dated 16th December,2010
extending the whole-hearted support to the Commission in all possible ways in the
ensuing Assembly elections in 5 States/UTs, viz. Assam, Kerala, Puducherry, Tamil
Nadu, and West Bengal (copy enclosed herewith for reference).
You are, therefore, requested to direct the field units of DAVP in these States/UTs
to coordinate with the Chief Electoral Officers respectively to take necessary outreach
measures and ensure enhanced participation of the electorate in the forthcoming
Assembly elections
Yours Faithfully,
Sd/(DARSUO THANG)
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
No.491/IEC/2011				

		

Date:24th March, 2011

To
The Secretary,
Ministry of Information & Broadcasting,
Shastri Bhawan, New Delhi
Sub: Campaign relating to Voters’ Education & Electoral Participation (VEEP) in 5
Election going States/UT- waiver of Broadcasting/Telecasting fee by Doordarshan
and AIR-regarding.
Sir,
This has reference to Election Commission of India’s Press Note No.ECI/PN/17/2011
dated 1st March, 2011(copy enclosed) whereby, the Commission had announced the
schedule of Elections for the Legislative Assemblies of States of Tamilnadu, Kerala, Assam
and West Bengal and UT of Puducherry.
In this connection, Chief Electoral Officers (CEOs) of the States/UT have been
directed to take up multimedia campaign for the purpose of Voters’ Awareness and
Electoral Participation (VEEP), which includes broadcast of appropriate spots/messages/
jingles on television/radio media. Some of the CEOs have reported that they have to pay
a substantial amount of fee to Doordarshan and AIR for broadcasting such messages
that is proving to be a constraint in Voters’ Education & Electoral Participation (VEEP)
campaign, which is contains messages and information for all electorate and is being
carried out by them as part of the Commission’s Constitutional responsibility.
In view of the above, the Commission has directed to request you to immediately
direct waiver of broadcast/telecast fee of any type for the Voters’ Education & Electoral
Participation (VEEP) related messages/spots/jingles etc that may be presented to the
local units of Doordarshan and AIR by the Chief Electoral Officers of all the 5 States and
Union Territory for telecast/broadcast.
Further, a similar waiver may also be directed for the maximisation of the outreach
of this campaign through the field units of your Ministry, namely, DAVP, DFP, and S&
D Division also.
Yours Faithfully,
Sd/(K.N.BHAR)
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SECRETARY
Copy to:
1.

CEO, Prasar Bharti, PTI Building, 2nd Floor, Connaught Place, ND- 110001.

2.

Director General,Doordarshan,Doordarshan Bhawan,Copernicus Marg, ND- 1

3.

Ms. Noreen Naqvi, DG AIR, Akashvani Bhawan , Sansad Marg, ND-1

4.

Sh. Mohan Chandak,DG DFP, East Block-IV, Level-III, R K Puram, ND

5.

Shri. Vishwanathan,Director,Song & Drama Division, New Delhi.

6.

Shri. AP Frank Noronha, DG DAVP, Room No. 641,6th Floor, Soochna Bhawan, CGO
Complex, Lodhi Road, New Delhi-110003.

7.

Chief Electoral Officer, TamilNadu, Chennai.

8.

Chief Electoral Officer, West Bengal, Kolkata.

9.

Chief Electoral Officer, Assam, Guwahati.

10.

Chief Electoral Officer, Kerala, Thiruvanathapuram.

11.

Chief Electoral Officer, Puducherry, Puducherry.
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi -110001
No. 491/IEC/2010-TN

Dated – 22nd February, 2011

To,

Subject –	Use of celebrities as popular icons for motivating voters and increasing
participation in Tamil Nadu Legislative Assembly elections, 2011 –
Guidelines reg.
Sir,
The Commission had taken initiative in making use of the mass appeal
of celebrities as popular icons to motivate voters to participate in the elections
conducted for the Legislative Assembly of Jharkhand & Bihar, in the months
of November/ December, 2009 and October/November, 2010 respectively.
It has been decided by the Commission that a similar initiative should be
replicated in Tamil Nadu also, which is scheduled to go to the polls very soon.
The celebrities will be engaged for enthusing the voters in general and youth
in particular.
In this context, you are requested to identify 5 to 7 such icons, having a
pan-Tamil Nadu appeal and furnish the same for the Commission’s approval
immediately

2.6. Icons/Ambassadors

The Chief Electoral Officer,
Tamil Nadu,
Chennai.

Yours faithfully,
Sd/-

(J. K. RAO)
UNDER SECRETARY
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi -110001
No. 491/IEC/2010-KL

		

Dated - 7th March, 2011

To,
The Chief Electoral Officer,
Kerala,
Thiruvananthapuram.
Subject – 	Use of celebrities as popular icons for motivating voters and increasing
participation in Kerala Legislative Assembly elections, 2011 – Guidelines
reg.
Sir,
I am directed to refer to the Commission’s letter of even no. dated 22nd
February, 2011 on the subject cited wherein it was requested to identify 5 to 7
celebrities as popular icons having a pan-Kerala appeal and to furnish the same for
the Commission’s approval. However, the proposal has not been received so far. You
are, therefore, requested to furnish the same immediately by 5.30 pm positively for
the Commission’s approval.

Yours faithfully,

Sd/(J. K. RAO)
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
J.K.RAO
UNDER SECRETARY

491/IEC/2011

E-mail – jkrao@eci.gov.in
Tel/Fax – 011-23052062

Dated: 30th March, 2011

To,
The Chief Electoral Officers of
Assam, Kerala, TamilNadu, West Bengal & Puducherry
Sub- 	Using promos of the campaign material-containing message of Sh. Mahendra
Singh Dhoni, Captain, Indian Cricket Team in all five election going Statesreg.

Sir/Madam,
I am directed to say that the Commission has decided that the 2 promos of the
campaign material containing the message of Sh. Mahendra Singh Dhoni, used during
Jharkhand Assembly elections, 2009 & Bihar Assembly election,2010 be rolled out in all
elections going States i.e. Assam, Kerala, Tamil Nadu, West Bengal and Puducherry to
enhance Voters’ Participation in these States/UT.
In view of the above , you are requested to immediately organise telecast / broadcast
the recorded message of Shri Dhoni by obtaining it from CEO, Bihar / Jharkhand or from
Director of DDK, Patna .

Yours faithfully,

Sd/(J.K.RAO)
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
491/IEC/2011

Dated:19th April, 2011

To,
The Chief Electoral Officer,
West Bengal,
Kolkata.
		
Sub- 	New promos of Sh. M.S. Dhoni, Captain of the Indian Cricket Team regarding
Electors’ Participation - reg.

Sir,
I am directed to forward herewith a copy of DVD received from Chief Electoral
Officer, Tamil Nadu containing the video recordings of Sh. M.S.Dhoni, Captain, Indian
Cricket Team. The video recordings contain promos relating to Electors’ Participation,
National Voters’ Day and Youth Participation separately, as shot on 9th April, 2011 at
Chennai, both in English and Hindi.
The Commission desires that the promos of Sh. Dhoni used at the time of Bihar
and Jharkhand Assembly Elections may be withdrawn from campaigning and the new
promos relating to Electors’ participation as contained in this DVD may be used for
campaigning in respect of remaining phases of elections for the State of West Bengal.
Further, it may please be ensured that promos of Sh. Dhoni relating to National Voters’
Day shouldn’t figure out in the ongoing assembly elections. These may be utilised for the
purpose of forthcoming National Voters’ Day on 25th January, 2012.
This may be treated as most urgent.

Yours faithfully,

(SUMAN KUMAR DAS)
For UNDER SRCRETARY
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
RAHUL SHARMA
UNDER SECRETARY
491/SVEEP/2012 (NVD)

E-mail – rahulsharma.eci@gmail.com
Tel/Fax – 011-23052070
Dated: 18th January,.2013

To,
The Chief Electoral Officers of
All the States and UTs
Subject: National Voters’ Day, 2013 - Regarding.
Sir/Madam,
The Video recording and pdf format of CECs message on NVD 2013 is made
available on ECI website under the link “National Voters’ Day”. The same may be suitably
disseminated for the NVD function up till the BLO level.
I am also directed to refer to Commission’s letter of even No. Dated 21st December,
2012 (copy enclosed) and to draw you attention to para 4 of the letter, wherein you were
directed to utilize the promos of two new icons of Election Commission of India, Ms. M
C Mary Kom and Ms. Saina Nehwal.
In this connection, I am directed to clarify that the CEOs may suitably dub or
sub-title the message in vernacular language if required. However, care would have
to be taken that the substantial message is not affected and aesthetic appeal is also not
affected.

Yours faithfully
Sd/(Rahul Sharma)
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi – 110001
SUMAN KUMAR DAS
UNDER SECRETARY
No. 491/SVEEP/63/2013 (ICON)

E-mail – sumands34@gmail.com
Tel/Fax – 011-23052082
Dated: 22nd August, 2013

To,
The Chief Electoral Officers of
All States and UTs
Subject: 	Appointment of regional / State ICON(s) / Brand Ambassadors for promotion
of Voters’ Participation under SVEEP programme–regarding
Sir/ Madam,
In continuation of Commission’s letter no. 491/SVEEP/2013/KT ( EGS), dated
3 June, 2013, in the above said subject, I am directed to forward herewith a sample
copy of letter to be communicated from Chief Electoral Officer of the State concerned to
the selected renowned personality being considered as State ICON/Brand Ambassador,
before appointment as State ICON. A copy of sample letter from CEO to the proposed
ICON before appointment as State ICON, is enclosed herewith which may be used in all
such future appointment.
rd

Yours faithfully,

(Suman Kumar Das)
Under Secretary

92

Greater Participation for a Stronger Democracy

Election Commission of India
( Sample letter from CEO to the selected renowned personality being considered as State
ICON)
To
Sh./Smt.--------Subject: 	Engagement of regional / State ICON(s) / Brand Ambassadors for promotion
of Voters’ Participation under SVEEP programme –regarding
Sir/Madam,
We deeply appreciate your consent to be ECI’s State Icon for promotion of voters’
participation under SVEEP programme. I request you to kindly provide us with a
declaration in the enclosed format (Annexure-I) for the sake of harmonious working
together.
This is also to reiterate that your association as State Icon of Election Commission
for awareness campaign would be on a completely voluntary and non-commercial basis,
which the ECI appreciates.

Yours faithfully,

(Name)
Chief Electoral Officer,------
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
F.NO. 491/SVEEP/60/2003 (CA)

Dated : 20th September, 2013

To,
The Chief Electoral Officers of
all States/UTs.
Subject: Framework for engagement of Campus Ambassadors – regarding.

2.7. Campus Ambassadors

Sir/Madam,
In continuation of Commission’s letter No. 491/SVEEP/60/2013 (CA),
dated 05.02.2013 regarding appointment of Campus Ambassador, I am directed to
enclose herewith a detailed framework for engagement of Campus Ambassador
duly approved by the Commission.
In this connection, I would like to invite your attention to the direction of
the Commission during Chief Electoral Officers’ Conference on 16 September,
2013 wherein the Commission has directed that the Campus Ambassador should
be in position by 01.02.2013 positively. A compliance report to this extent may be
sent to the Commission along-with number of Campus Ambassadors latest by 10
December, 2013.
th

th

The Chief Electoral Officers who are not in a position to identify and select
Campus Ambassador(s), may convey that no Campus Ambassador (S) has been
appointed along-with the reasons for non appointment.
Those who have appointed/are going to be appointed as Campus
Ambassadors should indicate the total amount of honorarium to be paid to the
Campus Ambassadors for the year 2014-15 @ Rs. 2000/- (Two Thousand only)
per annum per Campus Ambassador, in their budget estimate for Financial Year
2014-2015.
Kindly acknowledge the receipt of this letter.
Yours faithfully,

Encls: As above						
(SUMAN KUMAR DAS)
UNDER SECRETARY
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File No 491/SVEEP/60/2013(CA)

Election Commission of India
SVEEP Division
FRAMEWORK FOR ENGAGEMENT OF CAMPUS AMBASSADORS
Campus Ambassadors may be appointed only in Campuses identified by the
CEO/DEO where neutral and non-partisan students can be easily identified. CEOs may
communicate to Commission, if no such Universities and Government Colleges can be
identified in their State.
I. Selection: Government Colleges and Universities may have Campus Ambassadors
besides recognized Colleges identified by the CEO. In states where wide gaps in 1819yr enrolment exist, some Higher Secondary Schools may also have such Campus
Ambassadors.
a. The Campus Ambassador/s shall be selected from among a list provided by
the Head of the College/University. Alternatively CEOs may devise their own
method of selection, with due weightage given to girl students. CEOs may like to
involve NSS in the selection of the Campus Ambassadors.
b. Each Campus Ambassador shall be in position for one Academic year. The
appointment may be renewed on a yearly basis.
c. In co-educational college two Campus Ambassadors (one male and one Female)
may be selected.
II.
Conditions: The Campus Ambassador shall not have any affiliation with any
political party and shall not associate in any activity of any political party. Also the
immediate family of the designated Campus Ambassador should not be engaged in
active politics.
As Campus Ambassador s/he shall act in a responsible manner and avoid
indulging in any unbecoming activity. An undertaking to this effect will be obtained from
the concerned student through the Head of the Institution. Any complaint regarding the
conduct and behavior of the Campus Ambassador may be immediately investigated and
appropriate action taken in this connection.
Police Verification of the designated Campus Ambassadors should be done by the
district administration. (Collector-Returning Officer)

III. Role & Duties:
1.

Identification of students, teachers and non-teaching staff and their family members
who are not registered in the electoral roll and those without EPIC or with wrong
EPICs;

2.

Facilitating their registration in the electoral roll by providing forms and guiding how
to fill the forms and co-ordinating with the electoral machinery for approval of the
new applications, correction and distribution of EPICs to the Campus electorate;
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3.

Organising with the help of CEO/DEO office, special drive for registration and also
online registration;

4.

Educating campus electorates about the electoral process i.e. registration, correction
of errors, transposition of names, voting process and ethical voting;

5.

Facilitating inclusion of Voter Education in various co-curricular activities/festivals
of the Campus through different activities such as Slogan writing, Poster making,
quiz, debate, essay writing, song, street plays etc;

6.

Creating core team of students to work as Volunteers for the SVEEP activities in the
campus;

7.

Coordinating with campus related organizations like Scout and Guide, NCC, NSS
for enrolment

8.

Organizing talks/workshop etc for capacity building in Voter Education among
student community;

9.

Organizing National Voters’ Day programmes in their campus;

10.

Acting as an educator and motivator in family and neighborhood and helping them
in filling registration forms.

IV. Honorarium:
The honorarium to the Campus Ambassadors may be Rs 2000/- per annum paid in
two instalments of Rs 1000 each on completion of six months each time. The maximum
Campus Ambassadors in a state/UT shall be as given in the annexure.
Also CEOs may devise criteria for identifying best Campus Ambassadors in the
state and felicitate them on NVD function at State HQ. Any other incentive or cash reward
can be instituted by the CEO. Campus Ambassadors of ECI will be provided necessary
identifying items and outreach material by CEO/DEO from time to time.

V.

Coordination of Campus Ambassadors with Election Machinery:

1.

CEO or DEO shall brief the Campus ambassadors immediately on their appointment
about their roles and responsibilities; Campus Ambassadors may be given a road
map for the year and if found achievable, quantitate targets may also be given.

2.

CEO office or DEO Office (wherever the campus is situated) may regularly coordinate
with the Campus Ambassadors for various activities to be carried out within the
campus.

3.

It may be ensured that all support is extended by various EROs office to the Campus
Ambassadors for facilitating registration.

4.

A quarterly meeting of the Campus Ambassadors may be taken by the CEO to
review the various activities undertaken in the campus and progress made in
registration;
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Annexure I
S No
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.
35.

States
Andhra Pradesh
Arunachal Pradesh
Assam
Bihar
Chhattisgarh
Delhi
Goa
Gujarat
Haryana
Himachal Pradesh
Jammu and Kashmir
Jharkhand
Karnataka
Kerala
Madhya Pradesh
Maharashtra
Manipur
Meghalaya
Mizoram
Nagaland
Odisha
Punjab
Puducherry
Rajasthan
Sikkim
Tamil Nadu
Tripura
Uttar Pradesh
Uttarakhand
West Bengal
Chandigarh
A&N Island
D& Nagar Haveli
Daman & Diu
Lakshadweep

ACs
294
60
126
243
90
40
40
182
90
68
87
81
224
140
230
288
60
60
40
60
147
117
30
200
32
234
60
403
70
294
1 PC
1 PC
1 PC
1 PC
1 PC

Maximum number of Campus
Ambassadors (Limit)
1500
150
500
1500
150
1500
150
1000
150
150
150
150
1500
500
1500
1500
150
150
150
150
500
500
150
1000
150
1500
150
1500
150
1500
100
10
10
10
10

For UTs (excluding Chandigarh) – upto 10 Campus Ambassadors (CAs)
1- 100 ACs – max 150 CAs
101-150 ACs – max 500 CAs
151-200 – max 1000 CAs
201 +
– max 1500 CAs
Chandigarh- max 100 CAs
Delhi - max 1500 CAs
* As stated, the number only suggests a maximum limit. The actual number will depend on the number
of government colleges and Universities etc in the State.
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi – 110001
No 491/SVEEP/2012(SB)

Dated: 08.01.2014

To
All Chief Electoral Officers,
	Subject: Taking forward the ECI-NLMA partnership
Madam/Sir,
Under the ECI-NLMA MoU, the electoral literacy material developed in Hindi shared
with the CEOs vide ECI letter of even number dated October 4, 2013 is being translated
by NLMA in regional languages through their SLMAs.
2. I am directed to say the translated version would be vetted by the CEO before it is
rolled out and CEOs may ensure timely vetting of the material in view of the upcoming
Lok Sabha elections.
3. The Commission has also directed that CEOs may extend support for the training of
NLMA’s Key Resource Persons and Master Trainers at State level and DEOs may extend
support for training of Preraks/field workers at district level by providing resource
persons for electoral literacy.
4. Radio spots and jingles have also been prepared by NLMA and are being translated.
These may be suitably inserted in All India Radio and private FM radio channels by
CEO’s office during the election period.
5. The electoral literacy material prepared under ECI-NLMA MoU when used by CEO’s
office or with other partners agencies/departments may carry the logos of both ECI and
NLMA.
6. Commission will review this as priority matter.

Yours sincerely,
(Padma Angmo)
Deputy Secretary
Copy to: Shri A M Rajashekar, JD, Directorate of Adult Education, MoHRD
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Engagement with Media Organisation
Framework of Engagement
1.

Introduction

The democratic framework of our country has been shaped through credible,
transparent and impartial electoral processes put in place by the ECI over the last
sixty years.
These processes, enfranchising every eligible elector in this country, begin with
voter registration and ultimately seek to provide a level playing field for all political
parties and create an environment that is conducive for conducting a free and fair
poll, in which all eligible electors can and should participate
There needs to be an enabling environment combining information, motivation
and facilitation so that potential voters are fully engaged in the process of democratic
governance through effective electoral participation.
There is also an imperative need for greater participation of all stakeholders that
in the broadest sense would imply greater citizen engagement in the election process.
This is however, some times, not the case.
Young Indians who become qualified to be registered as voters on turning 18
years need to be given the necessary orientation & facilitation to understand their new
role and get engaged with the electoral registration and further participation process.
There are visible gaps in participation among women, urban population, weaker
sections and others in various parts of the country owing to a range of factors.
Media can play a significant catalytic role in enhancing citizen engagement by
reaching out to a large audience in furtherance of the Election Commission’s goals.

2.	Goal and objectives
Goal: To have every eligible citizen on the electoral roll and have every enrolled
voter to vote voluntarily, thus ensuring widest electoral participation and inclusive
elections through information, education, motivation and facilitation.

Objectives:
I.
ii.
iii.
iv.
v.
vi.

To bridge the gender gap in registration and voter turnout.
To fight urban apathy to electoral participation
To overcome youth disconnect with the electoral process
To facilitate inclusion of marginal sections in the electoral process
To promote informed and ethical voting
To bridge the gap in information, awareness, motivation and facilitation in
the electoral process

3.	Start off Criteria for Media Houses
a)

Non-political and non-partisan with clean antecedents
Greater Participation for a Stronger Democracy
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b)
4.
i.
ii.
iii.
iv.

5.
i.

ii.
iii.
iv.
v.

High Credibility and reputation among people and should have good reach in the
region
Role and responsibility of ECI/Chief Electoral Officers of States
Accepting the Media House as a partner organization in promotion of electoral
democracy.
Creating a mechanism for coordination and periodic evaluation of the
collaboration
While working out information and motivational campaigns for facilitating voter
participation, they may involve the Media House appropriately.
CEOs shall share the material on Voter education/awareness with the Media House
for wider dissemination of the message.

Roles and responsibilities of Media House

Disseminating to the public, information like when, how, where and why to register
as voters on pro-bono basis.
Providing free print space and air-time during elections and ahead of Summary
revision to air out messages and promos from CEO’s office for encouraging voter
registration and participation in polling.
Promote ethical and informed voting free of inducements and educate voters about
their rights and duties to strengthen democracy.
Create its own promos and spots for registration and voting on pro-bono basis,
especially during elections.
However all such content should be vetted by the CEO.

6.	Finances
The collaboration will be without any funding arrangement and without any
financial liability on the part of Election Commission and CEO.
7. This framework will become operational between ECI/CEO and any Media House
through exchange of appropriate letters, if the CEO wishes to get it operational.

8. Safeguards
Since non-partisan, objective, non-political citizen awareness, facilitation
and engagement are the basis of this framework of engagement, any deviation will
automatically mean that the working arrangement with the concerned Media House has
lost its relevance and stands dis-engaged forthwith.
Both the CEO and the Media House are at liberty at any time to suggest review,
revision and modification of the content of the work and to ensure conformity with the
directions that may be issued by Election Commission of India from time to time.
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Annexure

Engagement with a Civil Society Organisation
Framework of Engagement
1.

Introduction

The democratic framework of our country has been shaped through credible,
transparent and impartial electoral processes put in place by the ECI over the last sixty
years.
These processes, enfranchising every eligible elector in this country, begin with
voter registration and ultimately seek to provide a level playing field for all political
parties and create an environment that is conducive for conducting a free and fair poll, in
which all eligible electors can and should participate
There needs to be an enabling environment combining information, motivation
and facilitation so that potential voters are fully engaged in the process of democratic
governance through effective electoral participation.
There is also an imperative need for greater participation of all stakeholders that in
the broadest sense would imply greater citizen engagement in the election process. This
is however, some times, not the case.
Young Indians who become qualified to be registered as voters on turning 18 years
need to be given the necessary orientation & facilitation to understand their new role
and get engaged with the electoral registration and further participation process. There
are visible gaps in participation among women, urban population, weaker sections and
others in various parts of the country owing to a range of factors.
Civil Society Organisations can play a significant catalytic role in enhancing citizen
engagement especially in the areas of reaching out to the last-mile in furtherance of the
Election Commission’s goals.

2.	Goal and objectives–ECI-CSO Partnership
Goal: To have every eligible citizen on the electoral roll and have every enrolled
voter to vote voluntarily, thus ensuring widest electoral participation and inclusive
elections through information, education, motivation and facilitation.

Objectives:
vii. To bridge the gender gap in registration and voter turnout.
viii. To fight urban apathy to electoral participation
ix.

To overcome youth disconnect with the electoral process

x.

To facilitate inclusion of marginal sections in the electoral process

xi.

To promote informed and ethical voting
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xii. To bridge the gap in information, awareness, motivation and facilitation in the
electoral process

3. 	Start off Criteria for CSOs
a)

Non-political and non-partisan with clean antecedents (financial and criminal)

b)

High Credibility and reputation among people within their regions of operation
and should have good network in the region

c)

Actively engaged in any developmental or social cause

d)

A background of knowledge of one or more areas of :

4.

(i)

Democracy

(ii)

Election Management

(iii)

Electoral Participation

(iv)

Education and Awareness

(v)

Inclusion, worked with marginalized segments/ group in the society

Role and responsibility of ECI/Chief Electoral Officers of States
i)

Recognizing the CSO as a partner organization in promotion of electoral
democracy.

ii)

Creating a mechanism for coordination and periodic evaluation of the
collaboration

iii) Imparting training and capacity building of CSOs through Workshops at
IIIDEM/RIDEMs.
iv) Implement other demand and supply side measures for optimally reaching
out to the community of electors/ potential electors by suitably associating the
CSO.
v)

Involving CSO volunteers to assist the Booth Level Officer for each polling
station area as a Booth Level Volunteer in the area of Electoral Roll correction
and revision.

vi) While working out information and motivational campaigns for facilitating
voter participation, they may involve the CSO appropriately.
vii) CEOs shall share the material on Voter education/awareness with the CSO
for wider dissemination of the message.

5.

Roles and responsibilities of CSO
vi) Assisting the Chief Electoral Officer in taking up voter awareness programs
on electoral registration process and encouraging voters’ participation.

vii. Assisting both rural and urban population to register as voters at convenient
registration locations and at timings that are convenient to them.
Greater Participation for a Stronger Democracy
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viii. Nominating volunteers (BLVs) with clean antecedents for each polling station
to help identify and include the eligible voters living in the polling station area
in both rural and urban centres.
ix.

Assisting the Electoral Registration Officers (EROs) and the Booth Level Officer
in obtaining applications, photographs from the eligible and new voters
in the polling station area and ensuring that electoral rolls are accurate and
periodically updated.

x.

Supporting various participative initiatives to make electoral rolls cleaner and
poll process more efficient.

xi.

Help overcome information and motivational gaps and working towards full
participation of the electors in Voting during the elections.

xii. Promote ethical and informed voting free of inducements and educate voters
about their rights and duties to strengthen democracy.
viii. Provide constructive feedback, new and innovative ideas to increase voter
participation

6.	Finances
The collaboration will be without any funding arrangement.
7. This framework will become operational between ECI/CEO and any CSO through
exchange of letters, if the CEO wishes to get it operational.

8. Safeguards
Since non-partisan, objective, non-political citizen awareness, facilitation and engagement
are the basis of this framework of engagement, any deviation will automatically mean
that the working arrangement with CSO has lost its relevance and stands dis-engaged
forthwith.
If any other organization/agency, is sought to be associated with this collaboration
work by the CSO, that can happen only in consultation with the Election Commission.
Both the CEO and the CSO are at liberty at any time to suggest review, revision and
modification of the content of the work and to ensure conformity with the directions
that may be issued by Election Commission of India from time to time.
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
S. K. DAS
UNDER SECRETARY
491/SVEEP/10/2012

E-mail – sumands34@gmail.com
Tel/Fax – 011-23052091
Dated : September 25, 2013

To

I am directed to refer to the directions given by the Commission during the
CEO’s Conference on 15-16th September 2013 at New Delhi. In pursuance of the
target set by the Commission of universal enrolment, national turnout of 70-75%
in LS 2014 and visible enhancement in informed and ethical voting, the following
actions shall required to be taken by the CEOs in a time bound manner:

Summary Revision 2013
SVEEP for Summary Revision was rolled out from 25th August 2013. The
activities undertaken and indicators reflecting outcomes of the interventions are to
be given in the specified format by 30th September.

SVEEP for Lok Sabha Elections 2014
a.     Identification of lowest turnout PS(10%) and reasons thereof was to be completed
by June 2013. Wherever the exercise has not been completed, the same may be done
at the earliest. District and States should start formulating their District SVEEP plan
and State SVEEP Plan respectively. Targeted interventions based on these plans
shall roll out from February 2014 ahead of Lok Sabha elections.
b.
District SVEEP Nodal Officer and the District Core Committee for SVEEP
chaired by CEO(ZP) should be in position by 1st December 2013. Campus
Ambassadors in various government colleges and Universities should be in place
by 1st December. A comprehensive letter on the subject of Campus Ambassadors
alongwith framework of engagement has already been issued.
c.
The partnerships with various Departments, PSUs, Corporates shall be
as per the respective Framework of Engagement shared with CEOs. A quarterly
report on the same has to be submitted in the enclosed format. The first report may
be sent by 30th September 2013.

2.11. Collaboration with PSUs/Corporates

All the Chief Electoral Officers,
Madam/Sir,

d.     Electoral Literacy material developed by ECI-NLMA (in Hindi) has been shared
with all CEOs for distribution/dissemination through their network of partners.
State Literacy Missions are translating the same for regional adaptation. The same
shall be shared with concerned CEOs as well.
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e.      Certain content on Voter education, awareness and motivation is being created at
ECI and shall be shared with CEOs by NVD 2014.
f.        Documents from States on best SVEEP practices shall be shared with all CEOs/
DEOs; Compendium on SVEEP shall be updated and shared and National SVEEP
document shall also be shared with States by January 2014.

SVEEP Phase-II Project:
Utilisation certificate for first instalment of the SVEEP budget has to be submitted
by 15th October so that the final instalment can be released. The Budget requirements
for FY 2014-15 have to be submitted by 25th September 2013 as already conveyed.

Encl: Framework of Engagement
with PSU/Corporate

Yours faithfully
(Suman Kumar Das)
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Engagement with PSU/Corporate House
Framework of Engagement
1.

Introduction

The democratic framework of our country has been shaped through credible,
transparent and impartial electoral processes put in place by the ECI over the last sixty
years.
These processes, enfranchising every eligible elector in this country, begin with
voter registration and ultimately seek to provide a level playing field for all political
parties and create an environment that is conducive for conducting a free and fair poll, in
which all eligible electors can and should participate
There needs to be an enabling environment combining information, motivation
and facilitation so that potential voters are fully engaged in the process of democratic
governance through effective electoral participation.
There is also an imperative need for greater participation of all stakeholders that in
the broadest sense would imply greater citizen engagement in the election process. This
is however, some times, not the case.
There are visible gaps in participation among women, urban population, migrant
working population including labourers, weaker sections and others in various parts
of the country owing to a range of factors. Young Indians who become qualified to be
registered as voters on turning 18 years need to be given the necessary orientation &
facilitation to understand their new role and get engaged with the electoral registration
and further participation process.
Public Sector Enterprises and Corporate Houses can play a significant catalytic
role in enhancing citizen engagement by partnering Election Commission of India in its
Systematic Voters’ Education and Electoral Participation (SVEEP) programme and also
fulfill their Corporate Social responsibility.

2.	Goal and Objectives
Goal: To have every eligible citizen on the electoral roll and have every enrolled
voter to vote voluntarily, thus ensuring widest electoral participation and inclusive
elections through information, education, motivation and facilitation.

Objectives:
i.

To bridge the gender gap in registration and voter turnout.

ii.
iii.
iv.
v.

To fight urban apathy to electoral participation
To overcome youth disconnect with the electoral process
To facilitate inclusion of marginal sections in the electoral process
To promote informed and ethical voting
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vi.

To bridge the gap in information, awareness, motivation and facilitation in the
electoral process

3.	Start off Criteria for PSUs/Corporate Houses
a)

Non-political and non-partisan with clean antecedents

b)

High Credibility and reputation among people

c)

Capacity and outreach for engaging with the community

4.

Role and responsibility of ECI/Chief Electoral Officers of States
i.

Accepting the PSU/Corporate House as a partner organization in promotion of
electoral democracy.

ii.

Creating a mechanism for coordination and periodic evaluation of the
collaboration

iii. While working out information and motivational campaigns for facilitating
voter participation, they may involve the PSU/Corporate House
appropriately.
iv. CEOs shall share the material on Voter education/awareness with the PSU/
Corporate House for dissemination of the message among their employees.
v.

5.

Setting up of registration/facilitation desk during special registration drives,
for the benefit of the PSU/Corporate employees

Roles and responsibilities of PSU/Corporate House
i.

Promoting Voter education and awareness among people on pro-bono basis,
particularly in the areas of their outreach.

ii.

Promoting electoral registration among its employees and family members
and providing facilitation desks during special registration drives.

iii. Promote ethical and informed voting free of inducements and educate voters
about their rights and duties to strengthen democracy.
iv. Extending due sponsorship and in kind support to the SVEEP programmes
and activities carried out by CEO.
v.

6.
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Nominate a nodal officer to interact and coordinate with the CEO/election
machinery.

Possible activities that can be undertaken by PSU/Corporate House for
promoting Voter Education & Awareness
i.

Registration of all its employees, including the labour force, in coordination
with the Electoral Registration Officer; Organising camps with the help of ERO
for enrolment of their employees and family members

ii.

Organise facilitation camps for voter registration in areas they have adopted
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under CSR; extend online search facilities in all popular branch offices for
searching names on electoral roll in a special drive with adequate pre-publicity;
display Voter education material in its premises for employees and also at its
public offices for customers
iii. Sponsor Youth Voters Festival activities and prizes for various competitions in
Educational Institutes on Voter education under CSR
iv. Sponsor targeted SVEEP programmes e.g. SVEEP campaign for women, weaker
section, physically challenged etc; support SVEEP material production and
distribution for Chief Electoral Officers(CEO) of the State
v.

Integrate Voter education themes in their corporate advertisements; extend
support to CSOs and NGOs carrying out Voter education programmes; conduct
Voter awareness campaigns on its own clubbed with a special registration
drive; conduct special electoral awareness campaigns for old, Tribals, excluded
groups and communities, differently-abled & also for migrant labourers

vi. Celebrate National Voters’ Day on 25th January; administer NVD oath to its
employees
7. This framework will become operational between ECI/CEO and any PSU/
Corporate House through exchange of appropriate letters, if the CEO wishes to get it
operational.

8. Safeguards
Since non-partisan, objective, non-political citizen awareness, facilitation and
engagement are the basis of this framework of engagement, any deviation will
automatically mean that the working arrangement with the concerned Corporate House
has lost its relevance and stands dis-engaged forthwith.
Both the CEO and the Corporate House are at liberty at any time to suggest review,
revision and modification of the content of the work and to ensure conformity with the
directions that may be issued by Election Commission of India from time to time.
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi – 110001
No 491/SVEEP/67/2013(CSR)

Dated: 29.01.2014

To
All Chief Electoral Officers
Subject: Collaboration with Corporates and federations i.e. FICCI, CII, NASSCOM,
ASSOCHAM, TATA Global Beverages
Madam/Sir,
I am directed to say that under the Framework of Engagement with Corporates/PSUs,
Election Commission of India is collaborating with the aforesaid organizations for
Voter awareness and electoral participation, following proposals received from them
and accepted by the Commission.
2.
Under the framework, the roles and responsibilities of the CEOs and the PSU/
Corporate is spelled out. In continuation of the same, CEOs may facilitate registration
of the employees of these organisations and Associations and their immediate family.
3.

In this regard the following may be seen:
a. Corporate Houses shall undertake various initiatives in the field of voter
awareness and education independently or in coordination with the CEO’s
office on lines of the framework. In this regard it will be desirable that they
include Voter Education in the list of activities under CSR.
b. A nodal person, who shall be a senior employee of the organization, will be
identified by the Corporate House at State HQs for registration of the employees
of the organistion and their spouse/immediate family (including parents and
children). Wherever required, a nodal person shall be identified at district level
for registration of employees who shall coordinate with the ERO for registration.
This shall also be done under the overall supervision of CEO and the Nodal
person of State HQs for the Corporate House.
c. Online registration shall be the preferred mode and wherever the same cannot
be done, the Corporate House will organize a special camp for filling physical
forms. One officer nominated by the ERO shall remain present in the camp to
receive the forms. The processing of the forms will be done by applying due
procedure and diligence. The Company will extend requisite cooperation to the
election authorities for verification of forms.
d. CEOs and EROs shall conduct special registration camps for Corporate staff
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from time to time based on the request, as they have been doing in relation to
educational institutions and other selected locations.
A copy of the letters exchanged with the federations/Corporate Houses in enclosed
for your reference.

Yours Sincerely,

(Padma Angmo)
Deputy Secretary

Copy to:
1.

Shri Didar Singh, Secretary General, FICCI

2.

Shri Virendra Gupta, Dy DG, CII

3.

Shri R Chandrashekhar, President, NASSCOM

4.

Shri D S Rawat, Secretary General, ASSOCHAM

5.

Shri Vaibhav Rathi, Brand Mangaer, TATA Global Beverages Ltd

6.

Shri Raghunandan Hegde, Campaign Manager, Haiyya

7.

Shri Hitesh Barot, Senior Consulting Director, CELL
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
J.K.RAO
UNDER SECRETARY

E-mail–jkrao@eci.gov.in
Tel/Fax – 011-23052022

491/SVEEP/2011 (SR)

Dated: 12th July, 2011

To,
The Chief Electoral Officer of all the States & UTs
Subject:	Special Summary Revision of Electoral Rolls with reference to
1st January, 2012 as the qualifying date – SVEEP plan for maximisation of
enrolment – regarding.
Sir/Madam,
I am directed to refer to the Commission’s letter no. 23/2011/ERS dated
15 June, 2011 wherein instructions were issued regarding Special Summary
Revision of Electoral Rolls with reference to 1st January, 2012 as the qualifying
date. In this connection, the Commission has directed that all CEOs should launch
a comprehensive SVEEP plan for Summary Revision of Electoral Rolls w.r.t.
01.01.2012 for 100% registration of all eligible citizens. This SVEEP Plan of Action
would include the following action points:

2.12. Roll Revision

th

1.	Situation Analysis
(i)
Polling Stations with lower voters’ registrations and reasons thereof to be
identified.
(ii)
Polling Stations with high number of vulnerable/excluded sections to be
identified.

2.	Strategy
(i)
In consideration of the fact that registration process and methods are still far
from being the friendliest, Commission has desired that CEOs/DEOs/EROs shall
take all steps possible to facilitate registration of voters with least inconvenience to
them.
(ii)
For publicising the details of BLOs to the common public, a campaign
“know your BLO” should be launched.
(iii)
Voluntary support to be extended to the BLOs by involving RWAs (Resident
Welfare Associations) and CSOs (Civil Society Organisations) etc. to work with
BLOs in the role of Booth Level Volunteers.
(iv)
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Corporates need to be contacted so as to ensure registration of their employees.
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Alternative registration hubs for corporate employees to be established.
(v)

Draft Electoral Rolls to be provided to CSOs and political parties.

(vi) Material on voter awareness to be given to credible CSOs/ media houses for wider
dissemination
(vii) Mock Registration and Polling at educational institutions. Bulk SMSs/E-mails – for
extensive and omnipresent messaging.
(viii) Forms 6,7,8 and 8A be made available at all prominent places
(ix) Forms 6,7,8 and 8A should be made available at education institutions in last year
at School or first year in college,with the request to get these filled if the student has
become 18 years old on the qualifying date.
(x)

Training camps to be organized at school/colleges to get forms filled

(xi) Special campaigns through print & electronic media to be run for voters’
awareness.
(xii) At least 2 regional/local icons to be identified by each State/UT and promos for
registration may be prepared using them, after getting approval of Commission
on the content (messages), in addition to the national icons of ECI, viz. Dr. A. P.
J. Abdul Kalam, former President of India and Sh. M. S. Dhoni, Captain of Indian
Cricket Team.
(xiii) CSOs, NGOs and RWAs to be motivated to approach people for mobilization for
registration by taking up consultation with them.
(xiv) Special attention and facilitation measures for youth & women
(xv) CSOs, NGOs and RWAs may be preferably engaged in urban areas and NYKS/
NSS/Anganwadi/Self Help Groups should be engaged in rural areas.

3.

Implementation

(i)

Campaign material developed for NVD, 2011 to be extensively used, after suitable
modification, as per requirement of Summary Revision schedule.

(ii)

Communication material produced for the last Summary Revision may be similarly
updated and used.

(iii) Success stories of the States/UT where elections were held recently to be adopted,
wherever found suitable, and used for campaign.
(iv) CEOs may coordinate between themselves for mutual exchange with local adaptation
if necessary.
(v)

New material may be developed and used for the upcoming Summary Revision
and NVD-2012 as may be necessary.

4.

Time line

SVEEP programme to achieve the objectives of Summary Revision 2011 may be
rolled out latest by 01.08.2011 and the same may be carried on till 1st November, 2011.
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From 01.12.2011, a seven week campaign may be launched to profile the NVD events
2012. For the States going to elections in 2012, the campaign may be dovetailed into the
SVEEP programme for general elections.

5.

Monitoring & Review

(i)

Commission is concerned that SVEEP campaign related measures should aim at
connecting all eligible persons as the attempts so far have been inadequate, routine
and in some cases perfunctory.

(ii)

Discussions with all DEOs as well as Professionals/Professional bodies & experts
should be made to have dis-segregated data of enrolment. For this, situation analysis
and identification of areas of shortfall should be undertaken, so as to identify the
segment of population where participation in electoral process, especially registration
process is weak and find out reasons thereof.

(iii) As has been seen in the past, youth, urban electorate, women, dispersed population,
service voters etc. are among the segments which are lagging behind, SVEEP strategy
may be formulated in consultation with NGOs/CSOs/Youth Organisations/Media
Agencies for targeted interventions in these areas.
(iv) Regular Video Conferences to be organised by CEOs with DEOs.
(v)

At ECI level, the programme will be periodically reviewed by Director General.

Based on the above inputs, you are requested to submit a comprehensive
SVEEP plan and implementation strategy to the Commission latest by 22nd July, 2011
positively.

Yours faithfully,

Sd/(J.K.RAO)
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
RAHUL SHARMA
UNDER SECRETARY

E-mail – rahulsharma.eci@gmail.com
Tel/Fax–011-23052070

F.No.491/SVEEP/ 2012 (SR)			

Dated: 7-May-2012

To
The Chief Electoral Officers of all the States/UTs
Subject: Comprehensive instructions on Systematic Voters’ Education and Electoral
Participation (SVEEP) for Summary Revision of Electoral Roll w.r.t, 1.1.2013
& NVD 2013-regarding.
Sir/Madam,
In continuation of Commission’s letter no. 491/SVEEP/2011 (SR) dated 12th July,
2011, regarding maximisation of enrolment of electoral rolls by planned application of
SVEEP interventions, I am directed to refer to the discussions and deliberations made
during CEOs conference at Surajkund on 10th –11th April, 2012 on the subject cited above
and to request that the following action should be taken up with a view to summary
revision and 3rd National Voters’ Day to be celebrated on 25th January, 2013:

A.

SVEEP Campaign for Summary Revision 2013

All CEOs should initiate activities for launching of a comprehensive SVEEP plan
for Summary Revision of Electoral Rolls w.r.t. 01.01.2013 for 100% registration of all
eligible citizens, particularly electors in the age group 18-19 years and also for eliminating
the gender gap whenever called for. In this connection, Commission’s instructions for
Summary Revision of Electoral Rolls w.r.t. 01.01.2012 as contained in letter no. 491/
SVEEP/2011 (SR) dated: 12th July, 2011 ( Annexure-I) may please be followed for
Summary Revision with reference to 01.01.2013 as qualifying date by ensuring that
the Comprehensive SVEEP plan should inter alia comprise of (i) Situation analysis
(Identification of location with lower voters’ registrations), (ii) Strategies should be
made for facilitation of Voters’ registration, (iii) Creating a chain of partnership with
Govt & non-govt. agencies, media etc. for reaching out to the community (iv) Linkages
with educational institutions (v) Due feminisation and youth slant to the outreach
programme (vi) Launch of a well-considered multi-media campaign (vii) Share
successful experience and outreach material of peer CEOs in this effort (viii) At least 2
regional/ local icons to be identified by each State/UT and promotional messages for
registration may be prepared for using them; with preference for continuing of earlier
records.
As already discussed during CEOs conference at Surajkund, the CEOs are required
to submit the SVEEP Plan for Summary Revision 2013 by 30th May, 2012)
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1. SVEEP Campaign for National Voters’ Day (NVD) 2013
The Election Commission of India (ECI) declared its foundation day, 25th January, as
the National Voters’ Day (NVD), with the objective to maximize the enrolment of voters,
by using this occasion to make Universal Adult Franchise a complete reality and thereby
enhance the quality of Indian democracy. The first NVD was celebrated on 25th January,
2011, followed by the second on 25th January, 2012. Around 3.8 Crore additional voters
including 1.11 Crore in 18-19 age group were enrolled around the 2nd NVD. Commission
still finds a large number of missing voters on the rolls, and registration of newly eligible
18-19 age voters is yet to reach even half way mark nationally many of these missing are
women.
For greater success of 3rd National Voters’ Day, measures should be initiated well in
advance with all stakeholders for environment building. It can be planned together with
SVEEP for SR 2013
SVEEP strategies need to be drawn for enhancing Partnerships with organizations
like All India Radio (AIR), Doordarshan (DD), private media, NYKS, NSS, NCC, Bharat
Scouts and Guides & all educational institutions various Government Departments, field
level agency and credible & politically neutral civil society and organizations,
Besides, regional icons of the State may be selected for promoting the event. In
this connection, all CEOs are requested to follow the instructions of the Commission
as contained in Commission’s letter no. 491/SVEEP/2011 (NVD) Dated:1st November,
2011 regarding preparedness related to 2nd National Voters’ Day ( Annexure-II)
All CEOs may create a plan for NVD 2013 and send it together with SVEEP Plan for
SR 2013- by 30th May, 2012

Sd/(RAHUL SHARMA)
Under Secretary
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
RAHUL SHARMA
UNDER SECRETARY

E-mail – rahulsharma.eci@gmail.com
Tel/Fax – 011-23052070

File No:491/SVEEP/2012(SR)

Date: 18th October, 2012

To,
All DEOs (except those in Gujarat & Himachal Pradesh)
(Through CEOs of all States & UTs)
Subject:	Special Summary Revision of Electoral Rolls with reference to 1st January,
2013 as the qualifying date – SVEEP plan for maximisation of enrolment –
regarding.
Sir/Madam,
I am directed to state the Commission has directed that all CEOs should launch a
comprehensive SVEEP plan for Summary Revision of Electoral Rolls w.r.t. 01.01.2013 for
100% registration of all eligible citizens. CEOs have submitted the SVEEP plans and the
Commission has been updated on the launch of the same. However, I have been directed
to reiterate to all DEOs specifically that the SVEEP campaign in your districts should
include the following action points:

1.	Situation Analysis
(i)

Polling Stations with lower voters’ registrations and reasons thereof to be identified
for focused SVEEP campaign.

(ii)

Polling Stations with high number of vulnerable/excluded sections/gender gap to
be identified for focused SVEEP campaign.

2.	Strategy
(i)

In consideration of the fact that registration process and methods are still far from
being the friendliest, Commission has desired that CEOs/DEOs/EROs shall take all
steps possible to facilitate registration of voters with least inconvenience to them.

(ii)

For publicising the details of BLOs to the common public, a campaign “know your
BLO” should be launched.

(iii) Voluntary support to be extended to the BLOs by involving RWAs (Resident Welfare
Associations) and CSOs (Civil Society Organisations) etc. to work with BLOs in the
role of Booth Level Volunteers.
(iv) Corporates need to be contacted so as to ensure registration of their employees.
Alternative registration hubs for corporate employees to be established.
(v)

Draft Electoral Rolls to be provided to CSOs and political parties.
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(vi) Material on voter awareness to be given to credible CSOs/ media houses for wider
dissemination
(vii) Mock Registration and Polling at educational institutions. Bulk SMSs/E-mails – for
extensive and omnipresent messaging.
(viii) Forms 6,7,8 and 8A be made available at all prominent places
(ix) Forms 6,7,8 and 8A should be made available at education institutions in last year
at School or first year in college, with the request to get these filled if the student has
become 18 years old on the qualifying date.
(x)

Training camps to be organized at school/colleges to get forms filled

(xi) Special campaigns through print & electronic media to be run for voters’
awareness.
(xii) At least 2 regional/local icons to be identified by each State/UT and promos for
registration may be prepared using them, after getting approval of Commission
on the content (messages), in addition to the national icons of ECI, viz. Dr. A. P.
J. Abdul Kalam, former President of India and Sh. M. S. Dhoni, Captain of Indian
Cricket Team.
(xiii) CSOs, NGOs and RWAs to be motivated to approach people for mobilization for
registration by taking up consultation with them.
(xiv) Special attention and facilitation measures for youth & women
(xv) CSOs, NGOs and RWAs may be preferably engaged in urban areas and NYKS/
NSS/Anganwadi/Self Help Groups should be engaged in rural areas.

3.

Implementation

(i)

Campaign material developed at CEO level or at District level should be extensively
used as per requirement of Summary Revision schedule. DEOs need to get material
cleared by CEO.

(ii)

Communication material produced for the last Summary Revision may be similarly
updated and used.

(iii) DEOs may coordinate between themselves for mutual exchange with local adaptation
if necessary.

4.

Time line

SVEEP programme to achieve the objectives of Summary Revision may be rolled
out if not already done for unavoidable reason and the same may be carried throughout
the revision period. Consultation with media houses and other agencies and departments
should be completed well before the commencement of review. Outreach material may also
be collected and disseminated before this date. From 01.12.2012, a seven week campaign
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may be launched to profile the NVD events 2013. For the States going to elections in 2013,
the campaign may be dovetailed into the SVEEP programme for general elections.

5.

Monitoring & Review

(i)

Commission is concerned that SVEEP campaign related measures should aim at
connecting all eligible persons as the attempts so far have been inadequate, routine
and in some cases perfunctory.

(ii)

Discussions with all EROs should be made to have dis-segregated data of
enrolment. For this, situation analysis and identification of areas of shortfall should
be undertaken, so as to identify the segment of population where participation
in electoral process, especially registration process is weak and find out reasons
thereof.

(iii) As has been seen in the past, youth, urban electorate, women, dispersed population,
service voters etc. are among the segments which are lagging behind, SVEEP strategy
may be formulated in consultation with partner agencies for targeted interventions
in these areas. The coverage of these population segments following the SVEEP
programme need to be reviewed and reported to CEO.

Yours faithfully,

(Rahul Sharma)
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National Voters’ Day Pledge
“We, the citizens of India,
having abiding faith in democracy,
hereby pledge to uphold the democratic traditions
of our country and the dignity of free,
fair and peaceful elections, and to vote in every election
fearlessly and without being influenced
by considerations of religion, race, caste,
community, language or any inducement”
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi – 110 001
491/IEC/2010(NRV)

Dated: 26th August, 2010

To
The Chief Electoral Officers of all States & UTs
Sub:- Declaration of 25th January as the National Voters’ Day – regarding.
Sir/ Madam,
As a measure to enhance participation of citizens in the democratic electoral
process, the Commission has decided to celebrate 25th January, its Foundation Day, as
the National Voters Day every year, starting from 25th January 2011, the concluding day
of the Diamond Jubilee Celebrations of ECI. The Commission’s objective is to increase
enrolment of voters, by using this occasion so as to make universal adult franchise a
complete reality and thereby enhance the quality of Indian democracy. The day will also
be utilized to spread awareness among voters regarding effective participation in the
electoral process.
In this regard, the Commission has directed that newly registered voters in each
polling booth in the latest revision should be felicitated on 25th January every year
in a brief ceremony. This is expected to inculcate in the new voters a commitment to
democratic electoral process and should lead to greater participation. This will also
serve as a reminder to all other eligible electors in the polling booth area towards their
responsibility to participate in the electoral process.
The following will be the scheme of activities on the National Voters Day which
shall be ensured by the DEOs, under the overall supervision of the CEO:
1.
The Booth Level Officers (BLOs) in each polling station area shall felicitate the
newly registered voters on 25th January every year in a brief ceremony/ public function
to be arranged by DEO/ ERO. The ECI will prescribe the design and colour scheme of a
badge with its logo with the slogan “Proud to be a voter - Ready to vote” which shall also
be provided by the BLOs to the new electors during the felicitation ceremony along with
their EPIC. The DEOs would arrange for the venue and logistics required for the brief
ceremony/ public function, in each polling station area.
2.
The AEROs and EROs of the constituency shall participate in the ceremony/
public function of those Part(s) under their jurisdiction where largest number of newly
registered electors would be felicitated.
3.
The DEO shall organize appropriate events at the District headquarters, in
association with Panchayat organisations, academic institutions, civil society groups,
Greater Participation for a Stronger Democracy

151

Election Commission of India
media etc. to popularise electoral participation and advance voters’ education. In this
event, EPIC shall be distributed among new voters of the local polling station areas.
4.
The CEO of the State/UT concerned would organize events in the State capital
in association with Media, Civil Society, Opinion Groups, State Administration, State
Election Commission etc. in order to popularise electoral participation and disseminate
information about electoral processes. In this event also, EPIC shall be distributed among
new voters of the local polling station area.
5.
ECI will organise a suitable event in the country’s capital to highlight the values of
electoral democracy and the issues relating to popular participation in elections.
Expenditure relating to the distribution of badges and holding of function at
various levels will be borne by the respective State/UT Governments/Administration.
Report of compliance along with details of events held and photographs/ videos
may be sent to the Commission by the 15th of February every year.
		
Thanking you,

Yours faithfully,

Sd/(Tapas Kumar)
Principal Secretary
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi – 110 001
491/IEC/2010(NRV)

Dated: 18th November, 2010

To
The Chief Electoral Officer,
Assam, Guwahati.
Sub:-Declaration of 25th January as the National Voters’ Day – regarding.
Sir,
In continuation of the earlier letter of the Commission of even no. dated 20th
October, 2010, on the subject captioned above, please find enclosed herewith an
Advertisement (with CD), duly approved by the Commission, with the direction that
you should release this advertisement as separate insert on different days (a total of
two days), before the last date for receipt of Forms, i.e., 23rd November, 2010 in three
largest circulated daily Newspapers each published from your State, most immediately.
Translation into vernacular language, wherever required, should be carried out suitably.
Relevant information pertaining to the last dates of submission/ receipt of relevant
Forms for enrolment of Voters may be indicated at suitable spaces, by the CEO. Before
placing these advertisements, CEO may personally check the factual correctness and
sensitivities, if any, in the advertisements pertaining to the local context.
2.
It may be noted that the enclosed advertisements should be suitably added to the
ongoing campaign in your State for Voters’ registration, as instructed in the aforesaid
letter of the Commission.
3.
A compliance report of the publication of the aforesaid advertisement alongwith
copies of the actual printed releases in the States may be submitted to the Commission
positively by 30th November, 2010. Details of the campaign taken up at the State level
may also be communicated.
4.
National Voters’ Day is part of the Electoral Roll Management, therefore,
expenditure on NVD is part of Electoral Roll Management expenditure and is shareable
50:50 between Govt. of India and State/UT Governments.
		

Thanking you,
Yours faithfully,
(Malay Mallick)
Under Secretary
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
MALAY MALLICK
UNDER SECRETARY
No.491/IEC/2010

Tel/Fax – 011-23052062
Dated:18th November,2010

To,
The Chief Electoral Officers of all the States & UTs
Subject:- Forwarding ‘Pledge for National Voters Day’ – regarding.
Sir/Madam
I am directed to refer to the above cited subject and to state that as per discussion at
the CEOs meeting held on 26th October, 2010 in the Commissions’ Sectt, the Commission
has decided that a Pledge be taken on the National Voters’ Day i.e. 25th January, 2011
by all citizens present in the functions to be organised at various levels on the first and
subsequently every National Voters’ Day in the following years. A copy of the Pledge
is enclosed herewith for kind information and necessary action. The translation of the
Pledge may be got done by the CEOs according to local vernacular language correctly so
that the Pledge could be taken by all citizens present on the occasion.

Yours faithfully,
(MALAY MALLICK)
UNDER SECRETARY

Voters Pledge
We, the citizens of India, having abiding faith in democracy, hereby pledge to uphold
the democratic traditions of our country and the dignity of free, fair and peaceful elections,
and to vote in every election fearlessly and without being influenced by considerations of
religion, race, caste, community, language or any inducement.
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi – 110 001
491/IEC/2010(NRV)

Dated: 30th November, 2010

To
The Chief Electoral Officers of all States & UTs
Sub:-Declaration of 25th January as the National Voters’ Day – regarding.
Sir/ Madam,
In continuation of the earlier letter of the Commission of even no. dated 20th
October, 2010, on the subject captioned above, this is to convey that the Commission has
directed that all CEOs may initiate action on the following lines for achieving the targets
for the National Voters’ Day, to be celebrated on 25th January, 2011:

A.	At CEO level
i.

Comprehensive Plan for wide publicity to the NVD Campaign.

ii.
iii.

Implementation of Advertisement strategy, with content received from ECI.
Mobilisation of all types of media for maximizing the outreach of the
Campaign.
iv. To organize the State level felicitation ceremony/ function.
v. To administer the NVD Pledge to all citizens present.
vi. To issue guidelines to DEOs and EROs/ AEROs for organizing the District and
AC level felicitation ceremony/ function.
vii. To ensure that all BLOs get the EPICs to be handed over to the electors registered
in the electoral roll for the first-time.
viii. To ensure that all Polling Station areas are provided adequate resources for
organizing the felicitation ceremony/ function.
ix. To collect reports with photographs from all DEOs on the ceremonies/ functions
organized in all Districts.

B.	At District level
i.

DEOs to organize felicitation ceremony/ function at District level.

ii.
iii.

To administer the NVD Pledge to all citizens present.
To invite Principals of Colleges/ Schools, heads of Youth related Govt. of
India Extension Services at Distt. Level, NGOs active in Voter Awareness and
Registration, RWAs, etc.
To ensure that all BLOs get the EPICs to be handed over to the electors registered
in the electoral roll for the first-time.
To ensure that all Polling Station areas are provided adequate resources for
organizing the felicitation ceremony/ function.

iv.
v.
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vi.

To collect reports with photographs from all EROs/ AEROs on the ceremonies/
functions organized in their areas/ ACs.

vii. To collect reports with photographs from all BLOs on the ceremonies/ functions
organized in their Polling Station areas.
viii. Prepare and distribute badges to all newly eligible and registered voters with
the inscription “Proud to be a Voter – Ready to Vote”. Badges should be decent,
dignified, attractive for display and cost-effective.

C.	At Polling Station level
i.

BLOs to organize felicitation ceremony/ function at Polling Station level.

ii.

To invite Principals/ Headmasters of School(s), office bearers of local
Panchayats/ Gram Sabhas, parents of youngsters who have registered as
electors for the first-time, etc.

iii.

To ensure that all the EPICs to be handed over to the electors registered in
the electoral roll for the first-time are available by 15th January, 2011 and
subsequently every year.

iv.

To administer the NVD Pledge to all citizens present.

v.

To distribute badges to all newly eligible and registered voters with the
inscription “Proud to be a Voter – Ready to Vote”.

vi.

To ensure that the entries in the EPICs to be distributed on NVD are correct in
all respects.

vii. Incorrect entries in EPICs (if any) to be rectified within a week of the NVD
and corrected EPICs to be handed over to newly registered electors by 1st of
February.
viii. To create awareness among the citizens of the Polling Station area to come
forward and get the eligible electors registered well in time and get their
EPIC.
ix.

To prepare reports with photographs on the ceremonies/ functions organized
in their Polling Station areas.

2.
In addition to the above, two formats for monitoring the impact of NVD related
multi-media campaign launched in all States/ UTs for registration of voters, especially
the young voters, are also enclosed herewith for reporting by the CEOs. These have been
designed separately for the period at the end of disposal of Claims & Objections and after
the final publication of Electoral Rolls in first week of January, 2011. The duly filled up
formats may be furnished to Sh. K. Ajay Kumar, Secretary in the Commission.
Yours faithfully,
(Darsuo Thang)
Under Secretary
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi – 110 001
491/IEC/2010(NRV)

Dated: 7th December, 2010

To
The Chief Electoral Officers of all States & UTs
Sub:- Declaration of 25th January as the National Voters’ Day – regarding.
Sir/Madam,
In continuation of the earlier letter of the Commission of even no. dated 30th
November, 2010, on the subject captioned above, I am directed to intimate that the
Commission has decided the following action to be taken by all CEOs while organizing
the NVD ceremonies/ functions, on 25th January, 2011:
i.

There should be one combined function of NVD for all the Polling Stations located
in the same building/ premises.

ii.

The District level function should combine nearby Polling Stations, say within 2
Kms. of the venue of the ceremony/ function.

iii.

The ceremony/ function to be organized at the ERO/AERO level would also follow
the same principle as given in ii above.

2.
It may be noted that the purpose of combining the Polling Stations as above is to
achieve a high level of impact for the NVD functions.
3.
However, it has to be ensured by the CEOs that the Chief Guest(s) hand over the
EPICs to all newly eligible and registered voters (18+), whose Polling Station(s) are
covered by the ceremony/ function. It may also be ensured that electors are not made to
walk a long distance for this purpose.

Thanking you,

Yours faithfully,
(Darsuo Thang)
Under Secretary
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110 001
F.No. 491/IEC/2010 (NRV)

Date: 13th December, 2010

To,
The Chief Electoral Officers
of all the States & Union Territories
Sub: Outreach campaign for National Voters’ Day.
Sir/Madam,
As per the confirmation received from all States/ UTs, the Chief Electoral Officers
have already completed the 1st phase of an outreach campaign to achieve greater
participation of people in the electoral process more particularly of the newly eligible
(18+) electors. This campaign was focused on registration within the scope of the recently
concluded summary revisions in various States and Union Territories. As directed by the
Commission and already explained to CEOs through Video Conferences , the 2nd phase
of the outreach campaign focusing more particularly on the National Voters’ Day (NVD)
has to be taken up now from 15th December 2010 and is to continue till 25th January 2011.
2.
The campaign may be taken up in two dimensions: - Climate Building and Mass
Mobilisation. While CEOs will take up necessary multi-media campaign for building a
positive and supporting environment for realization of the goals of the National Voters’
Day and for building the rightful profile of the occasion, they may also take up necessary
mass mobilization programmes through field organizations, voluntary groups, school
children etc. in order to secure maximum involvement. In terms of sustained mass
media build up, CEOs are advised to make use of electronic media both in public and
private sector including local cable networks and mount video spots and audio-jingles of
appropriate quality and quantity besides bringing out suitable advertisements in largest
circulated newspapers. Outdoor displays like hoardings, kiosks, posters, pamphlets,
cinema slides, TV screens at railway stations etc. may be optimally used. Some of the
mass mobilization programmes that can be taken up are marathons, rallies, human
chains, prabhat pheries, awareness vans etc. Commission has desired that priority may be
given to partnership with schools, colleges and other academic institutions for achieving
higher youth participation in the electoral process. CEOs may work towards creating and
presenting a ‘Tableau’ on national Voters’ day in the State-level Republic day Parade in
respective capitals.
3.
In preparation of messages for various communications/ advertisements, CEOs
may take personal care to ensure correctness, neutrality, local sensitivity and overall
dignity. Even while engaging professional agencies and creative talent for designing
and preparation of campaign material, CEOs may pay personal attention to visuals,
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pictures, words etc. used in various forms of communication. An illustrative set of word
messages are enclosed herewith for possible use by CEOs, which, however, is not an
exhaustive list. Irrespective of any other text, the description “25th January, 2011”,
“National Voters’ Day” and “Election Commission of India” need to suitably appear in
all communications.
4.
Besides making use of State Government Departments, CEOs may also coordinate
with the media departments of Government of India and organizations like NYKS,
NSS, NCC to achieve the best results. The Chief Election Commissioner had earlier
written to all Chief Secretaries and State Election Commissioners requesting them to
extend requisite and necessary support for the success of the National Voters’ Day.
Commission has also written to Government of India and more specifically the Ministry
of I & B for similar support. CEOs need to follow this up.
5.
It is understood that CEOs of several States/UTs already have their campaign
plans worked out. They, as well as the States, who are still developing their plans, will
ensure that the plans conform to the aforesaid guidelines. CEOs are required to submit
two reports about the progress of the campaign for review by the Commission- one
midway by 5th January 2011 and the other at the end of the campaign by 30th January
2011.

Yours faithfully,
Sd/(K.N. Bhar)
Secretary
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
491/IEC/2010(NRV)

Dated: 23rd December, 2010

To,
The Chief Electoral Officer,
Nagaland,
Kohima.
Subject- Celebration of National Voters’ Day- regarding.
Sir,
I am directed to refer to your letter no. ELE/REV-50/2010/739 dated 20th December,
2010 and to reiterate that expenditure on National Voters’ Day is part of Electoral Roll
Management expenditure and is sharable 50:50 between Govt. of India and State/UT
Governments. It is further clarified that Budget on Electoral Roll Management Head is
handled by Ministry of Law and Justice, Govt. of India and the State Govt. may seek
reimbursement of expenditure under this Head.
Kindly acknowledge receipt of the letter.

Yours faithfully,
Sd/(SUMAN KUMAR DAS)
For UNDER SECRETARY
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
No. 491/IEC/2010(NRV)

Dated: 11th January, 2011

To,
The Secretary to Govt. of India,
Ministry of Law and Justice,
(Legislative Department),
Shastri Bhawan,
New Delhi. 110115.
(Kind attention Shri Sanjay Singh, Joint Secretary)
Subject: Declaration of 25th January every year as National Voters’ Day- reg
Sir,
I am directed to refer to your letter no. H-11019/8/2010- Leg II, dated 7th January,
2011 and 11th January, 2011 respectively on the subject cited and to furnish the information
sought as under:
National Voters’ Day has been declared by the Commission as part of its
Constitutional duty of preparation and maintenance of Electoral Rolls. This work includes
annual revision of Electoral Rolls and preparation and distribution of Elector Photo
Identity Cards. The Commission has decided to observe National Voters’ Day to focus
on accurate preparation and maintenance of Electoral Rolls and ensure participation of
voters, particularly young voters, in this exercise. Since National Voters’ Day is part of
the regular Electoral Roll management exercise, any expenditure on it should be met with
from the budget provision for maintenance and management of Electoral Rolls, which is
a normal process. No separate head of expenditure is either envisaged or necessary for
meeting the nominal expenditure on celebration of National Voters’ Day.

Yours faithfully,
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
No.491/IEC/2010-BR

Date:20th January, 2011

To
The Secretary,
Ministry of Information & Broadcasting,
Shastri Bhawan, New Delhi
Sub: Campaign relating to National Voters’ Day- waiver of Broadcasting fee by
Doordarshan and AIR
Sir,
This has reference to your letter No. 197/Secy (I&B) 2010 dated 16th December,2010
addressed to the Chief Election Commissioner of India extending support for the launch
of the National Voters’ Day on 25th January, 2011 and the related campaign to mobilize
youth participation in electoral process.
In this connection, Chief Electoral Officers ( CEOs) of the State/UTs have been
directed to take up multimedia campaign for the above purpose which includes broadcast
of appropriate spots/messages/jingles on television/radio media. Some of the CEOs
have reported that they have to pay a substantial amount of fee to Doordarshan and
AIR for broadcasting such messages that is proving to be a constraint in maximising the
outreach of the campaign, which is of high national interest and is being carried out by
them as part of the Commission’s Constitutional responsibility.
In view of the above, the Commission has directed to request you to immediately
direct waiver of broadcast fee of any type for the National Voters’ Day related messages/
spots/jingles etc that may be presented to the local units of Doordarshan and AIR by the
Chief Electoral Officers of all the 35 States and Union Territories for telecast/broadcast.
Yours Faithfully,
Sd/(Anuj Jaipuriar)
Secretary

Copy to:
1.

CEO, Prasar Bharti, PTI Building, 2nd Floor, Connaught Place, New Delhi-110001

2.

Ms. Aruna Sharma, DGDoordarshan, Copernicus Marg, New Delhi- 1

3.

Ms. Noreen Naqvi, DG AIR, Akashvani Bhawan , Sansad Marg Delhi - 110001

4.

CEOs of all the States and UTs for information
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
491/SVEEP/2011 (NVD)

Dated:1st November, 2011

To,
The Chief Electoral Officer of all the States & UTs
Sub:-National Voters’ Day (25th January) – 2012.
Sir/Madam,
In continuation of Commission’s letter No. 491/IEC/2010(NRV) dated 26th August,
2010 (copy enclosed) addressed to all CEOs, I am directed to state that in the process of
achieving the Commission’s objective for maximization of enrolment of voters, especially
of the newly eligible ones, by using the occasion of National Voters’ Day to make universal
adult suffrage a complete reality and thereby enhance the quality of Indian democracy,
the Commission after taking note of the recommendations of the Committee of CEOs
set up this regard, has decided that following SVEEP activities should be undertaken
relating to National Voters’ Day, 2012:

A.	BASIC ACTIVITIES:
1.

The Booth Level Officers (BLOs) in each polling station area shall felicitate the newly
registered voters on 25th January every year in a brief ceremony/ public function to
be arranged by DEO/ ERO. As prescribed by the Commission, a badge with its
logo with the slogan “Proud to be a voter - Ready to vote” shall also be provided
by the BLOs to the new electors during the felicitation ceremony along with their
EPIC. The DEOs would arrange for the venue and logistics required for the brief
ceremony/ public function, in each polling station area.

2.

The AEROs and EROs of the constituency shall participate in the ceremony/ public
function of those Part(s) under their jurisdiction where largest number of newly
registered electors would be felicitated.

3.

The DEO shall organize appropriate events at the District headquarters, in
association with Panchayat organizations, academic institutions, civil society
groups, organizations of youth volunteers like NSS, NCC, Scouts & Guides, NYKS,
media etc. to popularize electoral participation and advance voters’ education. In
this event, EPIC shall be distributed among new voters of the local polling station
areas.

4.

The CEO of the State/UT concerned would organize events in the State capital in
association with Media, Civil Society, Opinion Groups, Youth Volunteer Groups,
State Administration, State Election Commission etc. in order to popularize electoral
participation and disseminate information about electoral processes. In this event
also, EPIC shall be distributed among new voters of the local polling station area.
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163

Election Commission of India
5.
6.
7.

B.

Deployment of dedicated staff at Block, Sub-division and District levels may be
done to effectively undertake NVD related activities.
BLOs may be trained about their role for NVD activities by the EROs/AEROs, well
in advance.
ECI will organize a suitable event in the country’s capital to highlight the values
of electoral democracy and the issues relating to popular participation in elections,
besides also doing symbolic handover of EPICs.

CONCURRENT ACTIVITIES
Enhancement of Youth Participation
l

l

l

“Young Voter’s Festival” through competitions in all Higher Secondary schools
and Higher Educational Institutions, i.e. Colleges and Universities to be organized
by DEO/ERO to serve as a build-up to NVD-2012. Attractive prizes may be given
to the winner of the competitions at District and State levels. Some more details
have been spelt out in the YUVA (Youth United for Voter Awareness) strategy
document, already provided to the CEOs.
Online interaction to be made with netizens in the form of quizzes, did-youknow, photography competition, general knowledge downloads for competitive
exams related to elections, etc.
The District and State level winning entries to be showcased on CEOs websites.

C.	Enhancement of Women’s Participation – One of the priorities of NVD - 2012 shall
be to reduce the gender gap in registration, wherever it exists, in particular among
young women of 18+ years.
l
l

l
l
l
l

NVD- 2012 should focus on Women Registration.
For maximization of women registration, women-specific SVEEP campaign may
be developed by CEOs.
Awareness of women is to be created through cultural programmes.
Sensitization of the BLOs towards women may be taken up during training.
Grass-roots women groups are to be engaged for capacity building.
Engagement of women icons may be done for promotional messages.

D.	ENVIRONMENT BUILDING
(a)

Engagement of various forms of media-print, audio-visual, outdoor
advertisement, Song & Drama, troupes etc. may be done for environment
building.

(b) Dissemination of NVD Theme:
l
3-minute documentary film showcasing theme of National Voters’ Day is
to be made in vernacular language for dissemination in cinema halls.
l
Propagation of NVD theme may be done through schemes and programs
run by various Central Government Ministries and their field units.
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(c)

Dissemination of NVD Pledge
l

E.

Pledge of NVD should be explained to School/ College students and should
be disseminated by using all communication methods.

PARTNERSHIPS WITH ORGANIZATIONS LIKE ALL INDIA RADIO (AIR),
DOORDARSHAN (DD), PRIVATE MEDIA, NYKS, NSS, NCC, BHARAT
SCOUTS AND GUIDES & EDUCATIONAL INSTITUTIONS.
l

l

l
l
l
l
l
l

l

l

NVD may be celebrated in all Schools and Colleges through issue of necessary
circulars.
Doordarshan (DD), All India Radio (AIR) to be engaged for wide publicity of
NVD.
Railways to be made partner for National Voters’ Day publicity.
Civil Society and PSUs to be made partner.
Youth clubs to be promoted.
Appeals/ messages to be made by local youth icons.
Bulk SMSs/ E-mails to be made for extensive and omnipresent messaging.
Engagement with non-media units like Song and Drama Division, DFP at the
national level and similar regional units at the State/UT level.
All print media should be encouraged to propagate the concept and celebrations
of National Voters’ Day on voluntary and free-of-cost basis.
Media should be motivated to put their heart into this effort without functioning
as a client agency of the ECI.

F.	BRAND BUILDING & PROMOTION
l

l

l

l

The promos of national icons have already been prepared by ECI and circulated
to all. Promotions involving regional icons which have already been prepared by
the CEOs and finalized for summary revision may be extensively used for NVD
also, besides preparing special promos for NVD, as done during NVD 2011.
Commission is engaged in developing certain brand-building guidelines engaging
social-marketing techniques in relation to NVD-2012, and these will be given out
to CEOs as and when available.
A Tableau representing National Voters’ Day may be presented in the State level
Republic Day Parade on 26.01.2012.
Based on the above guidelines, you are requested to submit a comprehensive
SVEEP plan and implementation strategy for National Voters’ Day Celebrations,
2012 in your State/UT, to the Commission latest by 10th November, 2011
positively. Commission attaches highest priority to NVD-2012 and shall review
compliance every fortnight.
Yours faithfully,
Sd/(Yashvir Singh)
Director
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
RAHUL SHARMA
UNDER SECRETARY

E-mail – rahulsharma.eci@gmail.com
Tel/Fax – 011-23052070

491/SVEEP/2012 (NVD)			

Dated: 18th October, 2012

To,
The Chief Electoral Officers of all the States & UTs
Sub: National Voters’ Day (25th January) – 2013.
Sir/ Madam,
I am directed to refer to the Commission’s letter No.491/SVEEP/2012(SR) dated
7 May, 2012(copy enclosed) and invite your attention to Para ‘B’ of the letter regarding
proposals for National Voter’s Day (NVD) 2013.
th

2.
The theme of NVD 2013 is ‘Inclusion’ and the run up to NVD in States shall have
special inclusion drive for women, minority, tribal, physically challenged, transgender,
other weaker sections etc. The newly eligible to be given EPIC on NVD should have
representation from all these sections.
3.
The national function shall be video-cast live from New Delhi to State HQs and the
functions to be held at State HQs should be visible at the New Delhi venue. Accordingly,
technical arrangements may be made for the same.
4.
The States who have sent comprehensive proposals, shall carry out the NVD as
proposed their in and in line with the instructions given in the NVD circular dated
1.11.2011 subject to the modifications mentioned above.
5.
Chhattisgarh, Gujarat, Jammu & Kashmir, Kerala, Meghalaya, Sikkim, Haryana,
Dadra and Nagar Haveli, N.C.T. of Delhi, Lakshadweep and Chandigarh who have not
given their proposals on NVD 2013 are requested to plan NVD 2013 as mentioned above
and give a comprehensive plan latest by 10th November 2012.
6.
Please also find enclosed the NVD reporting format that has to be submitted by the
CEO’s office to ECI by 5th February 2013. You are requested to communicate the same to
the districts so that the information as per the format is available with the CEO’s office for
submitting to the Commission on the due date.
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Each State and UT shall also submit a detailed report on NVD 2013 as has been done
for NVD 2012 latest by 5th March 2013.
7.
It may be seen that the Commission would review the progress on NVD preparedness
during the Zonal Conferences and also on VC before the NVD 2013.

Yours faithfully,

Sd/(RAHUL SHARMA)
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NVD Report Format

(to be submitted by 5th Feb)

1.

Name of the State

2.

Number of Polling Stations or Locations where NVD
organized

3.

Total Electors distributed EPIC on NVD

Male
Female
Others

4.

Of these (sl 3) how many in 18-19 years age group (newly Male
eligible)
Female
Others

5.

Number of badges distributed to new electors

6.

How many Educational Institutions organised NVD
functions?

7.

Funds disbursed to the DEOs for NVD

Scale for each
Polling Station:
Total Amount
disbursed to
all districts :

8.

No. of Training Programmes organized for BLOs for
NVD

9.

Was ‘Inclusion’ a focus in these training programmes?

10.

Who was the Chief guest for the state level function ?

11.

Was translated NVD Pledge disseminated to BLOs?

12.

Name of the Partner Agencies who had been roped in for
NVD

13.

Whether CDs of national icons made available at PS ?

14.

How many Youth Voters Festival were organized in the
state.

15.

Was a National Voters’ Day Tableau presented in the
State Level Republic Day?

16.

Any online event like quiz, discussion forum etc
conducted ?

17.

Concurrent activities taken up as part of NVD (a) State
level (b) District level
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
590/SVEEP/2012 (NVD)

Dated: 21st December 2012

To,
The Chief Electoral Officers of all the States & UTs
Sub: National Voters’ Day (25th January , 2013)-Celebrations at State Level-reg.

Madam/Sir,
I am directed to refer to the subject cited and to bring to your notice that some of
the CEOs have informed that 25th January, 2013 has been declared as a gazetted holiday
on account of Id-e-Milad in their State and have, therefore, sought clarification towards
organizing of National Voters’ Day celebrations on this day. It is clarified that 25th January
of every year was formally declared on National Voters’ Day. The CEOs of all States/UTs
are therefore, directed to ensure that the National Voters’ Day be celebrated throughout
the State at all levels i.e. State, District and Polling booth, though 25th January 2013 may
have also been declared as holiday in your state.
2.
It is also stated that administering of pledge in Government departments and
offices & educational institutions may be carried out on 24th January incase 25th January is
declared a holiday. This may be suitably conveyed to Chief Secretary of the State in view
of Commission’s communication to the Chief Secretary dated 6th December 2012 (copy
enclosed)

Yours sincerely,

Sd/(Padma Angmo)
Deputy Secretary
padma.angmo@eci.gov.in
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
No 590/SVEEP/2012(NVD)

Dated 21.12.2012

To
The Chief Electoral Officers of all States & UTs
Subject : National Voters’ Day (25th January) - 2013
Madam/Sir,
This is in continuation of our letter of even no dated 7th May and 18th October 2012 on the
aforesaid subject.
2.
I am directed to say that the Commission would review the preparedness,
arrangements and progress with regards to the celebration of 3rd National Voters’ Day in
your state through a video-conference on 11th January 2013 at 1100 hrs.
3.
For this purpose, a NVD reporting format (copy enclosed) has been uploaded on
the ECI website under the link CEO’s portal. You are requested to update the input latest
by 5th January 2013.
4.
The audio, video promos and photographs of the two new national icons of ECI,
Ms M C Mary Kom and Ms Saina Nehwal are made available at ftp://164.100.34.8 in the
folder ‘Icons promos’. The video promos of Ms Mary Kom shall be uploaded soon. The
same may be suitably used in the run up to NVD 2013 and subsequently. Additional local
information and contact details (e.g. website, toll free number etc) that are required may
be inserted suitably.
Yours sincerely,
										

Sd/(Padma Angmo)
Deputy Secretary
Fax:011 23052072

Email: padma.angmo@eci.gov.in
Speed Post/ Fax/ E-mail
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
RAHUL SHARMA
UNDER SECRETARY
491/SVEEP/2012 (NVD)

E-mail–rahulsharma.eci@gmail.com
Tel/Fax – 011-23052070
Dated: 18th January, 2013

To,
The Chief Electoral Officers of
All the States and UTs

Subject: National Voters’ Day, 2013 - Regarding.
Sir/Madam,
The Video recording and pdf format of CECs message on NVD 2013 is made
available on ECI website under the link “National Voters’ Day”. The same may be suitably
disseminated for the NVD function up till the BLO level.
I am also directed to refer to Commission’s letter of even No. Dated 21st December,
2012 (copy enclosed) and to draw you attention to para 4 of the letter, wherein you were
directed to utilize the promos of two new icons of Election Commission of India, Ms. M
C Mary Kom and Ms. Saina Nehwal.
In this connection, I am directed to clarify that the CEOs may suitably dub or sub-title
the message in vernacular language if required. However, care would have to be taken
that the substantial message is not affected and aesthetic appeal is also not affected.

Yours faithfully

Sd/(Rahul Sharma)
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National
Icons

NA

NCC,Bharat Scout &
Guide,NSS,DAVP,Local
FM,TV, &Govt. Dept.

..

YES

Yes

Yes

No
Nehru Yuvak Kendra,
National Service Scheme,
National Cadet Corps,
Doordarshan & AIR,
Department of Field Publicity, Municipalities/Local
bodies, NGOs

NSS,NYKS,Doordars
han,AIR,NALCO,Tata
Stee,MCL, OdishaElection
Watch, Higher Education Department,Culture
Department, State Literacy Mission,National
Rural Health
Mission,Bhubaneswar
Municipal Corporati

Partner Agencies

0 NO

0 No

66 Yes

0 Yes

30 Yes

Youth Tableau
Voter
Festivals

NO

On the
spot
competition etc.
will be
held.

No

Offline
events
of Inter
collegiate
quiz and
elocution
competition

Yes

Online
events

DISTRIBUTION OF
NEW PVC EPIC CARD

Photo Exhbition will be
organized at state Headquarter and each District
Headquarter also.

...

Cycle rally, Human
Chain, Essay Competition, Interactive Sessions,
Cultural Programmes

Quiz,Poster,
Rangoli,Slogan Competitions, Marathon, Rally,
Sand Art

Concurrent activities
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4264310

82450

1399925

140259

10062

51364

656223

Uttar
Pradesh

Uttarakhand

West Bengal

Total

19225560

24717

1217577

2283

27946

PS
Male
locations
for NVD
celebration

Tripura

Tamil Nadu

STATE/UT

18950969

1671246

73327

4218296

25422

1302681

Female

Electors to be given
EPIC

762200

25132

156308

17304

441972

Male

878147 6400914

98

0

1536

0

571

Others

41

0

0

0

87

Others

6145841 865844

623863

17660

1138437

12795

341327

Female

Of these 18 years old

410

3000

5000

335

9314

100

50

100

300

500

345 Chief Secretary, Govt. of
West Bengal

2788

165349950

1 HE the Governor

403 HE the Governor of UP
is requested
to grace the
occasion

46 H.E. the
Governor of
the State of
Tripura

1 Governor of
Tamil Nadu

TrainChief Guest
ing
Prog organised
for
BLOs

10769000

531000

15000000

1000000

15446386

Total
funds to
district

Scale
for
each
PS

Inst
celebrating
NVD

19699215 277145

3071209

120000

5000000

50139

783386

Badges
to be
distributed

Funds to Districts

Edu.

No

Yes

YES

Yes

CDs of
National
Icons

School Education DepartYes
ment, Department of
Higher Education, Technical Education, Panchayat
& Rural Development,
Women, Child & Social
Welfare, Health and Family
Welfare, Information and
Cultural Affa

Door Darshan, NSS, NCC,
SSA, Mahila Mangal
Dal, Scout, Guide, Youth
Welfare

Electronic Media , Print
Media , Akashwani,
Doordarshan, Education
Institution , NSS , Civil
Societies , Social Media

NYKS/NSS

Nehruyuva
Kendra,Puthu Vazhvu
Thittam,DRDA,NCC,NSS,Red
Cross Society,SelfHelp
Groups,AIR Dharampuri
FM,ICDS,Lorry owners
association and driver
association,Lions CLub,Rotary
Club,RWAs

Partner Agencies

75 NVD
Tableau
is being
displayed
in a
decentralized

3000 No

500 Yes

0 YES

159 Yes

Youth Tableau
Voter
Festivals

Yes, Online Quiz
Competition, FACEBOOK
exposure
in the
form
of the
Pledge
Book are
being organized
on the
occasion

No

Yes

NO

Yes

Online
events

Online Quiz Competition, Photography
Competition, On stage
Quiz Competition

State Level function
will be organised at Raj
Bhawan Dehradun.

1-NVD Exhibition +
Pledge taking, Awards
+ Certificate to BLO’s &
Campous Ambassador
& etc

Bages & Pledge will
be provided to all new
voters.

NA

Concurrent activities
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4. Instructions on
KABBP Survey

Election Commission of India
By Speed Post

ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
RAHUL SHARMA
UNDER SECRETARY

E-mail–rahulsharma.eci@gmail.com
Tel/Fax – 011-23052070

447/SVEEP/2012

Dated: 12-April, 2012

To,
The Chief Electoral Officers of
Gujarat, Himachal Pradesh, Tripura, Meghalaya & Nagaland.
Subject- Conduct of Baseline Survey of Knowledge, Attitude, Behaviour, Belief and
Practices (KABBP) of Electors – reg.
Sir/Madam,
The Commission had got Baseline Survey of Knowledge, Attitude, Behaviour and
Practices (KABP) of Electors prior to the General Elections to the States and UTs during
the last two years. It has been decided by the Commission that States, which are scheduled
to have the Assembly elections during the first half of 2013 may also get a similar KABBP
Survey conducted most immediately.
2.
The main objective of the KABBP Survey would be to understand the extent and level
of the knowledge, belief, perception, readiness, trends, factors, reasons of participation
and non-participation of the registered voters in the election/voting process and would
cover the following aspects: l

To assess the level of (i) awareness (ii) comprehension (iii) involvement and (iv)
satisfaction with the Registration Process and EPIC.

l

To understand the reasons for people not coming forward for enrolment.

l

To understand effectiveness of various formal & non-formal media vehicles.

l

To understand the underlying reasons for low voter turnout in last election in the
State and to identify the barriers to voting.

l

To identify the demographics of elector segments with lower enrolment, and lower
participation during polls.

l

To suggest logical and plausible measures to ensure higher enrolment and higher
voter turnout based on the outcome of the Survey.

l

To pre-test all communication materials developed for the SVEEP campaign using
focus groups within the relevant TA.
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l

To assess the role & impact of various public interest groups in voter participation.

l

To assess the influence, & impact of news media, CSO’s & CBO’s in creating awareness
and participation amongst voters in general & youth, women in particular.
Also to make an assessment of the impact & influence of the aforementioned groups
in preventing unethical practices and promoting ethical voting.

l

The proposals should be obtained for a three stage study a) KABBP or situation
Analysis. b) Intervention (campaign strategy) and material pre- testing and c)
Endline or impact assessment study.

3.
The Commission has directed that you may engage the services of a suitable
Institute/ Agency, to carry out the survey, with the approval of the Commission. The
Terms of Reference (TOR) for engaging Survey agency is enclosed herewith. As directed
by the Commission, Advisor (SM), Sh. Kapil Kaul would be coordinating the entire
Survey work, alongwith selection of a suitable agency therefore.
You may ensure that Process Documentation of the entire Survey work and the
SVEEP campaign may be done stage by stage. An End-Line survey may also be carried
out by post elections by the same Agency or any other Agency selected by the CEO.
Proposals may be invited from the short listed agencies and based on the quality of
proposals received the agency may be awarded the assignment.
4.
The selection of the Institute/ Agency for Baseline Survey may be done before 30th
April, 2012.
5.
The results of the Baseline Survey may be submitted in the form of a Report, to the
Commission latest by 31st August, 2012.
6.
The selection of the Agency will be done within the administrative and financial
procedures of the concerned States and the expenditure shall be borne by the concerned
State Govt.

Yours faithfully,
Sd/(Rahul Sharma)
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Annexure I

ToR for a Research Among Voters and Influencers to Develop a BCC
Background
The modern Indian nation state espouses free and fair elections. These have been held
at regular intervals as per the principles enshrined in the Constitution, Electoral Laws and
System. The Election Commission of India is an autonomous, quasi-judiciary constitutional
body of India. Its mission is to conduct free and fair elections in India.
The Election Commission has taken several new initiatives in the recent past to
promote participation of the voter and ensure free and fair voting. Notable among these
initiatives are providing adequate security, computerisation of electoral rolls, providing
electors with Identity Cards, and strict enforcement of Model Code of Conduct, for
providing a level playing field to contestants during the elections. It is also ensured that
electoral offences and malpractices are prevented by all means. The Commission has, in
co-operation with a large no. of departments, voluntary organisations and the media
taken up major campaigns for the awareness of voters. Several innovative and effective
communication material were developed for this purpose.
These initiatives have been taken to create awareness among people about the
importance of casting votes. The initiatives such as BLO, VREC, Revision of Electoral rolls,
Photo roll, Delivery of EPIC, facilitation details, motivational promos etc. are part of such
awareness campaigns. Apart from this, the campaigns also include making the electoral
rolls complete and accurate through voter education and active public participation.
Election Commission emphasises the need for an integrated campaign, comprising
mass media initiatives, IEC dissemination and voter outreach. The proposed campaign
will focus on the following :
l
l
l

Increasing voter turn out
Informed and educated choice to the voter
Ensuring ethical voting free from inducement.

In order to develop the campaign, specially in terms of the key messages, target
audience, and media, the Election Commission intends to undertake primary research to
assess gaps in Knowledge, Attitude, Behaviour, Practice (KABP) amongst voters and the
key influencers on issues related to the electoral process and voting.

Need and Scope of the Study
The purpose of this assignment is to understand the communication needs of the
different sections of the society most notably, the voter and the influencers viz. family
members, Community/ Religious leaders, Civil Society based groups, media etc. Apart
from this, the study will also cover the youth, teachers and Students. The same study
might be replicated after the BCC campaign to assess the impact of the campaign.
The main objective of the research is to provide inputs for an effective campaign
strategy by understanding the realities and perceptions of voters. The findings from the
research activity will help in developing a BCC campaign in the state.
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Methodology
Given this context, appropriate and suitable methodology in terms of quantitative
and qualitative (IDIs, FGDs and other techniques) as methods should be recommended
by the bidder. Innovative ideas proposed by the bidding agencies are welcome

Coverage
Based on the methodology suggested, the target groups and coverage for qualitative
component and the sample size and sampling design for the quantitative component
would also be appropriately recommended by the bidder.
The proposed research would be conducted in ----- (Name of State). State of ---- has
----- number of constituencies, ----- number of voters and ------ number of polling booths.
The bidding agency should suggest scientific sampling design in terms of No of districts
and constituencies to be covered.

Analysis
The agency will prepare the analysis plan in consultation with the Election
Commission

Schedule of Tasks and Timelines
The entire work is expected to be completed in ------ weeks from the date of signing
the contract.
a.
b.
c.
d.
e.
f.
g.

Finalize a sampling frame and operational/management plan (Date)
Develop instruments (Date)
Training of the field teams (Date)
Conduct field research (Date)
Undertake analysis of data collected (Date)
Make a presentation on the top line findings (Date)
Submit a final report based on feedback given by Election Commission (Date)

l

Methodology/sampling plan, time lines, research instrument development,
recruitment of field staff, training schedule
Bilingual Final research instruments
Analysis plan
Top-line presentation
Report in Word format

Deliverables

l
l
l
l

Due Date for Submission of Proposals

Responses to this Request for Application should be submitted no later than
(Time) on (Date). Applications delivered and/or received after the due date will not be
considered. It should be submitted both electronically as well as in hard copy.

Greater Participation for a Stronger Democracy
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SECRETARIAT OF THE ELECTION COMMISSION OF INDIA
Nirvachan Sadan, Ashoka Road, New Delhi-110001.

Website: www.eci.nic.in E-mail: sumands34@gmail.com Phone: 011-23052082 FAX% 011-23052082

447/SVEEP/3/2013		

Dated: 18th March, 2013

To,
The Chief Electoral Officers of all States/UTs except Gujarat, Himachal Pradesh,
Nagaland, Tripura, Meghalaya, Karnataka, Madhya Pradesh, Mizoram, NCT of Delhi,
Rajasthan & Chhattisgarh.
Subject- Conduct of Baseline Survey of Knowledge, Attitude, Behaviour, Belief
and Practices (KABBP) of Electors – reg.
Sir,
I am directed to refer to the Commission’s review with the Chief Electoral Officers
on 26-27th February, 2013 wherein the Commission had directed for having a survey on
registration to help plan and implement interventions ahead of Summary Revision. The
Survey will be designed to focus on Summary Revision w.r.t. 01.01.2014 as the qualifying
date i.e. registration. However in view of the Lok Sabha elections due in 2014, the Survey
will also have sufficient component on voters’ turnout. The questionnaire for the survey
is being fine-tuned and will be sent shortly.
2.
The main objective of the KABBP Survey would be to understand the extent and
level of the knowledge, belief, perception, readiness, trends, factors, reasons of enrolment
and non-enrolment of the eligible people and would cover the following aspects: =

To assess the level of (i) awareness (ii) comprehension (iii) involvement and (iv)
satisfaction with the Registration Process.

=

To understand the reasons for people not coming forward for enrolment.
To understand the underlying reasons for low voter turnout in last election in the
State and to identify the barriers to voting.
To identify the demographics of elector segments with lower enrolment, and
lower participation during polls.
To pre-test all communication materials developed for the SVEEP campaign
using focus groups within the relevant TA.
To assess the role & impact of various public interest groups in voter
participation.
To understand effectiveness of various formal & non-formal media vehicles
To assess the influence, & impact of news media, CSO’s & CBO’s in creating
awareness and participation amongst voters in general & youth, women
in particular. Also to make an assessment of the impact & influence of the

=
=
=
=
=
=
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=

aforementioned groups in preventing unethical practices and promoting ethical
voting.
To suggest logical and plausible measures to ensure higher enrolment and higher
voter turnout based on the outcome of the Survey.

3.
You may engage the services of a suitable and competent Institute/ Agency, to
carry out the survey, with the approval of the Commission. The broad Terms of Reference
(TOR) for engaging Survey agency is enclosed herewith. You may ensure that Process
Documentation of the entire Survey work is done properly.
4.
The Commission has directed that the selection of the Institute/ Agency for
Baseline Survey may be done before 15th April,2013 and the initial survey findings should
be available with the CEOs in June for making suitable interventions for enrolment ahead
of Summary Revision and for turnout ahead of Lok Sabha elections
5.
The initial findings of the survey shall be shared with the Commission latest by
th
15 June 2013 and the comprehensive Baseline Survey Report may be submitted to the
Commission by 10th July 2013.
6.
The selection of the Agency will be done within the administrative and financial
procedures of the concerned States and the expenditure shall be borne by the concerned
State Govt.

Yours faithfully,
Sd/(Suman Kumar Das)
Under Secretary
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ToR
Background
The Indian nation espouses free and fair elections. These have been held at regular
intervals as per the principles enshrined in the Constitution, Electoral Laws and System.
The Election Commission of India is a constitutional body mandated with the conduct of
free and fair elections in the country.
The Election Commission has taken up a Systematic Voters’ Education and Electoral
Participation (SVEEP) programme in the past three years to promote participation of the
voter in the electoral process. There are in place various initiatives for voter education
and awareness emphasising the importance of getting enrolled as an elector and
subsequent voting. These include information campaigns, social mobilisation, mass media
advertisements, inter personal communication, street plays, folk songs, people centric
activities like mass runs, rallies, rangoli, competitions and also facilitation measures
like providing voter slips ahead of polls, Voter Facilitation Centres, computerisation of
electoral rolls making online searching of name and polling station possible, SMS based
electoral roll search facility, providing electors with Identity Cards, GIS mapping for
locating polling station, separate queues for women and aged etc.
The SVEEP initiatives have been taken up in co-operation with educational
institutions, government departments, voluntary organisations and the media among
others. As a part of awareness campaign, messages of national and regional brand
ambassadors on registration are broadcast and telecast in association with AIR/DD and
local television cable network.
Election Commission emphasises the need to focus on the following:
=
Maximisation of enrolment of eligible persons
=
Increasing voter turn out
=
Informed and educated choice to the voter
=
Ensuring ethical voting free from inducement
=
100% EPIC Coverage
=
Error free Electoral Roll
In order to develop the campaign, specially in terms of locating partner agencies,
deciding key messages, target audience, and media, the Election Commission intends to
undertake primary research to assess gaps in Knowledge, Attitude, Behaviour, Practice
(KABP) amongst common public and the reasons that work as barriers for enrolment as
elector and the key influencers on issues related to the electoral process and voting.
=

Need and Scope of the Study
The purpose of this assignment is to understand the communication needs of the
different sections of the society most notably, the voter and the influencers viz. family
members, Community/ Opinion leaders, Civil Society based groups, media etc. Apart
from this, the study will also cover the youth, teachers and Students. The same study might
be replicated after the SVEEP interventions to assess the impact of these interventions.
The main objective of the research is to provide inputs for intervention/campaign for
maximisation of enrolment across all strata of population The findings from the research
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activity will help in developing Behavioural Change Communication (BCC) campaign in
the state.

Methodology
Given this context, appropriate and suitable methodology in terms of quantitative
and qualitative (IDIs, FGDs and other techniques) as methods should be recommended
by the Survey Agency. Innovative ideas proposed by the Agency are welcome

Coverage
Based on the methodology suggested, the target groups and coverage for qualitative
component and the sample size and sampling design for the quantitative component
would also be appropriately recommended by the Agency.
The proposed research would be conducted in ………….. (Name of State). State
has …………..number of constituencies, ………….number of electors and …………….
number of polling booths. The Survey agency should suggest scientific sampling design
in terms of No of districts and constituencies to be covered.

Analysis
The agency will prepare the analysis plan in consultation with the Election
Commission

Schedule of Tasks and Timelines
The entire work is expected to be completed in ………….weeks from the date of
signing the contract.
h.
i.
j.
k.
l.
m.
n.

Finalize a sampling frame and operational/management plan (……Date)
Develop instruments (……..Date)
Training of the field teams (………Date)
Conduct field research (……….Date)
Analysis of data collected (……….Date)
Make a presentation on the top line findings (………Date)
Submit a final report based on feedback given by Election Commission (……..
Date)

Deliverables
=
=
=
=
=

Methodology/ sampling plan, time lines, research instrument development,
recruitment of field staff, training schedule
Bilingual Final research instruments
Analysis plan
Top-line presentation
Report in Word format

Due Date for Submission of Proposals
Responses to this Request for Application should be submitted no later than ………..
pm on ………….(Date). Applications delivered and/or received after the due date will
not be considered. It should be submitted both electronically as well as in hard copy.
Written responses in sealed cover can be mailed or hand delivered to:
Greater Participation for a Stronger Democracy
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Annexure II
(Sample)
Baseline Survey of
Knowledge, Attitude, Behaviour, Belief and Practices (KABBP)
Questionnaire

1.

2.

Location
a. Rural
b. Urban
c. Semi Urban
Region

3.
4.  
5.

Name of the Village / City:
Name of the District:
Name of the Assembly Constituency: _______________

SECTION A: GENERAL INFORMATION OF THE RESPONDENT
1.
2.
3:
4.
5.
6.
7.  
8.
9.
10.
11.
12.
13.
14.
15.

Name: …………….………………………
Age: ……………
Sex:
Marital Status:
No. & Name of the AC: ………………..
No. & Name of Polling booth: …….
Location:
Name of Village/Ward: …………….
Name of Taluka:………………………….
District:…………………………..
Number of Family Members: …………….
Educational Qualification:   
Economics Status:
Type of Ration Card:     
Occupation:

Code: (3) Male-1, Female-2, Other-3; (4) Married-1, Un-married-2; Other-3; (7) Rural-1,
Urban-2, Semi-Urban-3; (12) Illiteratte-1, Literate with Primary-2, Literate High School-3,
Higher Secondary-4, Diploma/Certificate-5, Graduate & Above including Professional/
Technical Courses-6 (13) Less than 1.00 Lakh-1, 1 to 3 lakhs-2, 3 to 5 lakhs - 3, 5 lakhs
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and above-4, ; (14) APL-1, BPL-2, Not Available-3; (15) Student-1, Unemployed available
for work-2, Service Government/Private-3, Own Enterprise-4, Labourer/Cultivator/
Agricultural and allied activities-5, Other-6.

SECTION B: VOTER’S REGISTRATION
1.

Do you have a voter’s card? (If registered as a voter)

a.
Yes
b.
No
Note: If “Yes” then NA in Question-2 below.
2. If no, why?
a.
Not aware, how to procure this card
b.
Lost by self
c.
Lost by the department
d.
Could not get time to get photographed
e.
Did not get information when they are making
f.
Lack of time
g.
Cumbersome procedure
h.
Not Interested in getting the same
i.		 Not applicable

SECTION C: KNOWLEDGE, ATTITUDE, BEHAVIOUR, BELIEF, AND
PRACTICES
I.

Knowledge about Electoral Process:

1.

Are you aware of ‘Voter’s List’?
a.
Yes
b.
No
c.
Can’t say/do not know

2.

If yes to Q-1, has your name been enrolled/ included in the voter’s list?
a.
b.
c.

3.

Yes
No
Can’t say/do not know

If yes to Q-2 how did you come to know that your name has to be enrolled?
a.
b.
c.
d.
e.
f.

Friends/Relatives,
Newspapers,
Local Community leaders,
BLO,
TV,
Can’t say

Greater Participation for a Stronger Democracy
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4.

If yes to Q-2, was it correctly written in voter’s list?
a.
b.
c.

5.

If no to Q-2 what was the reason?
a.
b.
c.
d.

6.

18yrs.-1,
20yrs
22yrs
25yrs

What is the Qualifying date for enrolment?
a.
b.
c.
d.
e.

9.

Yes
No

If yes to Q-6, what is the eligible age/minimum age (Years) for enrolment?
a.
b.
c.
d.

8.

Did not know about it,
Was not told,
Can’t say/don’t know,
Was not interested

Do you know the minimum age of enrolment as a voter?
a.
b.

7.

Yes
No
Can’t say/do not know

1st January
1stJune
1stApril
Any day
Don’t know

How many members in your family are 18+ years of age and not registered?
(Give Number)
a.
No. above 18 yrs.…………………
b.
No. above 18 yrs. not registered voters……….

10.

What are the reasons for them not enrolled for voter’s list?
a.
b.
c.
d.
e.
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Lack of valid documents
Lengthy(difficult) procedure
Not permanent resident
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11.

Do you know where to get registered for voting?
a.
b.
c.
d.
e.

12.

Are you aware of the EPIC (Election Card)?
a.
b.
c.

13.

Yes
No
Can’t say/ don’t remember

If no, what were the main problems you witnessed while getting your EPIC?
a.
b.
c.
d.

18.

Within 15 days
Within 1 month
Within six months
Don’t know

Was it easy for you to get the EPIC?
a.
b.
c.

17.

Before last assembly elections
After last assembly elections
Don’t remember

How many days did it take for you to get the EPIC?
a.
b.
c.
d.

16.

Yes
No

If yes, when did you get the EPIC made?
a.
b.
c.

15.

Yes
No
Can’t say

Do you have your EPIC?
a.
b.

14.

Taluka Office
BDO
Panchayat Office
Collector’s Office
NA

Long procedure
Unfriendly officials
Can’t say
Inaccessibility of the concerned office

If you did not have EPIC, which alternative ID did you use for voting?
a.
b.

License
Ration Card
Greater Participation for a Stronger Democracy
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c.
d.
e.
19.

Opening Bank account
Voter Slip
Any other

Do you know that Govt. /Election office has appointed local persons called
Booth Level Officers to help for enrolment?
a.
Yes
b.
No

20.

If Yes, then what is his designation?
a.
b.
c.
d.

21.

If Yes, has he ever visited your house/office?
a.
b.
c.

22.

Yes
No

If yes, were you satisfied with the services provided?
a.
b.
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Yes
No

Have you visited VC any time?
a.
b.

26.

Yes
No

Do you know VCs provide various services relating to the elector roll?
a.
b.

25.

Yes
No
Can’t say

Do you know where your Polling booth is?
a.
b.

24.

Yes
No
Can’t say

Do you know Voter Centers or VCs (Matdar Sahayata Kendra) are functioning at all
Taluka levels inside Jan Sewa Kendra since 1.6.12?
a.
b.
c.

23.

Booth Level Office
Identification Office
Election Agent
Don’t know

Yes
No
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II.

Attitude about democracy and elections:

1.

What does democracy mean to you? (Give ranking)
a.
b.
c.
d.

2.

What elections mean to you?
a.
b.
c.
d.

3.

Reflect people’s choice
Ensure smooth transfer of power
Brings accountability in elected representatives
Any other

Do you feel the need for bringing reforms in the electoral process?
a.
b.

4.

Free and Fair elections
Power to the people
Accountability of Institutions
Freedom of Expression

Yes
No

Do you think, excessive use of money in elections is one of the causes for corruption
in politics?
a.
b.

Yes
No

III.

Behavior of Voters:

1.

Did you vote in last Assembly Elections?
a.
b.

3.

Have you voted in 2009 Parliamentary Elections?
a.
b.

4.

Yes
No

Yes
No

When you did not vote what were the reasons? NA if voted in all previous
elections?
a.
b.
c.
d.
e.
f.
g.
h.

Not Applicable
I did not have electoral photo ID Card
I did not know my polling station
Polling station was at distance (I had transportation logistic problem
Long queue and I did not have time
No faith in political system (or electoral democracy)
Did not vote as community or religious leader said so
Head of family said not to vote
Greater Participation for a Stronger Democracy
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i.
j.
k.
l.
m.
n.
o.
p.
q.
5.

When you voted what were the reasons? NA if did not vote in all previous elections?
(Can record more than one reason)
a.
b.
c.
d.
e.
f.
g.
h.
i.
j.
k.
l.
m.
n.
o.
p.
q.

6.

Convenient
Inconvenient
Taxing
Can’t remember

What motivated your choice of the candidate during last elections?
a.
b.
c.
d.
e.
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Not Applicable
I am political party sympathizer
Casted vote due to threat or coercion
Head of family said to vote
Influenced by friends
Wanted to defeat a particular candidate and/or a political party
It was my duty/right
Because of repeated appeal and advertisement by Election Commission
Because of enabling environment (free and Fair) created by Election
Commission
I got registered in electoral roll
I got my voter slip
Candidate was good
Candidate was of my choice and from community and religion
Candidate visited me personally
Money / Liquor was offered
Any Other (Specify)……………

How did you find the electoral experience during your last voting?
a.
b.
c.
d.

7.

Voting is not essential for maintenance of democracy
There was no good candidate
Candidate was not of my choice or community
I just did not want to vote as nothing will change
I was not in my constituency
I did not get voter slip even on polling day at the booth
I was afraid/felt insecure to go to the polling station
My name was not on electoral roll
Any Other (Specify)……………………………………………….

Personally known
Experience
Honesty
Commitment
Any other– specify……………..
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8.

Are there any family members eligible for voting who have not voted?
a.
b.

9.

Yes
No

If Yes to Q8, specify possible reasons:
a.
b.
c.
d.
e.
f.
g.
h.
i.
j.
k.
l.
m.
n.
o.
p.

S/he did not have electoral photo ID Card
S/he did not know my polling station
Polling station was at distance (S/he had transportation logistic problem)
Long queue and S/he did not have time
No faith in political system (or electoral democracy)
Did not vote as community or religious leader said so
Head of family said not to vote
Voting is not essential for maintenance of democracy
There was no good candidate
Candidate was not of his/her choice or community
S/he just did not want to vote as nothing will change
S/he was not in his/her constituency
S/he did not get voter slip even on polling day at the booth
S/he was afraid/felt insecure to go to the polling station
His/her name was not on electoral roll
Any Other (Specify)……………………………………………….

IV.

Beliefs about democracy and elections:

1

What do you think are the reasons for non participation in elections?
a.
b.
c.
d.

2

Which is the most influencing factor that affects your voting preference?
a.
b.
c.
d.
e.

3

Apathy
Anger
Inconvenience
Any other

Family
Caste
Religion
Candidate
Any other

The Factor influencing high Voter turnout is:
a.
b.
c.
d.
e.

Money power
Muscle power
Both
Good Candidate
Any other
Greater Participation for a Stronger Democracy
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V.

Perception of respondents:

1.

How would you describe your experience in the last assembly elections that were
held in Gujarat?
a.
b.
c.
d.
e.

2.

Do you feel there was security threat during elections at any point?
a.
b.
c.
d.

3.

Yes
No

Did you face any difficulties in voting?
a.
b.
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Very Cooperative
Cooperative
Not so cooperative
Not at all cooperative
Can’t say

Are you aware about the forthcoming Assembly Elections?
a.
b.

7.

Very Good
Good
Not so good
Not at all good
Can’t Say

Whether the polling staff was cooperative during the election process?
a.
b.
c.
d.
e.

6.

Very much
Somewhat
Not at all
Can’t say

What was your experience at the polling booth during elections?
a.
b.
c.
d.
e.

5.

Very much
Somewhat
Not at all
Can’t say

Do you think the deployment of police force was sufficient during the last
elections?
a.
b.
c.
d.

4.

Very Good
Good
Not so perfect
Imperfect
Can’t Say/Don’t Know

Yes
No
Greater Participation for a Stronger Democracy

Election Commission of India
8.

If Yes, then difficulties were (can tick more than one option), if no in 7 then NA
a.
b.
c.
d.
e.
f.
g.
h.
i.

Not Applicable
Long queue
No separate queue for senior citizen
Lack of facilities including drinking water toilet and ramp
Coercion/threat by political party booth operators
Difficulties in locating my polling station
Difficulties in getting my voter slip at facilitation center
No guidance from polling personnel8
Any other, specify………………………………………………

VI.

Practices of the Electors:

1.

Was it easy for you to use the Electronic Voting machine (EVM)?
a.
b.
c.
d.

2.

Very Easy
Somewhat easy
Not so easy
Can’t Say

If answer is 3 above, why do you feel it was not so easy to use the EVM?
a.
b.
c.

Could not understand instructions
Pushed the wrong button Machine stalled
Can’t say

VII. Participation in Forthcoming Elections:
1.

Do you intend to vote in the forthcoming election?
a.
b.

2.

Yes
No

If Not intended then why? (NA if response in 1 is Yes)
Not Applicable
a.
I just do not want to vote as nothing will change
b.
I do not believe in electoral democracy
c.
I do not have voter ID card
d.
I will not be in my constituency
e.
Any other specify………………………………………………

3.

If intended to vote then why? (NA if response to 1 is No)
a.
b.
c.
d.

Not Applicable
To express my faith in democracy
It is my duty / right
I am a party sympathizer
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e.
f.
4.

If candidate will be of my choice
Any other specify……………………………………………………

Who among the following influence most your choice to vote or not to
vote (can tick more than one option)
a.
Head of family(patriarch)
b.
Spouse
c.
Religious or spiritual leader
d.
Community or caste leader
e.
Friends
f.
Personal choice
g.
Candidate of choice

VIII. Systematic Voter Education and Electoral Participation (SVEEP):
1.

Did you come across any voter/election related campaign of Election Commission
of India during previous election period?
a.
b.

2.

From which sources/channels you received election related messages/ information?
(can tick more than one option) if no in 1 then NA
a.
b.
c.
d.
e.
f.
g.
h.
i.
j.
k.
l.
m.

3.

Not Applicable
Newspaper
Doordarshan3
All India radio
FM Channel
Private satellite channel
Local cable TV
Video vans
Government offices
Colleges/Educational Institutions
Posters, hoardings and publicity materials
NGO and Civil society Group2
Any other specify…………………

Most important voter information/message you received (can tick more than one
option) if no in 1 then NA
a.
b.
c.
d.
e.
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Yes
No

Not applicable
Date of voting and schedules
Voting is right and duty so must cast vote
Application of code of conduct
Cast vote as per conscience and without taking any inducement
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f.
g.
h.
i.
j.
k.
l.
m.
n.
o.
p.
q.
4.

Have you seen anywhere, the ECI Produced any advertisement or campaign with
ICONs/STARS motivating voters?
a.
b.

5.

Strict enforcement of ECI rules
Registration of voter
Preparation of voter cards
Steps taken for free and fair election
Voter Slip Distribution Schedule
Alternate Identity Documents for voting
Voting by 49 O
Tendered Vote
Separate Queues for Old and sick
No queue for disabled
Do’s and Don’ts on polling day
Any other specify…………………..…………………

Yes
No

Who is/were the most appealing/ motivating ICON used by the ECI? if no in
4 then NA (Can tick/choose more than one option)
a.
Ex-President APJ Abdul Kalam
b.
Cricketer M.S. Dhoni
c.
Mary Kom
d.
Saina Nehwal
e.
Any Other –Specify
f.
Not applicable

6.

Have you seen any poster on voter education put up by ECI?
a.
b.

7.

Yes
No

Where did you see the poster?, if no in 6 then NA (Can tick and choose more than
one option)
a.
b.
c.
d.
e.
f.
g.
h.
i.

Not applicable
District Collectors Office
Other Government Offices
Hospitals/PHC
Schools and Colleges
Market places
Road junctions
Libraries
Bus stand
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j.
k.
l.
m.
n.
8.

Railways station
PD shop
Panchayat Offices
Bank/Coop Offices
Any other specify………………………………………..……………

Which of the following contents is most appealing/motivating message according
to you?
a.
b.
c.
d.
e.
f.
g.
h.
i.
j.

Not applicable
Proud to be a voter ready to vote
Know your BLO
Stand up you are 18
My vote my future
Say yes to vote and no to note
Your vote is invaluable, use it wisely
Any other 8
Suggestion if any:
………………………………………………………………………………………

Signature of Investigator: …………… Signature of the Supervisor: ……………
Name of the Investigator: …………….. Name of the Supervisor: …………………..
Date: …………………..

					

Place: ……………………………

			

Date:

Place:

…………………..

……………………………

Scrutinized by:
Signature
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Name:

…………………

Date:

…………
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Annexure III
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Endline Survey of
Knowledge, Attitude, Behaviour, Belief and Practices (KABBP)
of Voters in Gujarat
1.

Location

2.

Region

3.
4.

5.

6.

Rural=1
Kachchh=1

North
Gujarat=2

Urban=2
Saurashtra=3

Semi Urban=3

Central
Gujarat=4

Name of the Village/
City:
Name of the District:
Name of the Assembly Constituency:
1

Gandhidham (SC) (5)

10 Jamnagar South (79)

19

2

Tharad (8)

11 Kutiyana (84)

20

3
4
5
6
7
8
9

Sidhpur (19)
Vijapur (26)
Idar (SC) (28)
Mansa (37)
Naroda (47)
Dhrangadhra (64)
Rajkot West (69)

12
13
14
15
16
17
18

21
22
23
24
25
26

Junagadh (86)
Savarkundla (97)
Gariadhar (101)
Anklav (110)
Nadiad (116)
Lunawada (122)
Garbada (ST) (133)

South
Gujarat=5

Padra (146)
Dediapada (ST)
(149)
Vagra (151)
Choryasi (168)
Nizar (ST) (172)
Dangs (ST) (173)
Navsari (175)
Valsad (179)

Number and Name of Polling
booth:

SECTION A: GENERAL INFORMATION OF THE RESPONDENT
1.
2.
3.
4.

5.
6.

7.
8.
9.

Name: …………….………………………
Age: ……
Sex: Male-1
Female-2
Other-3
Marital Status:
Married-1
Un-married-2
Other-3
Number of Family Members: ………
Educational
Illiterate-1
Literate with Primary-2
Qualification:
Literate High School-3
Higher Secondary-4
Diploma/Certificate-5
Graduate & Above including Professional/ Technical Courses-6
Economic Status: Less than 1.00 lakh-1
1-3 lakhs-2
3-5 lakhs-3
5 lakhs and above-4
Type of Ration
APL-1
BPL-2
Not Available-3
Card:
Occupation:
Student-1
Unemployed available for work-2
Own Enterprise-3
Service Government/Private-4
Labourer/Cultivator Agricultural and allied activities-5
Homemaker -6
Other-7
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SECTION B: VOTING IN ASSEMBLY ELECTION 2012
1.
2.

3.

Are you a registered voter of this constituency?
Yes
No
Have you voted in any Election in the past?
Yes
No
How many elections you have voted? (Tick number)
1

4.

2

3

4

5

More than 5

Did you vote during the last State Assembly Election held in December 2012?
Yes
No
IF YES, GO TO QUESTION 5, IF NO GO TO QUESTION 9.

5.

IF THE RESPONSE TO Q. 4 IS “YES”, from where did you come to know about
the election voting date? (Can tick / choose more than one option.)
a.
Doordarshan
b.
Newspaper
c.
All India Radio
d.
Voter Slip
e.
Television
f.
District Collector Office
g.
Booth Level Officer
h.
Hoardings / Posters
i.
Cinema Theatres
j.
FM Radio
k.
Election Songs

6.

IF THE RESPONSE TO Q. 4 IS “YES”, Reason(s) for voting in the election?
(Can tick / choose more than one option.)
a.
It was my right and duty.
b.
It was a good and correct thing to do.
c.
I had an Electoral Photo ID card (EPIC).
d.
I had a Voter slip.
e.
The candidate visited my house and asked me to vote.
f.
Because of awareness programs , such as Bhavai, Nukkad nataks,
tamasha, Prabhat Pheri, Matdar rally, etc conducted by the Election
Commission.
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g.
h.
i.
j.
k.
l.
m.
n.
o.
p.

q.

Because of the advertisements/ messages / advice / persuasion of
election commission through various media.
Because of the appeal letter from the Collector.
Because my children made me pledge to vote through Sankalp Patra
which they received from their school / college.
I knew the candidate.
Due to the environment of safety and security established by the Election
Commission.
Due to facilitation of women voters by permitting two women voters to
vote for every male voter.
I am a political party’s sympathizer
Because the Booth Level Officer educated me about my rights and duties
Because I was inspired by the appeal of 100+ aged voters of my district.
Influenced by
• family
• spouse
• friends
• Community.
Any other please specify ____________________

7.

Did you face any difficulties during voting? If yes, the difficulties were (Can
tick/ choose more than one option.)
a.
Long queue.
b.
Lack of facilities including drinking water, toilet and ramp (for differently
abled)
c.
Coercion / threat by political party booth operations.
d.
Difficulties in locating my polling station within the campus
e.
No guidance from polling personnel
f.
No separate queue for senior citizen
g.
Any other please specify ______________________

8.

What was your overall experience in this assembly election?
Excellent
Very Good
Good
Average
Unsatisfactory

9.

IF THE RESPONSE TO Q. 4 IS “NO”, Reason (s) for not voting in that election?
(Can tick / choose more than one option.)
a.
I just did not want to vote as nothing will change.
b.
I was not in my constituency.
c.
I had migrated as casual labour to another place.
d.

I was afraid/ felt insecure to go to the polling station.
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e.

My name was not there in the electoral roll.

f.

I did not have Electoral Photo ID card (EPIC).

g.

I did not get photo voter slip.

h.

I did not have any of the 14 documents notified by the ECI.

i.

I did not know the location of my polling station.

j.

I did not know the polling date.

k.

Polling station was located at a distance.

l.

Long queue.

m.

Due to social customs and traditions.

n.

Due to my preoccupation with household chores and upbringing of
children.

o.

I do not believe in electoral democracy.

p.

Did not like the candidate.

q.

My employer did not give a holiday on poll day

r.

Any other please specify _______________________

10. IF THE RESPONSE TO Q. 4 IS “NO”, please ask specifically again
a. Do you have Voter’s Card?
b. Did you receive Voter Slip?
11. a. Did you sign the “Sankalp Patra” which was given through school / college
children to parents to pledge for voting?
Yes

No

b. If “Yes” then, how much did it influence your decision to go out and cast your
vote?
• Very much
• A little
• Not at all
12. Were money / liquor / any other inducement offered to you during last 48
hours before the election?
Yes

No

13. Were money / liquor / any other inducement offered to anybody else in your
knowledge during last 48 hours before the election?
Yes
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SECTION C: VOTER AWARENESS PROGRAMME
1.

A

Did you come across campaign of Election Commission of India asking people
to vote during the election period?
Yes
No
ASK ONLY IF THE RESPONSE TO Q. 1 IS “YES”
From which sources / channels you received election related messages / information
given by Election Commission of India Voter Awareness programme. (Can tick

/ choose more than one option.)
a.
b.
c.
d.
e.
f.
g.
h.
i.
j.
k.
l.
m.
n.
o.
p.
q.
r.
s.
B

Newspaper
Doordarshan
All India Radio
FM Channels
Private Satellite Channels
Local cable TV
Video Vans
Government offices
Colleges
Posters, hoardings and publicity materials
Camp by NSS and NYK volunteers
Folk artistes and drama groups
SHG members
NGOs and Civil society groups
Booth level officers
From school going/college going Children in your family
Sankalp patra from children
Appeal letter from Collector
Others specify ____________________

What was the most important voter information / message/appeal you received
from Election Commission of India through various channels/mediums?
(Can tick / choose more than one option.)
a.
Voting is our Right and Duty
b.
Voting as per conscience without taking any inducements.
c.
Strict enforcement of ECI rules.
d.
Seizure of money by flying squads
e.
Registering as voter till 14-11-12 for Phase I and till 20-11-12 for Phase II
f.
Duplicate EPIC available from Matdar Sahayata Kendra
g.
Online name search facility
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h.
i.
j.
k.
l.
m.
n.
o.
p.
q.
r.
s.
t.

Sms query based search facility
Voter slip Distribution Schedule
State Call Centre telephone number –1950
District Call centres for electoral rolls
How to search your name in the electoral rolls
Alternate Identity Documents for voting
Voting by 49 O
Tendered Vote
Separate Queues for Old and sick
For every one male voter, two females will vote, making their queue
speedier
No queue for Disabled
Do’s and Don’ts on polling day
Any other specify _____________________

C

Have you seen the Election Commission of India produced quickies
motivating voters in TV / Video vans / cable network etc.?
Yes
No
Ask only if answer to Question C is “Yes”
Who were the most appealing / motivating ICON / personalities used by Election
Commission of India in Voter Awareness Programme Campaign in TV / Video
vans / Cable networks etc? (Can tick / choose more than one option.)
a.
Ex-president APJ Abdul Kalam
b.
Cricketer MS Dhoni
c.
Shri “Mat” and Shri “Mati”
d.
Radio Mirchi Jockey Dhvanit Thacker
e.
100 plus year old voters from your district
f.
Anita Karwal CEO
g.
The Collector of your district
h.
The SP of your district
i.
Your Booth Level Officer

D

Did you see posters on voter education put up by Election Commission of India
in your area? (To carry small size posters to show to voters surveyed)
Yes
No
ASK ONLY If ANSWER TO QUESTION D IS “YES”
1.
Which was the most appealing / motivating message you saw in the poster?
(Can tick / choose more than one option.)
a.
Proud to be a voter ready to use.
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b.
c.
d.
e.
f.
g.
h.
i.
j.
k.
l.
m.
n.
o.
p.
q.
r.
s.
t.
u.
v.
w.
x.
y.
z.
ab.
2

Mark of a responsible citizen.
Lokshai apna thi, vote karo garv thi.
My Vote, My Future.
Say Yes to Vote and No to Note.
18+. Register today.
Your future has a voice.
Vote for democracy, vote as per conscience.
Your vote is invaluable, use it wisely.
Tame matdar chho.
Su apnu naam matadar yadi ma chhe? Matadan mate aa jaruri chhe.
Darek mat kimati chhe, aajej nondhani karavo.
Su tamari pase matadar olakhapatra nathi, aajej nondhani mate form-6
bharo.
Su tamari janam tarikh 01-01-1994 pahelani chhe? To tame chho
hakadar, to bano ajej matdar.
Juvo, jano ane vicharo, achuk matdan karo.
Ame khush chhiye, ekbijani sathe rahine ane matdan sathe kariye.
Aa nishan, jawabdarini olakhan.
Unchaithi dar nahi lage, udan bharine to juvo, garvani lagani thase,
matdan kari to juvo.
Amaro parivar kare chhe matdan, tame pan jarur aapajo dhyan.
Amaro chhe, amarathi chhe, amara mate chhe, ame taiyar chhie,
lokashahini udan bharva mate.
Pahela amaro vote padashe, pachhi j chula salagashe.
Saral pan ane jhadapi pan, matdar yadima apnu naam sodhvu.
Baa bahu ane beti, vote karshe garva thi.
Yuvati ane yuvan, kare garva thi matdan.
Ek vaar to jarur chakashani karjo, tamaru naam matdar yadima.
18+ tame badha thai javo shree mat ane shree mati banva mate taiyar!
Every Vote Counts, Register Today.

Where did you see the poster? (Can tick / choose more than one option.)
a.
District Collector Office
b.
Other Government offices
c.
Hospitals/PHC
d.
Schools and Colleges
e.
Market place
f.
Road Junction
g.
Libraries
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h.
i.
j.
k.
l.
m.
n.
o.

Bus stand
Railway station
FPS (Fair Price Shop)
Panchayat offices
Banks/Co-operatives offices
Multiplexes and Malls
Petrol pumps
Any other specify __________________

E

Were you aware of the help/assistance provided by the Election Commission of
India for obtaining election related information?
Yes
No
ASK ONLY If ANSWER TO QUESTION E IS “YES”
1.
Did you take help of this facility?
Yes
No
ASK ONLY If ANSWER TO QUESTION E – 1 IS “YES”
Which of the following facility did you use to get the help?
a.
Helpline number 1950
b.
District level helpline
c.
Website of the ECI
d.
Through SMS
e. From BLO

F

Were you aware of the Matdar Sahayata Kendra?
Yes
No
ASK ONLY If ANSWER TO QUESTION F IS “YES”
a. Did you visit Matdar Sahayata Kendra? Yes
No
b. For what purpose did you visit Matdar Sahayata Kendra?
• For applying for registration/deletion/modification
• for duplicate EPIC
• for searching name
• for information regarding electoral registration process
c.
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Did you receive the help you needed? Yes

No
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SECTION D: INFORMATION REGARDING EPIC AND PHOTO VOTER SLIP
A

Did you receive Photo Voter Slip?
Yes
No
ASK ONLY If ANSWER TO QUESTION IS “YES”
1. Did Photo Voter Slip have your photograph?
Yes
No

2. How many days prior to voting, did you receive Photo Voter Slip?
1-2 days
3-4 days
5-7 days
3.
a.
b.
c.
d.
e.
f.
g.
h.
i.
j.
k.
l.
m.
n.
o.
p.
q.

Which identity document did you carry for voting?
Election Photo Identity Card (EPIC)
Photo Voter Slip
Passport
Driving license
Income tax identity (PAN) cards
Service identity card with photograph issued by State / Central government
Public Sector Undertaking, Local bodies or Public limited companies
Passbook with photograph issued by Public sector bank / Post office and
Kisan Passbook
Freedom fighter identity card with photograph
SC/ST/OBC certificate with photograph issued by competent authority
Certificate of Physical Handicap having photograph
Arms license with photograph
Job cards issued under NREGA scheme with photograph
Property Documents such as Pattas, Registered Deeds, etc. with photograph,
Pension document with photograph
Health insurance scheme smart cards with photographs
Smart Cards issued by RGI under the scheme of National Population Register
Aadhaar Card issued by UIDAI
ASK ONLY If ANSWER TO QUESTION 3 ABOVE IS ‘a’ OR ‘b’

4.

5.

Did you carry Election Photo Identity Card (EPIC) or Photo Voter Slip or
both?
EPIC
Photo Voter Slip
Both
Did you show only Election Photo Identity Card (EPIC) or only Photo
Voter Slip or both as your identity document?
Only EPIC
Only Photo Voter Slip
Both
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SECTION E: ADDITIONAL INFORMATION
A Please answer the following questions:
a.
b.

Are you aware of the National Voter’s Day? Yes
When did you register as a voter?
(i)
During last six months
(ii)
One year back
(iii) Two years back
(iv)
Since I was eligible

c.

Did you vote for the first time?
Yes
No

No

d. 	What were the activities prior to election that you participated in?
=
=
=
=
=
=
=
=
=
=
=
=
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attending election meetings outside my village/area
participating in campaign to urge people to vote
introducing candidate/s in my area
participating in the decision making process on the final choice of candidate
participating in village assembly/sabhas related to elections
never participated in anything
wanted to participate but could not do so, due to
my working hours
social issues
too many chores at home
my gender
don’t know
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5. Best Electoral Practices Awards
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi-110001
RAHUL SHARMA
UNDER SECRETARY

E-mail – rahulsharma.eci@gmail.com
Tel/Fax – 011-23052070

590/SVEEP/2012-Awardee			

Dated: 6th September, 2012

To,
The Chief Electoral Officers of all the States & UTs
Sub:	Best Electoral Practices Awards - 2012 - reg.
Sir/ Madam,
I am directed to refer to the subject cited above and to convey that the Commission
has decided to give awards for Best Electoral Practices to 3 best performing District
Election Officers (DEOs)/ Superintendents of Police (SPs) of the country. The awards
would consist of Rs.1,00,000/- for first position, Rs. 50,000/- for second position and
Rs.25,000/- for third position and a citation each. The awards would be given to the
DEOs/ SPs who have done exceptional innovative work in election management. For
this purpose, the Commission has formulated the following scheme:
1.
CEOs of election gone States in 2012- Uttar Pradesh, Uttarakhand, Punjab, Goa,
Manipur, Gujarat and Himachal Pradesh shall nominate officers based on outstanding
performance in election management in any one of the following:
I.
II.
III.
IV.
V.

Involving the Youth in Electoral Processes.
Voters’ Education and Awareness.
Management of Electoral Rolls.
Expenditure Monitoring & Tackling Money Power.
Any other areas where innovative work has been done, like Security Management,
Infrastructure Management, Enforcement of MCC etc.
There should be 5 nominations (4 DEOs + 1 SP) from Uttar Pradesh, 3 nominations
(2 DEOs + 1 SP) each from Gujarat and Punjab, 2 nominations ( 1 DEO+1SP) each from
Uttarakhand, Himachal Pradesh and Manipur and one DEO from Goa.
CEOs of all other non-election States/UTs may nominate 2 DEOs each, if the
2.
assembly seats in the State are more than 200 and may nominate 1 DEO each if the
assembly seats are less than 200. These nominations are to be based on performance in
organizing NVD 2012/ Summary Revision, 2012/ overall Electoral Roll Management
and other establishment initiatives.

3.
Apart from the above-mentioned awards for Best Electoral Practices to 3 best
performing District Election Officers (DEOs)/ Superintendents of Police (SPs) of

Election Commission of India
the country, the Commission has decided to give one special award for significant
contribution to conduct of elections, 2012 covering all areas like expenditure control,
SVEEP, technology, security, polling Station management etc. from among all officers/
staff of all categories (including CEO/ Jt. CEO) outside DEOs and SPs.This award would
consist of Rs.50,000/- alongwith a citation.
4.
For this special award, the seven elections gone States in 2012 shall nominate
following no. of officers from their States as mentioned against their names: Uttar Pradesh:
5, Gujarat: 3, Punjab: 3, Uttarakhand: 2, Himachal Pradesh: 2, Manipur: 2 and Goa:1
5.
The nominations along with synopsis of the performance may be sent by the CEOs
of Uttar Pradesh, Uttarakhand, Punjab, Manipur & Goa to the Commission latest by 30th
October, 2012 positively while the CEOs of Gujarat and Himachal Pradesh may send the
nominations by 31st December, 2012 .
A Committee of senior officers would scrutinize and shortlist a total of 30 nominations
6.
( 25 for the best electoral practices award and 5 for special award) for detailed presentation
before the Commission for final selection of awardees.
7.

The awards are proposed to be given away on National Voters Day- 2013.

Yours faithfully,

Sd/-

(RAHUL SHARMA)

Greater Participation for a Stronger Democracy
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ELECTION COMMISSION OF INDIA
Nirvachan Sadan, Ashoka Road, New Delhi-110001

590/SVEEP/2013-Awardee			

Dated: 18th March 2013

Order
Sub:	National Awards for Best Electoral Practices – Revised Guidelines
National Best Electoral Practices Award have been instituted since 2011 to recognize the
efforts and contribution of the Officers, and to commend and encourage individual and
team accomplishments in diverse fields of election management. The existing guidelines
in this respect are revised as given and will have effect from the current year:
1.

AWARDS

1.1.

The General Category Award shall be presented to 3 best performing District
Election Officers (DEOs)/ Superintendents of Police (SPs) of the country. The
awards for first position, second position and third position would carry a cash
prize of Rs 1 lakh, Rs 50,000 and Rs 25,000 respectively alongwith a plaque and a
citation. The awards would be given to the DEOs/ SPs who have done exceptional
innovative work in election management.

1.2.

One Special Award will be presented to officers who have made significant
contribution to conduct of elections, covering all areas like Expenditure control,
SVEEP, Technology, Security, Polling Station management etc. from among all
officers/staff of all categories outside DEOs/SPs. This award would carry a cash
prize of Rs 50,000/- alongwith a plaque and a citation.

1.3.

There would also be an award for the Best State to be received by the CEO. The
Award carrying a plaque and a citation

2.

NOMINATIONS

2.1.

Nominations from election gone States:

2.1.1. CEOs of election gone States shall nominate officers for General Category Awards
based on outstanding performance in election management in any one of the
following:
i.
ii.
iii.
iv.
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Voters’ Education and Electoral Participation
Management of Electoral Rolls.
Expenditure Monitoring & Tackling Money Power.
Innovations in areas like Technology use, Security Management,
Infrastructure Management, Enforcement of MCC etc.

Greater Participation for a Stronger Democracy

Election Commission of India
2.1.2. There should be upto 4 nominations (3 DEOs + 1 SP) from States with more than 300
ACs, 3 nominations (2 DEOs + 1 SP) from States with 200-300 ACs, 2 nominations
(1 DEO+1SP) from States with less than 200 ACs.
2.1.3. CEOs of Election gone states shall nominate officers for Special Awards covering
all areas like Expenditure control, SVEEP (including partner departments like AIR,
DD, Department of Education, Department of Health, NYKS, NSS etc), technology,
security, Polling Station management etc. from among all officers/staff of all
categories including those from CEO’s office.
2.1.4. For the Special Award, 3 officers shall be nominated from States with more than
300 ACs; 2 from States with 200-300 ACs; 1 from States with less than 200 ACs.
2.2.

Nomination from non-election State

2.2.1. CEOs of non-election States/UTs may nominate DEOs for the General Category
based on outstanding performance in Registration (including SVEEP for Summary
Revision), overall Electoral Roll Management, National Voters’ Day and other
establishment initiatives.
2.2.2. There may be nominations of 2 DEOs if the assembly seats in the State are more
than 200 and 1 DEO if the assembly seats are less than 200.
2.3.

Nomination for Best State Award: The Award carrying a plaque and a citation
would be given to the State displaying best overall performance in all the following
areas:
i.
ii.
iii.
iv.
v.

Overall conduct of elections (for election-gone states)
Voters’ Education and Electoral Participation
Management of Electoral Rolls
Expenditure Monitoring & Tackling Money Power
National Voters’ Day, Technology, Security Management, Infrastructure
Management, Enforcement of MCC, establishment initiatives, Reporting,
Review, Feedback and Responsiveness etc.

2.4.

The CEOs shall send the nominations for Awards in the enclosed format alongwith
enclosures.

3.

SELECTION

3.1.

The nominations from the CEOs for the Best Electoral Practices Award shall be
scrutinized and names shortlisted. The shortlisted candidates shall be required to
give a presentation to the Committee for final selection. The selected candidates
shall be recommended to Commission for the Awards. Commission may, if it so
wishes, review the presentations.

Greater Participation for a Stronger Democracy

217

Election Commission of India
3.2.

For the Best State Award, the Committee shall select the winner based on various
performance indicators. There will be no presentation involved.

3.3.

The indicators (not exhaustive) for assessing the performance of the State shall be
as follows:
i.
Conduct of elections – peaceful and incident free polls
ii.
Voter turnout – Overall and in low turnout and vulnerable PS
iii.
Voter Turnout- meeting gaps in gender, urban and youth participation
iv.
Increase in the EP Ratio
v.
Increase in Gender ratio on rolls
vi.
Increase in 18-19 yrs registration
vii. EPIC /PER Coverage; EPIC distributed in NVD
viii. Partnership building with outside organisations/departments
ix.
Management of staff, material and logistics including training
x.
Innovation in process/procedure
xi.
Innovation in the use of technology
xii. Additional indicators (may be stated)

4.

The awards shall be given away on National Voters Day.
Yours faithfully,
(Suman K Das)
Under SecretaryUnder Secretary
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ELECTION COMMISSION OF INDIA

Nirvachan Sadan, Ashoka Road, New Delhi – 110001
No. 491/Award-2013/2013				

Dated : 30th September 2013

To
The Chief Electoral Officers of
All States/UTs
Sub : Best Electoral Practices Award 2013 – Nominations.
Sir/Madam,
I am directed to refer to the Subject cited and to say that as per the past practices
the Commission has decided to give the award for the Best Electoral Practices adopted
during the year 2013. The award will be given on the National Voter’s Day on 25th January
2014 at New Delhi. There are three categories of awards :a.
General category Awards (3 Awards) – for DEOS/SPs (for both election &
non-election states)
b.
Special Award (1 Award) – for officers/staff of all categories (including CEO/
Jt, Addl CEOs) out side DEOs & SPs – Election gone states during the year are
eligible.
c.
Best State Award (1 Award) – To be received by CEO
You are, therefore, requested to send the nominations in the prescribed format , as
per the table given below :For General Category AwardStates having
More than 300 ACs
For Election Gone States
200 – 300 ACs
Les than 200 ACs
For Non Election gone More than 200 ACs
Less than 200 ACs
States

No. of Nominations
4 (3 DEOs & 1 SP)
3 (2 DEOs &1 SP)
2 (1 DEO & 1 SP)
2 DEOs
1 DEO

For Special Award (Only for election gone states)
States having
More than 300 ACs
200- 300 ACs
Less than 200 ACs

Nominations
3
2
1

In this connection Commission’s order No. 590/SVEEP/18/2013-Awardee dated
19th March 2013 has already been issued to all the Chief Electoral Officers (copy enclosed).
The nominations may be sent by 30 th October 2013. However, the CEOs
of NCT of Delhi, Madhya Pradesh, Rajasthan, Chhattisgarh and Mizoram may
send the nominations by 30 th November 2013.
Yours faithfully,
(Rahul Sharma)
Under Secretary
Greater Participation for a Stronger Democracy
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I.

Annexure IV

BEST ELECTORAL PRACTICES AWARDS
FIRST AWARD
• Shri Joga Ram, DEO, Kota, Rajasthan
Best Electoral practices: Innovations in Systematic Voters’ Education and
Electoral participation (SVEEP)
• Ms M. V. Savithri, DEO, Chamarajnagar, Karnataka
	Best Electoral practices: Innovation in technology use and infrastructure
management
SECOND AWARD
• Ms Alarmelmangai D, DEO, Kanker, Chhattisgarh
Best Electoral practices: Inclusive and Participative Electoral Process
• Shri Kundan Kumar, DEO, Saran, Bihar
Best Electoral Practice: Management of electoral roll
• Shri R N Dash, SP, Kanker, Chhattisgarh
Best Electoral practices: Innovations in security and infrastructure
management
THIRD AWARD
• Dr Ashok Kumar Bhargava, DEO, Shahdol, Madhya Pradesh
Best Electoral Practice:Voter awareness and education
• Shri Simrandeep Singh, DEO, Leh, Jammu & Kashmir
Best Electoral Practice: Special enrollment initiatives and voter awareness
SPECIAL AWARD (for officers other than DEOs and SPs)
• Shri Jaideep Govind, CEO, Madhya Pradesh
• Capt Pradeep Shoury Arya, Jt. Commissioner IT, Karnataka
• Dr Priyanka Shukla, CEO—Zila Parishad, Rajnandgaon, Chhattisgarh

II.

AWARD FOR EXCELLENCE TO STATES
•
•
•
•

Delhi
Karnataka
Rajasthan
Tripura

III. 	NATIONAL MEDIA AWARD for outstanding Campaign on Voters’ 		
Education and Awareness
•
•
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Electronic Media category—Doordarshan Girnar
Print Media category—Rajasthan Patrika
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Annexure V

BRAND AMBASSADORS/ICONS PROMOTING
SVEEP CAMPAIGN

National Icons:1.
Dr A P J Abdul Kalam, former President of India
2.
Sh Mahendra Singh Dhoni, Captain Indian Cricket Team
3.
Ms Saina Nehwal, renowned Badminton Player and Olympic Medalist
4.
Ms M C Marykom, renowned Boxer and Olympic Medalist
State Icons:
State
Name of the Icon
Andaman &
Rahul Bose
Nicobar Islands
Andhra Pradesh Saina Nehwal
Akkineni Nagarjuna
V V S Lakshman
Arunachal
Gumpe Rime
Pradesh
Assam
Adil Hussain
Sunita Bhuyan
Bihar
Ratan Rajpoot
Chhattisgarh
Saba Anjum
Gujarat
Cheteshwar Pujara
Haryana
Meghna Malik
Himachal
Karnail Rana
Pradesh
Shalini Sharma

Jammu &
Kashmir
Jharkhand
Kerala

Madhya
Pradesh

Gender
Male

Field
Film actor

Female
Male
Male
Male

Sports
Film actor
Sports
Football coach

Male
Female
Female
Female
Male
Female
Male
Female

Viki Chauhan
Nirmal Sharma
Pstering Ladol

Male
Female
Female

Films
Musician (violin)
Artiste
Sports
Cricketer
TV Artist
Artist
RJ, 95.0 Big FM, Reliance
Broadcast Network Ltd.
Artist
Artist
Mountaineer

Deepaka Kumari
Rima Kallingal
Preeja Sreedharan
Gopinath Muthukad
Padamshree Prahlad
Singh Tipaniya
Rajeev Verma

Female
Female
Female
Male
Male

Sportsperson
Film
Sportperson
Magician
Malvi Folk Singer

Male

Cine & Television Artist
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Manipur

Meghalaya
Mizoram

Nagaland
NCT of Delhi

Orissa

Punjab
Sikkim
Tamil Nadu

Uttar Pradesh
Uttarakhand
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Pradeep
Jolly
A. Gokul
A. Brajagopal Sharma
Joseph
Guna Sharma
Thoithoi
Soma
L. Ibomcha Singh
Shusmita Devi
Matsiewdor War
Nongbri
Michael M Sailo
B Malsawmtluangi
Chuauzikpuii
Alobo Naga
Virat Kohli
Soha Ali Khan
Toral Rasputra
Buddhatiya Mohanty
Archita Sahu
Sudarshan Pattnaik
Sruti Mohapatra
Gurpreet Singh (Ghuggi)
Jaslal Pradhan
Kamala Hassan
Dipika Pallikal
M S Swaminathan
Viswanathan Anand
S P Balasubramanium
Dinesh Karthik
Malini Awasthi
Tashi Malik

Male
Female
Male
Male
Male
Male
Female
Female
Male
Female
Female

Sportsperson
Film actor
Film actor
Film actor
Film actor
Film actor
Film actor
Film actor
Sportsperson
Singer & actress
Sportsperson

Male
Female
Female
Male
Male
Female
Female
Male
Female
Male
Female
Male
Male
Male
Female
Male
Male
Male
Male
Female
Female

Artist
Artist
Tv anchor
Sportsperson
Sportsperson
Films
Artist
Film artiste
Film artiste
International Sand Artiste
Social Activist
Films
Sportsperson
Film maker
Squash player
Agricultural Scientist
Chess Grandmaster
Singer
Cricketer
Artist
Sportsperson
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Jharkhand
Bihar

Assam
Kerala
Puducherry

Tamil Nadu

West Bengal

Punjab

Uttarakhand

Manipur

Uttar Pradesh

Goa

Gujarat

3
4
5

6

7

8

9

10

11

12

13

STATE

1
2

S.
No.

Greater Participation for a Stronger Democracy
57.02

70.30

41.92

86.82

59.74

75.50

80.75

68.75

74.89
71.08
86.29

62.31

69.70

49.35

85.88

59.27

75.35

82.34

72.41

76.49
73.17
84.48

59.77

70.00

45.95

86.37

59.50

75.42

81.53

70.56

75.72
72.08
85.41

69.50

84.57

60.28

81.36

68.12

78.90

84.45

78.51

74.94
74.78
86.97

72.94

78.86

58.68

76.94

64.41

77.58

84.22

77.53

76.85
75.07
83.97

72.02

82.94

59.52

79.93

66.85

78.30

84.72

78.29

76.04
75.26
86.19

Highest ever turnout;

Highest ever turnout; Women turnout
percentage higher than men

Highest ever turnout; Women turnout
percentage higher than men

Interventions differently directed;
Women turnout % higher than men

Highest ever turnout; Women turnout
percentage higher than men

Highest ever turnout; Women turnout
percentage higher than men

Highest ever turnout; Women turnout
percentage higher than men

Highest ever turnout; Women turnout
percentage higher than men

Women turnout percentage higher than
men

Higher turnout

Higher Turnout

men

Voter Turnout Following SVEEP
REMARKS
Turnout In Last Assembly
Turnout in Latest Assembly
Elections
Elections
(2004/05/06/07/08)
(2009/10/11/12/13)
Female
Male
Total
Female
Male
Total
Turnout Turnout Turnout Turnout Turnout Turnout
51.70
61.74
57.03
54.53
59.13
56.97
Women turnout percentage higher than
44.49
47.02
45.85
54.49
51.12
52.73
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Nagaland

Karnataka
Chhattisgarh

Madhya
Pradesh
Mizoram

Rajasthan

NCT of Delhi

17

18
19

20

22

23

21

56.62

65.31

81.37

65.91

63.10
69.2

86.39

89.36

91.72

74.01

58.34

67.10

79.45

72.30

66.20
71.8

85.99

88.62

90.74

68.36

57.60

66.49

80.42

69.63

64.84
70.66

87.25

89.84

92.49

71.61

65.13

75.45

82.24

70.11

70.47
77.24

91.33

88.44

92.94

76.20

65.98

74.67

80.29

73.95

72.40
76.81

89.09

85.17

90.73

69.39

65.98

75.67

83.41

72.66

71.83
77.41

91.62

87.97

93.61

73.51

Highest ever turnout

Highest ever turnout; Women turnout
percentage higher than men

Highest ever turnout;; Women turnout
percentage higher than men

Highest ever turnout

Highest ever turnout; Women turnout
percentage higher than men

Higher turnout; Record in last 35 years

Women turnout percentage higher than
men

Women turnout percentage higher than
men

All India record turnout; Women
turnout higher than men

Highest ever turnout; Women turnout
percentage higher than men

Total turnout includes postal ballots; Male/Female breakup of postal ballots not possible;

Meghalaya

16

15

Himachal
Pradesh
Tripura

14
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Systematic Voters' Education
and Electoral Participation
(SVEEP)

Compendium of Instructions
(February 2014)
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